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Abstract

Batik, a traditional Indonesian textile art, holds a deep cultural significance that has
long been associated with national identity. However, while much has been written
about Batik’s historical and cultural relevance, there remains a lack of comprehensive
analysis on how it has evolved within contemporary global fashion trends and its role
in shaping Indonesia's modern national identity. This paper aims to fill this gap by
exploring Batik’s dual significance: as a symbol of cultural heritage and as an
increasingly influential element in the global fashion industry. Despite Batik’s
recognition by UNESCO as an Intangible Cultural Heritage, its adaptation to
modern fashion contexts and the economic implications of this transition are often
overlooked. By addressing these issues, the study provides insights into how Batik
has transcended its traditional role and is now contributing to global fashion while

reinforcing its cultural and national importance.
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Introduction

Batik, a traditional textile art form characterized by wax-resist dyeing, is widely
regarded as one of Indonesia’s most distinctive cultural heritage expressions.
Originating centuries ago in Java, Batik embodies intricate patterns and symbolic
motifs that reflect local histories, philosophical beliefs, and social hierarchies
(Koentjaraningrat, 2009; Erawati, 2014). The Indonesian government and cultural
institutions have long emphasized Batik as a national symbol, promoting it as part
of the country’s cultural identity and collective memory. This recognition culminated
in 2009 when UNESCO inscribed Indonesian Batik on the Representative List of
the Intangible Cultural Heritage of Humanity, highlighting its significance not only
within Indonesia but also globally (UNESCO, 2009).

In the contemporary era, globalization has dramatically altered the perception
and usage of Batik. Beyond its domestic significance, Batik has increasingly been
integrated into modern fashion, appearing on international runways and in global
consumer markets. This process has transformed Batik from a localized cultural
practice into a global commodity, raising questions about authenticity, cultural
appropriation, and commercialization (Andayani, 2016; Warouw, 2018). While
Batik’s global visibility provides economic opportunities for artisans and the creative
economy, it also challenges traditional practices and raises concerns about
maintaining cultural integrity. These tensions underscore the need for a nuanced
understanding of Batik’s dual role as a marker of national identity and as a dynamic
participant in global fashion.

Despite the growing attention to Batik in fashion studies and cultural heritage
discourse, there remains a lack of comprehensive academic analysis regarding its
evolving role in contemporary global contexts. Previous studies have largely focused
either on its historical and cultural significance or on its commercial potential,
without integrating these perspectives to examine the full spectrum of Batik’s impact
(Hadi, 2015; Siregar, 2019). This gap is particularly significant given the complex
tensions between cultural preservation and market-driven adaptations. As Batik
enters global fashion networks, its symbolic meanings may shift, and the traditional
practices of production may be altered to meet consumer preferences, potentially
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leading to the erosion of intangible heritage elements (Setiawan, 2017; Lestari,
2020).

Moreover, the economic dimension of Batik’s globalization raises questions
about equity and sustainability for local artisans. While global demand can generate
income, it may also prioritize large-scale production and mass-market aesthetics,
marginalizing smaller communities and traditional craft methods (Handayani &
Prasetyo, 2018). In addition, the cultural implications are significant: Batik is both
a source of pride and a tool of national branding, meaning that its commodification
must be balanced with efforts to sustain Indonesia’s intangible heritage (Suryadinata,
2010). These overlapping issues highlight the need for an integrated study that
situates Batik at the intersection of national identity, cultural preservation, and global
fashion trends.

In light of these considerations, the present study seeks to explore three primary
questions: First, how has Batik evolved from a traditional symbol of Indonesian
cultural heritage to a globally recognized fashion phenomenon? This question aims
to trace both historical continuities and transformations in Batik’s production,
design, and consumption (Erawati, 2014; Andayani, 2016). Second, in what ways
does Batik contribute to Indonesia’s national identity in the modern context? This
includes examining the symbolic, political, and cultural roles of Batik in shaping
collective identity and cultural diplomacy (Suryadinata, 2010; Setiawan, 2017).
Third, what are the economic, cultural, and social implications of Batik’s integration
into the global fashion industry? Here, the study investigates both opportunities and
challenges for artisans, designers, and policymakers in navigating heritage
preservation alongside commercial growth (Handayani & Prasetyo, 2018; Warouw,
2018). Collectively, these questions provide a framework for understanding Batik as
a living tradition embedded within national, local, and global contexts.

The study has three primary objectives. The first is to explore Batik’s role in
shaping Indonesia’s national identity, examining how traditional motifs, symbolic
meanings, and cultural practices contribute to collective identity formation
(Koentjaraningrat, 2009; Siregar, 2019). Second, the research aims to analyze Batik’s
transformation within contemporary fashion trends, assessing how designers
reinterpret traditional forms, patterns, and techniques for domestic and international
markets (Andayani, 2016; Lestari, 2020). Third, it seeks to examine the economic,
cultural, and social implications of Batik’s global presence, particularly with regard
to artisan livelihoods, heritage preservation, and Indonesia’s cultural diplomacy
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initiatives (Handayani & Prasetyo, 2018; Warouw, 2018). These objectives
collectively address the intersecting dimensions of culture, economy, and identity in
the context of Batik’s evolving role.

This research contributes to the broader discourse on cultural heritage,
globalization, and creative economies. By situating Batik within national identity
frameworks and global fashion markets, the study offers insight into the interplay
between tradition and modernity, highlighting the challenges and opportunities
faced by cultural practices in contemporary contexts (Setiawan, 2017; Erawati,
2014). The study also holds policy relevance, informing strategies for preserving
intangible heritage while fostering economic growth through creative industries.
Additionally, it contributes to fashion and cultural studies scholarship, providing a
model for examining how traditional crafts can maintain cultural meaning while
participating in globalized markets (Lestari, 2020; Warouw, 2018). Finally, the
research sheds light on the role of artisans, designers, and policymakers in navigating
the ethical, economic, and symbolic dimensions of Batik’s internationalization,

offering actionable insights for sustainable heritage management.

Historical and Cultural Significance of Batik

A.  Batik’s Origins and Evolution

Batik has a deeply rooted history in the Indonesian archipelago, particularly on the
island of Java, where it emerged as both a practical textile and an artistic expression.
Archacological evidence and early manuscripts suggest that wax-resist dyeing
techniques were already practiced in Java as early as the 6th century CE, influenced
by local traditions and transregional exchanges with India, China, and the Middle
East (Erawati, 2014; Koentjaraningrat, 2009). Batik initially served utilitarian
purposes but gradually became an intricate art form, reflecting sophisticated
aesthetics and symbolic codes tied to cosmology, social hierarchy, and spiritual beliefs
(Hadi, 2015).

During its evolution, Batik became closely associated with the Javanese royal
courts, particularly in Yogyakarta and Surakarta (Solo). Court Batik, or batik keraton,
developed intricate patterns that were strictly regulated according to their symbolic
meaning, with certain motifs reserved for royalty or noble families. Designs such as
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parang, kawung, and sidomukti carried philosophical messages, representing moral
values, fertility, and authority (Siregar, 2019; Warouw, 2018). This association
elevated Batik from a domestic craft to a cultural emblem of power, reinforcing social
hierarchies and cementing its role in elite cultural life.

Batik designs are not merely decorative but encode complex symbolic
meanings. For instance, geometric motifs often represent cosmic balance, while floral
and animal motifs convey fertility and prosperity (Setiawan, 2017). Beyond the royal
context, local Batik traditions across various regions in Java, as well as in Bali,
Sumatra, and Kalimantan, adapted motifs to reflect their specific environmental,
social, and spiritual contexts (Andayani, 2016). This regional diversification
underscores Batik’s cultural adaptability and resilience, allowing it to maintain
relevance across centuries.

Trade and cultural exchanges further influenced Batik’s evolution. Indian and
Chinese traders introduced dyes, silk fabrics, and stylistic influences that merged
with indigenous practices, resulting in hybrid forms that enriched Batik’s aesthetic
repertoire (Lestari, 2020). European colonial presence, particularly the Dutch,
introduced new patterns and mass-production techniques, which both challenged
and expanded Batik’s market reach (Handayani & Prasetyo, 2018). This historical
layering illustrates how Batik is a product of continual cultural negotiation,
simultaneously local, regional, and global in its orientation.

The artistic and technical sophistication of Batik reflects not only creativity but
also the social and cultural knowledge embedded in its production. Skills such as wax
application, dyeing, and pattern carving require years of apprenticeship, traditionally
passed down within families or guilds (Erawati, 2014; Koentjaraningrat, 2009). In
this sense, Batik functions as both a material artifact and a repository of intangible
cultural knowledge, preserving historical narratives, communal identity, and
artisanal techniques.

B. Batik as National Identity in Post-Independence Indonesia

Following Indonesia’s independence in 1945, Batik was embraced as a national
symbol, playing a pivotal role in constructing and expressing Indonesian identity.
Leaders such as Sukarno and Suharto promoted Batik as emblematic of the nation’s

unity and cultural richness, particularly in state ceremonies, diplomatic events, and
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official uniforms (Suryadinata, 2010; Erawati, 2014). Batik became a visual
articulation of nationalism, representing continuity with traditional heritage while
signaling Indonesia’s sovereignty on the global stage.

Government-led campaigns reinforced Batik’s status as a national icon. For
example, in the 1970s and 1980s, initiatives encouraged civil servants to wear Batik
on Fridays, blending tradition with modern bureaucratic culture (Setiawan, 2017).
The promotion of Batik also extended to educational and cultural institutions, where
Batik workshops and exhibitions were used to instill national pride and disseminate
cultural knowledge (Warouw, 2018). By positioning Batik as a marker of Indonesian
identity, policymakers sought to unify diverse ethnic and cultural groups under a
shared heritage.

The UNESCO recognition of Batik in 2009 further reinforced its symbolic
role, providing international validation of its cultural significance (UNESCO, 2009).
This acknowledgment enhanced Indonesia’s cultural diplomacy, positioning Batik as
both a heritage asset and a soft power tool in international relations. Scholars argue
that the UNESCO inscription not only preserved traditional practices but also
generated economic opportunities, enabling artisans to access international markets
(Andayani, 2016; Handayani & Prasetyo, 2018).

Batik’s use in state functions and public events extends beyond symbolism; it
actively constructs collective identity. Its motifs, colors, and production techniques
embody the philosophical principles and aesthetics of Indonesian culture, creating a
sense of continuity with historical narratives (Hadi, 2015). By institutionalizing
Batik in formal spaces, the state legitimized cultural heritage as a foundation for
national cohesion, fostering pride in traditional artistry among citizens.

At the same time, the elevation of Batik as a national symbol required
navigating the tension between local variations and centralized narratives of identity.
Regional styles, once considered peripheral or exclusively local, were reinterpreted as
part of a broader national heritage, reflecting a process of cultural standardization
without erasing diversity (Siregar, 2019). This dual function—celebrating
uniqueness while promoting collective identity—highlights Batik’s strategic role in
nation-building and cultural diplomacy.
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C. The Role of Batik in Indonesian Social Structures

Batik has historically functioned as a marker of social status and community
belonging. In the Javanese court, certain motifs were reserved for the aristocracy,
while specific colors and patterns were associated with social hierarchies
(Koentjaraningrat, 2009; Erawati, 2014). Beyond the elite, commoners adapted
motifs and techniques to express identity, social aspirations, or regional affiliation.
The stratification embedded in Batik production and consumption illustrates how
material culture reinforces societal norms and hierarchies.

Gender roles are central to Batik production. Women, particularly in family-
run workshops, have traditionally been primary artisans, responsible for intricate
wax-resist techniques and pattern development (Andayani, 2016; Lestari, 2020).
Men often participate in commerce, distribution, and marketing, creating a gendered
division of labor that shapes social and economic interactions within communities.
These roles have evolved in modern contexts, as female entrepreneurs increasingly
manage workshops, linking heritage preservation to economic empowerment
(Warouw, 2018).

Regional differences further underscore Batik’s social complexity. Coastal areas,
inland kingdoms, and peripheral islands developed distinct patterns and production
methods, reflecting local environmental, spiritual, and social realities (Setiawan,
2017). Such diversity is mirrored in ceremonial and everyday uses. While formal
ceremonies, weddings, and rituals may require specific motifs, everyday Batik
garments express personal taste, practicality, and regional identity. This duality
reflects Batik’s flexibility as both functional clothing and symbolic expression.

Batik also mediates social interactions and community networks. Marketplaces,
workshops, and festivals facilitate intergenerational knowledge transfer and collective
identity reinforcement (Hadi, 2015). The production and consumption of Batik are
embedded in social relations, linking artisans, consumers, and local institutions in
reciprocal exchange systems. These networks illustrate how cultural products
function not only as commodities but also as social instruments that sustain cohesion
and mutual obligation (Siregar, 2019). Finally, the increasing commercialization and
global popularity of Batik have introduced new social dynamics. Artisans navigate
the tension between maintaining traditional methods and meeting modern fashion

demands (Handayani & Prasetyo, 2018; Lestari, 2020). While market opportunities
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can elevate community livelihoods, they also risk privileging global aesthetics over
local cultural authenticity. This ongoing negotiation highlights Batik’s centrality in
Indonesian social structures, bridging tradition, identity, and socio-economic
transformation.

Globalization and Batik in Contemporary Fashion

A. Batik as a Global Fashion Trend

Batik has increasingly emerged as a global fashion phenomenon, transcending its
traditional roots in Indonesia to become an internationally recognized textile art
form. Over the past two decades, Batik has been showcased at global fashion weeks,
including events in Paris, London, and New York, where Indonesian designers such
as Didit Hediprasetyo, Tex Saverio, and Anne Avantie have collaborated with
international fashion houses to reinterpret traditional motifs for contemporary
audiences (Warouw, 2018; Lestari, 2020). These collaborations often feature
innovative applications of wax-resist techniques, introducing new color palettes,
fabrics, and forms that appeal to cosmopolitan consumers while maintaining a
connection to heritage patterns (Handayani & Prasetyo, 2018).

The rising global interest in Batik is fueled by both cultural appreciation and
the search for unique artisanal products in a homogenized fashion market. Scholars
argue that this trend reflects a broader movement in global fashion that values
craftsmanship, narrative, and sustainability (Andayani, 2016; Erawati, 2014).
Indonesian Batik artisans benefit economically from this recognition, as high-end
markets provide opportunities to sell limited-edition or customized garments that
command premium prices (Siregar, 2019). Beyond economics, the presence of Batik
on international runways reinforces Indonesia’s cultural diplomacy and soft power,
projecting national heritage as a symbol of identity and creativity (Suryadinata,
2010).

Despite these opportunities, the integration of Batik into global fashion also
presents challenges. Designers must navigate between remaining faithful to the
symbolic and technical traditions of Batik while adapting it to the aesthetic and
commercial expectations of international consumers (Setiawan, 2017; Lestari, 2020).
This balancing act is critical, as over-modernization risks detaching Batik from its
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cultural and historical context, reducing it to mere decorative fabric rather than an
emblem of Indonesian heritage. In this sense, Batik’s globalization is not only an
economic and aesthetic phenomenon but also a cultural negotiation, reflecting
tensions between local tradition and international recognition (Hadi, 2015).

B. The Modern Adaptation of Batik

The modernization of Batik in contemporary fashion has been marked by creative
experimentation and stylistic diversification. Contemporary Indonesian designers
integrate traditional motifs and wax-resist techniques with modern silhouettes,
fabrics, and color schemes, producing garments that appeal to both domestic and
global markets (Lestari, 2020; Warouw, 2018). For instance, traditional patterns such
as parang and kawung are reinterpreted into casual wear, evening gowns, and even
streetwear, demonstrating Batik’s adaptability across fashion segments. This
versatility positions Batik not only as a ceremonial or formal textile but also as a
flexible medium capable of responding to changing consumer tastes and trends
(Handayani & Prasetyo, 2018).

Digital media has played a critical role in expanding Batik’s reach. Platforms
such as Instagram, Pinterest, and fashion blogs allow designers to showcase Batik
collections to international audiences, while e-commerce platforms facilitate direct
sales to consumers worldwide (Andayani, 2016). Social media influencers, cultural
ambassadors, and celebrities wearing Batik garments further amplify its visibility,
creating a feedback loop where heritage craft becomes integrated into contemporary
lifestyle narratives (Setiawan, 2017). This digital globalization helps preserve artisanal
practices by generating income and interest in traditional production methods,
particularly among younger designers and consumers.

Furthermore, Batik’s modern adaptation is not limited to high fashion. Urban
youth and streetwear brands incorporate Batik prints into casual clothing, sneakers,
and accessories, bridging the gap between cultural heritage and contemporary
consumer culture (Hadi, 2015; Lestari, 2020). Such innovations foster cultural
hybridization, wherein Batik motifs are transformed to resonate with global
aesthetics while retaining elements of local meaning. Scholars argue that this process
reflects broader patterns of cultural globalization, where local traditions are

negotiated and reinterpreted in global creative economies (Warouw, 2018).
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Ultimately, modern adaptation ensures that Batik remains relevant, dynamic, and

economically viable while continuing to serve as a symbol of Indonesian identity.
C. Challenges in Modernizing Batik

While the globalization of Batik offers significant opportunities, it also raises critical
challenges regarding authenticity, cultural integrity, and ethical practice. One key
tension is between preserving traditional techniques and meeting market demands
for faster, cheaper, and more commercially appealing products (Handayani &
Prasetyo, 2018; Setiawan, 2017). Mass production often employs synthetic dyes or
machine-based printing methods that replicate Batik patterns without engaging with
the artisanal processes or symbolic meanings inherent in traditional Batik. This
commodification risks eroding the cultural knowledge embedded in Batik,
undermining its role as an intangible cultural heritage (Erawati, 2014; Lestari, 2020).

Cultural appropriation is another concern. International brands sometimes
incorporate Batik patterns into their collections without recognizing the socio-
cultural context or compensating Indonesian artisans, sparking debates on
intellectual property and heritage protection (Warouw, 2018; Siregar, 2019). Legal
frameworks such as Indonesia’s Undang-Undang Nomor 5 Tahun 2017 on cultural
heritage provide some mechanisms for safeguarding Batik, but enforcement at global
scales remains limited, leaving artisans vulnerable to exploitation (Koentjaraningrat,
2009; Handayani & Prasetyo, 2018).

The tension between tradition and innovation is also evident in debates over
cultural authenticity. Scholars note that while adaptation is necessary for survival in
global markets, excessive modification may dilute Batik’s symbolic value and reduce
its meaning to aesthetic novelty (Hadi, 2015; Setiawan, 2017). Indonesian designers
must navigate consumer expectations, heritage preservation, and creative expression,
balancing respect for cultural protocols with the commercial imperatives of global
fashion. Finally, ensuring equitable benefit sharing remains a challenge. While high-
profile designers may profit from Batik’s internationalization, small-scale artisans
often struggle to access these markets, limiting their economic empowerment
(Andayani, 2016; Lestari, 2020). Social enterprises, cooperatives, and government
programs have sought to bridge this gap by supporting artisan networks, promoting
ethical supply chains, and providing intellectual property guidance (Suryadinata,
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2010; Warouw, 2018). Addressing these challenges is essential to sustain Batik as
both a living tradition and a globally recognized cultural product.

Batik’s Economic Impact on Indonesia’s Fashion

Industry
A. Batik as a Contributor to Indonesias Fashion Economy

Batik has long been a cornerstone of Indonesias cultural economy, bridging
traditional craftsmanship with contemporary commercial opportunities. The Batik
industry encompasses a spectrum of economic activities, from small-scale home
production and artisanal workshops to large-scale fashion houses and retail
enterprises, thereby generating a significant contribution to local and national
economies (Handayani & Prasetyo, 2018; Siregar, 2019). In rural areas, Batik
production provides livelihoods for thousands of artisans, particularly women, who
often combine home-based production with communal workshops, thus fostering
economic empowerment and gender inclusivity (Andayani, 2016; Lestari, 2020).

Beyond artisanal production, Batik has catalyzed the growth of related sectors,
including fashion design, textile supply chains, retail, and marketing. Urban
designers reinterpret traditional motifs for contemporary clothing lines, creating job
opportunities in design studios, fashion houses, and export-oriented firms (Warouw,
2018; Setiawan, 2017). The industry’s economic significance is further underscored
by its role in the creative economy, which the Indonesian government has identified
as a key driver of national economic growth and cultural promotion (Suryadinata,
2010; Handayani, 2019). Scholars argue that Batik’s economic value lies not only in
its monetary contribution but also in sustaining cultural labor, preserving traditional
skills, and reinforcing Indonesia’s position in global creative industries (Hadi, 2015;
Lestari & Putri, 2021).

However, challenges remain, particularly in ensuring fair income distribution
and access to markets for small-scale producers. Large fashion enterprises often
dominate supply chains, while home-based artisans may struggle with pricing,
quality control, and international market penetration (Erawati, 2014; Andayani &
Nugroho, 2017). Addressing these challenges requires coordinated support through

training programs, cooperative networks, and government subsidies to sustain
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artisanal production while maintaining economic viability. By integrating cultural
preservation with market-oriented strategies, Batik continues to be a significant
contributor to Indonesia’s fashion economy, blending heritage, innovation, and
economic empowerment (Warouw, 2018; Siregar, 2019).

B. Export Potential and Global Markets

Batik’s rise as a global fashion commodity has expanded Indonesia’s export potential,
allowing the country to position itself within the international textile and apparel
markets. In recent years, Batik products have entered European, North American,
and Asian markets, promoted as luxury and artisanal items that combine aesthetic
appeal with cultural significance (Handayani & Prasetyo, 2018; Lestari, 2020). These
exports not only generate foreign exchange but also enhance Indonesia’s soft power
by projecting its cultural heritage as part of national branding efforts (Suryadinata,
2010; Warouw, 2018).

Government policies play a critical role in supporting Batik’s
internationalization. The Ministry of Tourism and Creative Economy has initiated
campaigns to integrate Batik into Indonesia’s global trade strategy, offering incentives
for exporters, training programs for artisans, and participation in international trade
fairs (Setiawan, 2017; Lestari & Putri, 2021). Programs like the “Batik Goes Global”
initiative aim to create export-ready products while emphasizing quality control,
certification, and sustainability, ensuring that Indonesian Batik competes effectively
in niche luxury markets (Andayani, 2016; Handayani, 2019).

International demand for Batik is also influenced by fashion trends that value
craftsmanship, heritage, and ethical production. Consumers increasingly seek
products that tell a cultural story, which positions Batik as a premium artisanal item
(Erawati, 2014; Hadi, 2015). Collaborations with foreign designers and appearances
in global fashion weeks further increase visibility, allowing Indonesian fashion brands
to establish a recognizable global identity (Warouw, 2018; Siregar, 2019). Despite
these opportunities, the sector faces barriers, including competition from imitated
products, logistical challenges, and limited marketing capacity among small-scale
producers. Strengthening export mechanisms, intellectual property protection, and
international branding are essential to maximize Batik’s global economic potential

while safeguarding cultural integrity (Andayani & Nugroho, 2017; Lestari, 2020).
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C. Intellectual Property and Protection of Batik's Traditions

The protection of Batik’s cultural and economic value requires robust intellectual
property (IP) frameworks, particularly as the textile faces increasing commodification
and imitation in global markets. Unauthorized reproduction of Batik motifs by
foreign brands has sparked debates on cultural appropriation and the ethical
commercialization of traditional knowledge (Handayani & Prasetyo, 2018;
Setiawan, 2017). Scholars argue that safeguarding Batik through IP rights not only
prevents economic exploitation but also reinforces the recognition of Indonesia’s
intangible cultural heritage (Koentjaraningrat, 2009; Hadi, 2015).

Indonesia has enacted several legal provisions to protect Batik, including
Undang-Undang Nomor 5 Tahun 2017 on cultural heritage and trademark
registration systems for traditional motifs (Handayani, 2019; Lestari & Putri, 2021).
These legal instruments allow artisans and designers to claim ownership over unique
patterns, ensuring they benefit economically from their intellectual labor.
UNESCO’s recognition of Batik as an Intangible Cultural Heritage of Humanity in
2009 further strengthens legal and moral claims over Batik, providing an
international framework for cultural preservation and advocacy (UNESCO, 2009;
Warouw, 2018).

Protecting Batik also involves addressing ethical considerations in
commercialization. Scholars emphasize the importance of equitable benefit sharing,
particularly for rural and small-scale artisans whose knowledge and labor underpin
Batik production (Andayani, 2016; Erawati, 2014). Mechanisms such as cooperative
ownership models, licensing agreements, and artisan collectives have been proposed
to ensure that profits are distributed fairly and traditional skills are preserved for
future generations (Siregar, 2019; Handayani & Prasetyo, 2018). Ultimately,
intellectual property protection is not only a legal necessity but also a socio-cultural
imperative, balancing economic growth with heritage preservation and ethical
practice.

269



INDONESIA DISCOURSE 1(2) 2024: 257-284

Batik and National Identity in the 21st Century

A. Batik as a Symbol of Cultural Diplomacy

In the 21st century, Batik has transcended its role as a traditional textile to become a
potent instrument of Indonesia’s cultural diplomacy. Scholars argue that Batik
functions as a soft power tool, representing Indonesia’s rich heritage in international
arenas while promoting national identity and fostering intercultural understanding
(Suryadinata, 2010; Handayani, 2019). Government-led initiatives and diplomatic
protocols increasingly integrate Batik into formal settings, including state visits,
international exhibitions, and embassy events, effectively showcasing Indonesia’s
artistic sophistication and cultural depth (Warouw, 2018; Lestari & Putri, 2021).
This strategic deployment aligns with Nye’s (2004) concept of soft power, wherein
cultural assets like Batik influence global perceptions and strengthen Indonesia’s
international standing without coercion.

Batik’s use in foreign embassies, trade fairs, and cultural festivals reflects the
deliberate promotion of Indonesias national identity abroad (Setiawan, 2017;
Siregar, 2019). Exhibitions often highlight not only aesthetic qualities but also the
historical and symbolic significance of patterns, educating international audiences
about Indonesian social values, philosophical concepts, and regional diversity
(Handayani & Prasetyo, 2018; Hadi, 2015). The integration of Batik into global
fashion collaborations further amplifies this cultural diplomacy, positioning
Indonesia as a contributor to international creative industries (Lestari, 2020;
Warouw, 2018).

However, scholars caution that cultural diplomacy must be paired with ethical
practices to preserve Batik’s authenticity and respect artisanal knowledge (Andayani
& Nugroho, 2017; Erawati, 2014). Ensuring equitable benefits for local artisans not
only sustains livelihoods but also reinforces Indonesia’s cultural credibility. In sum,
Batik has emerged as a symbolic and strategic medium for cultural diplomacy,
intertwining aesthetics, heritage, and national representation while projecting
Indonesia’s identity to global audiences.
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B.  The Intersection of Batik with National Pride and Modernity

Batik continues to be a cornerstone of national pride, linking Indonesia’s diverse
cultural landscape with modern expressions of identity. Following Indonesia’s
independence, Batik was institutionalized as a marker of national identity,
symbolizing unity amid ethnic, religious, and linguistic plurality (Koentjaraningrat,
2009; Suryadinata, 2010). In contemporary practice, Batik is prominently featured
during national celebrations such as Independence Day ceremonies, official state
functions, and presidential inaugurations, visually reinforcing a shared Indonesian
identity while celebrating regional diversity through distinct motif representation
(Handayani, 2019; Setiawan, 2017).

The fusion of Batik with modern fashion aesthetics exemplifies Indonesia’s
negotiation of tradition and modernity. Contemporary designers incorporate
innovative materials, cutting-edge tailoring, and global trends while maintaining
traditional motifs, bridging local heritage with global relevance (Lestari & Putri,
2021; Warouw, 2018). Scholars note that this dynamic reaffirms Benedict Anderson’s
(1991) notion of imagined communities, wherein symbols like Batik cultivate a
collective sense of belonging and continuity within a rapidly modernizing society.
Moreover, Batik’s visibility across social strata—from formal uniforms in government
offices to casual wear among youth—demonstrates its democratizing function,
fostering cultural cohesion while allowing individual expression (Siregar, 2019; Hadi,
2015).

Batik also embodies Indonesia’s strategy of nation-branding. Its integration into
daily life and national symbolism reinforces the message that modern Indonesia
values cultural heritage alongside progressive ideals (Handayani & Prasetyo, 2018;
Lestari, 2020). As a unifying cultural artifact, Batik mediates between the local and
the national, the traditional and the contemporary, ultimately strengthening the

conceptualization of a modern, yet distinctly Indonesian, national identity (Warouw,
2018; Setiawan, 2017).

C. Batik in the Context of Sustainability

In recent years, Batik has become a focal point in Indonesia’s engagement with
sustainable fashion and cultural preservation. Environmental scholars highlight that
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the textile and fashion industry is among the largest contributors to resource
consumption and pollution globally (Fletcher, 2014; Niinimiki et al., 2020). In
response, sustainable Batik production methods—such as using natural dyes,
reducing water consumption, and promoting non-toxic textile treatments—have
gained attention both domestically and internationally (Handayani, 2019; Lestari,
2020). These innovations align with the broader global movement towards eco-
friendly fashion and the principles of slow fashion, emphasizing quality, ethical labor,
and cultural sustainability (Fletcher & Tham, 2019; Niinimaiki et al., 2020).

Policy frameworks also support sustainable Batik production. The Indonesian
government has encouraged eco-conscious manufacturing through grants,
cooperative models, and certification schemes for environmentally responsible Batik
producers (Setiawan, 2017; Handayani & Prasetyo, 2018). UNESCO’s recognition
of Batik further strengthens sustainability efforts by highlighting its cultural value
and promoting responsible production practices that safeguard traditional
knowledge (UNESCO, 2009; Warouw, 2018).

Additionally, sustainable Batik contributes to local socio-economic resilience by
fostering community-based production and fair-trade practices. Artisans benefit
from higher wages, better working conditions, and market access through sustainable
branding initiatives (Andayani, 2016; Lestari & Putri, 2021). Scholars argue that
sustainable Batik practices exemplify the intersection of cultural heritage, economic
development, and environmental stewardship, illustrating how traditional arts can
be leveraged to achieve broader sustainability goals (Erawati, 2014; Hadi, 2015). By
integrating ecological considerations into design and production, Batik not only
maintains its relevance in global fashion but also embodies Indonesia’s commitment
to cultural and environmental sustainability.

Challenges and Opportunities for Batik in Global

Fashion

A. The Risk of Cultural Appropriation

e globalization of Batik has opened Indonesian textiles to international markets,
The globalizat f Batik has opened Ind textiles to international market
yet this exposure introduces the risk of cultural appropriation. Scholars such as
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Andayani and Nugroho (2017) and Warouw (2018) emphasize that international
fashion brands often adopt Batik designs without properly recognizing their cultural
origins. This not only misrepresents Batik’s symbolic meanings but also diminishes
its role as a marker of Indonesian identity, reducing centuries-old artisanal knowledge
to mere commercial aesthetics. Cultural appropriation in fashion is particularly
sensitive for heritage crafts like Batik, which convey historical narratives, spiritual
symbolism, and local identity (Handayani, 2019; Erawati, 2014).

Intellectual property law and cultural heritage management theory suggest that
protecting intangible cultural assets like Batik requires both legal safeguards and
ethical awareness (Smith, 2006; Throsby, 2010). UNESCO’s recognition of Batik as
an Intangible Cultural Heritage underlines the need for proper attribution and
preservation of traditional knowledge (UNESCO, 2009). Yet, enforcement is
challenging: foreign designers may profit from Batik-inspired motifs while
Indonesian artisans remain under-compensated (Andayani, 2016; Handayani &
Prasetyo, 2018).

Furthermore, studies on cultural commodification highlight the tension
between marketability and authenticity (Koentjaraningrat, 2009; Lestari & Putri,
2021). While commercialization increases visibility and economic opportunities, it
risks altering design techniques and cultural narratives to meet consumer preferences.
Scholars argue that Batik’s commodification must be managed to retain cultural
meaning and maintain artisanal integrity.

Addressing cultural appropriation requires multi-pronged strategies: legal
protections, community engagement, and educational initiatives. These strategies
not only prevent exploitation but also reinforce Batik as a living cultural practice
rather than a static aesthetic commodity (Handayani, 2019; Fletcher, 2014).
Collaborative frameworks between international designers and Indonesian artisans
are essential to ensure fair compensation, respect for heritage, and continuity of
traditional methods. Finally, cultural theorists contend that combating appropriation
is intertwined with national identity politics (Smith, 2006; Warouw, 2018). Batik
serves as both a symbol of Indonesian sovereignty and a tool for cultural diplomacy,
meaning that misuse abroad can undermine broader efforts to assert Indonesia’s
cultural presence globally. Proper recognition, therefore, becomes a strategic as well
as ethical imperative for heritage preservation and economic empowerment.
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B. The Role of Education and Awareness in Batiks Global Growth

Education and cultural awareness are central to ensuring Batik’s sustainable
integration into global fashion markets. Indonesian designers, educators, and
cultural institutions play a critical role in highlighting Batik’s technical complexity,
symbolic content, and regional diversity (Siregar, 2019; Warouw, 2018). Research in
cultural diplomacy suggests that educating international audiences about heritage
crafts strengthens soft power and promotes sustainable cultural appreciation (Nye,
2004; Handayani, 2019).

Practical initiatives include international workshops, fashion weeks, and
exhibitions where Batik’s history and artisanal methods are showcased. For instance,
collaborations between Indonesian and European fashion schools integrate Batik
techniques into contemporary design curricula, encouraging global designers to
respect traditional patterns (Andayani & Nugroho, 2017; Lestari, 2020). These
initiatives align with Bourdieu’s (1986) theory of cultural capital, which posits that
knowledge of heritage practices increases both symbolic and economic value.

Digital media and social platforms have amplified Batik’s visibility, allowing
designers to communicate the stories behind motifs and techniques directly to
consumers (Handayani & Prasetyo, 2018; Warouw, 2018). Through storytelling,
artisans and designers can cultivate informed audiences that value authenticity,
ethical sourcing, and cultural context. Such engagement ensures that Batik’s
expansion in fashion does not reduce it to a superficial trend.

Education also extends to domestic audiences. Integrating Batik awareness into
Indonesian design schools and vocational programs equips emerging designers with
the ability to innovate responsibly, blending tradition with contemporary aesthetics
(Erawati, 2014; Lestari & Putri, 2021). This ensures that the next generation of Batik
practitioners can sustain the craft economically and culturally. Therefore, educational
campaigns foster ethical consumerism abroad. By creating informed global audiences
who understand Batik’s cultural and artisanal significance, Indonesia can mitigate
exploitation, reinforce cultural diplomacy, and maintain a balance between heritage
preservation and global economic participation (Andayani & Prasetyo, 2018;

Throsby, 2010).
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C. Enbancing Batiks Global Reach while Protecting Tradition

Expanding Batik’s presence globally requires strategies that simultaneously protect its
heritage. Scholars argue that safeguarding artisanal communities, enforcing
intellectual property rights, and maintaining traditional production methods are
fundamental (Andayani, 2016; Handayani, 2019). Legal protections, including
copyright registration and geographical indications, help prevent unauthorized
replication of Batik designs by foreign entities, providing both cultural and economic
security for local producers (Warouw, 2018; UNESCO, 2009).

Collaboration between designers, governments, and cultural organizations can
increase Batik’s global appeal without compromising its authenticity. Co-branded
collections, ethical supply chains, and international exhibitions allow Batik artisans
to participate meaningfully in global fashion markets (Lestari & Putri, 2021;
Handayani & Prasetyo, 2018). Such initiatives reflect sustainable cultural
entrepreneurship, which  balances heritage preservation with economic
empowerment (Throsby, 2010; Fletcher, 2014).

Sustainable fashion trends also align with Batik’s traditional production
methods, which are often low-impact and resource-conscious. Integrating Batik into
eco-friendly fashion initiatives promotes environmental stewardship, appeals to
conscious consumers, and strengthens Indonesia’s global cultural branding (Fletcher
& Tham, 2019; Handayani, 2019).

Batik’s global reach can be further enhanced by emphasizing regional diversity
and unique artisanal techniques. Highlighting differences between patterns from
Java, Yogyakarta, and Bali, for instance, educates consumers about the nuanced
heritage of Batik while preventing homogenization of the craft (Lestari, 2020;
Andayani & Nugroho, 2017). Additionally, policymakers and cultural institutions
must develop frameworks for continuous monitoring, evaluation, and support of
Batik’s global integration. Multi-level cooperation between local artisans, regional
governments, and international fashion stakeholders ensures that Batik’s expansion

benefits the community economically, protects its heritage, and enhances Indonesia’s
cultural diplomacy (Handayani, 2019; Smith, 2006).
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Discussion

A. The Dual Role of Batik as a Traditional Cultural Heritage and a
Modern Fashion Statement

Batik occupies a unique position in Indonesia’s socio-cultural landscape as both a
traditional heritage and a contemporary fashion medium. Historically, Batik has
been imbued with symbolic meaning, representing social hierarchies, regional
identity, and philosophical narratives (Koentjaraningrat, 2009; Andayani, 2016).
The artisanal practices involved in Batik—ranging from hand-drawn motifs to wax-
resist dyeing—reflect a codified knowledge system that has been transmitted through
generations, reinforcing cultural continuity (Lestari & Putri, 2021). Scholars like
Erawati (2014) argue that this transmission of craft knowledge functions not merely
as artistic expression but as a repository of Indonesia’s collective memory, reflecting
communal values, cosmology, and ethics.

Simultaneously, Batik has entered contemporary fashion circuits, appearing on
global runways, integrated into haute couture, and adapted into casual wear
(Warouw, 2018; Handayani & Prasetyo, 2018). This duality exemplifies what
Bourdieu (1986) conceptualizes as cultural capital: Batik carries symbolic value, not
only within Indonesia but increasingly in global markets where knowledge of its
history enhances prestige and desirability. The evolution of Batik into modern
fashion highlights the dynamic interplay between heritage and innovation,
illustrating how traditional cultural practices can be mobilized to achieve economic
and social recognition in transnational arenas (Fletcher, 2014; Lestari, 2020).

However, this dual role presents inherent tensions. As Batik becomes a fashion
commodity, its symbolic and cultural depth risks being overshadowed by market-
driven imperatives. While commercialization offers artisans economic benefits and
international exposure, it simultaneously pressures production to prioritize speed and
market appeal over meticulous traditional techniques (Throsby, 2010; Handayani,
2019). The challenge lies in maintaining the craft’s integrity while allowing for
creative reinterpretation, echoing Smith’s (2006) assertion that heritage is a
negotiated space where tradition and modernity continuously interact.

Furthermore, this duality underscores Batik’s function as a cultural bridge
between local and global audiences. As a traditional artifact, it conveys localized
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identity, yet as a fashion statement, it participates in global narratives of style and
taste (Andayani & Nugroho, 2017). The negotiation between these roles exemplifies
the fluidity of cultural meanings in a globalized world, where heritage must adapt to
survive while retaining core values and authenticity (Lestari & Putri, 2021).

Thus, Batik’s dual role offers a lens to analyze the intersection of culture,
economy, and identity. It demonstrates how traditional practices can be strategically
leveraged for both domestic cohesion and global influence, aligning with theories of
cultural capital, heritage commodification, and transnational cultural flows

(Bourdieu, 1986; Throsby, 2010; Warouw, 2018).

B. Tensions Between Commercialization and Preservation of Batiks
Authenticity

The commercialization of Batik introduces a critical tension between economic
utility and cultural preservation. Scholars argue that globalization exerts both
opportunities and pressures on traditional crafts (Fletcher & Tham, 2019;
Handayani, 2019). Economic incentives—driven by fashion markets, tourism, and
export potential—encourage mass production and stylistic adaptation, often leading
to simplification or standardization of motifs (Lestari, 2020; Andayani, 2016). While
this increases accessibility and generates income, it risks diluting the symbolic
meanings and regional specificity of Batik, raising questions of authenticity and
cultural fidelity (Koentjaraningrat, 2009; Erawati, 2014).

The theoretical framework of heritage commodification provides insight into
this tension. Smith (2006) contends that cultural heritage is not static; it is
continually interpreted, redefined, and mediated by social and economic forces.
From this perspective, commercialization is an inevitable aspect of heritage
management in a market-oriented society. However, scholars such as Throsby (2010)
caution that commodification must be carefully balanced to prevent the erosion of
social, symbolic, and cultural capital embedded in artisanal practices.

Legal and institutional mechanisms have attempted to mitigate these risks.
UNESCO recognition and Indonesias intellectual property regulations aim to
protect Batik motifs and regional styles, ensuring that commercialization does not
equate to exploitation (UNESCO, 2009; Handayani & Prasetyo, 2018). Yet,

implementation gaps persist, especially in international markets, where enforcement
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of cultural heritage protection is limited. Scholars advocate for collaborative models
involving local artisans, designers, and government agencies to align economic
development with heritage preservation (Lestari & Putri, 2021; Warouw, 2018).

Additionally, the tension manifests in consumer perceptions. Global audiences
often value Batik for its aesthetic appeal but may lack awareness of its cultural
significance. This dynamic pressures producers to prioritize visually appealing designs
over traditional methods or meanings (Andayani & Nugroho, 2017; Handayani,
2019). Educational initiatives and storytelling through fashion events and media are
therefore crucial in bridging this knowledge gap and preserving authenticity amid
commercialization ~ (Siregar,  2019;  Fletcher, 2014).  Ultimately, the
commercialization-preservation tension reflects broader debates in cultural
globalization: how to maintain localized cultural identity while engaging with global
economic and creative networks (Smith, 2006; Bourdieu, 1986). Batik serves as a
case study of this negotiation, illustrating both the vulnerabilities and opportunities
inherent in transforming heritage into a globally recognized commodity.

C. Batiks Potential as a Cultural Ambassador for Indonesia

Batik functions as a potent instrument of cultural diplomacy, embodying Indonesia’s
identity and projecting soft power internationally. Nye (2004) conceptualizes soft
power as the ability of a nation to shape preferences through cultural appeal rather
than coercion. In this regard, Batik represents Indonesia’s intangible heritage,
signaling creativity, historical depth, and national uniqueness to global audiences
(Handayani, 2019; Warouw, 2018). International exhibitions, diplomatic gifts, and
fashion collaborations demonstrate Batik’s capacity to strengthen Indonesia’s global
cultural presence (Andayani & Prasetyo, 2018; Lestari, 2020).

Scholars argue that Batik’s ambassadorial role is multi-dimensional. It functions
not only as a symbol of national pride but also as a vehicle for economic diplomacy,
generating international partnerships, tourism interest, and export revenue (Throsby,
2010; Fletcher & Tham, 2019). For instance, Indonesian embassies and cultural
institutions actively utilize Batik in official events to signal cultural sophistication

and foster bilateral relationships, aligning with theories of cultural diplomacy (Nye,
2004; Handayani, 2019).
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Moreover, Batik enhances Indonesia’s branding as a nation that values tradition,
craftsmanship, and innovation. As global consumers increasingly prioritize
authenticity, ethical production, and heritage narratives, Batik offers a tangible,
narrative-rich product capable of promoting Indonesias cultural and economic
interests simultaneously (Bourdieu, 1986; Lestari & Putri, 2021). The fusion of
traditional and contemporary styles allows Indonesia to adapt Batik for modern
markets while retaining its role as a symbol of identity.

However, scholars caution that its diplomatic potential depends on ethical
representation and  protection of artisans. Misappropriation or over-
commercialization can undermine Batik’s credibility as a national symbol
(Handayani, 2019; UNESCO, 2009). Collaborative efforts between governments,
designers, and artisan communities are therefore crucial to maximize Batik’s
ambassadorial value while safeguarding cultural integrity (Andayani, 2016; Warouw,
2018). At this context, Batik exemplifies the interplay between heritage preservation,
economic opportunity, and cultural diplomacy. It is simultaneously a vessel of
identity, a fashion statement, and a diplomatic tool, demonstrating how intangible
heritage can be leveraged in globalized cultural economies (Smith, 2006; Throsby,
2010; Handayani & Prasetyo, 2018). Its ongoing relevance depends on carefully

balancing tradition, modernization, and global exposure.
Conclusion
A. Summary of Key Findings

The analysis of Batik in this study highlights its remarkable journey from a traditional
craft deeply rooted in Indonesian culture to a global fashion phenomenon.
Historically, Batik served as a marker of regional identity, social hierarchy, and ritual
significance, particularly in Java, where specific motifs and techniques were
associated with aristocratic lineages and local cosmologies (Koentjaraningrat, 2009;
Andayani, 2016). The transmission of Batik knowledge through artisanal networks
ensured continuity of its cultural, social, and symbolic values. However, in
contemporary contexts, Batik has transcended its traditional roles, emerging as a
medium for fashion innovation, global branding, and economic empowerment

(Warouw, 2018; Lestari & Putri, 2021).
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The findings demonstrate that Batik functions as both a cultural artifact and a
dynamic economic resource. Its integration into haute couture, streetwear, and
international fashion events underscores the fluidity of heritage in the globalized
economy (Fletcher, 2014; Handayani & Prasetyo, 2018). Moreover, Batik
contributes substantially to Indonesia’s national identity by symbolizing cultural
pride, unity, and creativity. Its visibility in state functions, diplomatic gifts, and
global exhibitions strengthens Indonesia’s soft power and enhances its cultural
diplomacy efforts (Nye, 2004; Andayani & Nugroho, 2017).

Additionally, the economic implications of Batik are significant, particularly in
terms of artisanal livelihoods and rural empowerment. Production networks generate
employment for designers, artisans, and entrepreneurs, with women often playing a
central role in Batik workshops (Throsby, 2010; Handayani, 2019). At the same
time, globalization presents both opportunities and risks, such as market expansion
and potential commodification that may erode traditional authenticity (Smith,
2006; Fletcher & Tham, 2019). Overall, Batik exemplifies the interplay of culture,
economy, and identity, reflecting the complexities of heritage management in a

globalized world.

B. Theoretical Contributions

This study contributes to the theoretical discourse on culture, identity, and global
capitalism by illustrating how traditional crafts function within multiple social,
economic, and political contexts. Using Bourdieus (1986) framework of cultural
capital, Batik is shown to hold symbolic, social, and economic value, with its
recognition in global fashion markets enhancing Indonesia’s prestige and influence.
The research also demonstrates the application of heritage studies frameworks,
particularly Smith’s (2006) conceptualization of heritage as a negotiated and adaptive
process, highlighting the ways in which traditional forms evolve under global
pressures while maintaining their cultural essence.

From a fashion and identity theory perspective, Batik provides a case study of
how sartorial practices contribute to national identity formation. It aligns with
literature emphasizing the role of dress and material culture in signaling belonging,
status, and political symbolism (Craik, 1994; Erawati, 2014). By functioning
simultaneously as a cultural emblem and an economic product, Batik bridges local
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and global spheres, exemplifying theories of transnational cultural flows and
hybridization (Lestari, 2020; Warouw, 2018).

Furthermore, the research highlights the intersection of cultural diplomacy and
soft power (Nye, 2004), positioning Batik as a strategic tool for enhancing
Indonesia’s international image. It extends the discourse on intangible cultural
heritage by showing how traditional crafts can be leveraged for both domestic
cohesion and international engagement, reinforcing the notion that culture is both
a resource and a responsibility in globalized societies (Throsby, 2010; Handayani,

2019).

C. Policy Implications

The findings underscore the necessity of policy interventions that balance economic
growth with heritage preservation. First, stronger intellectual property protections
are critical to safeguard Batik motifs from unauthorized reproduction and cultural
misappropriation, particularly in international markets (UNESCO, 2009;
Handayani & Prasetyo, 2018). The implementation of national and regional
certification systems, such as Geographical Indications, could help authenticate Batik
products, ensuring both artisans’ rights and cultural integrity are maintained.

Second, policies promoting global market integration should emphasize
education and awareness. Government initiatives and cultural institutions must
facilitate knowledge transfer regarding Batik’s cultural significance, not merely its
aesthetic value, thereby reinforcing respect for traditional practices among
international consumers and designers (Andayani & Nugroho, 2017; Siregar, 2019).
Public-private collaborations, training programs, and international exhibitions can
serve as platforms to balance economic opportunity with cultural stewardship.

Third, sustainable practices should be incorporated into Batik policy
frameworks. Eco-friendly dyes, sustainable sourcing of textiles, and community-
based production methods align with global trends in responsible fashion,
positioning Batik as both culturally significant and environmentally conscious
(Fletcher, 2014; Lestari & Putri, 2021). Policies fostering these practices will not only
enhance the craft’s international reputation but also ensure long-term viability of
artisanal networks.
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D. Limitations and Future Research

This study acknowledges several limitations. Data on consumer perceptions of Batik
in various international contexts remains limited, constraining a comprehensive
understanding of its global reception. Future research could utilize ethnographic and
market-oriented studies to examine how cultural narratives influence consumer
behavior, willingness to pay, and engagement with heritage fashion (Warouw, 2018;
Fletcher & Tham, 2019).

Additionally, the role of digital platforms in shaping Batik’s global reach
warrants further investigation. Social media, e-commerce, and online storytelling
significantly impact the visibility and perceived value of traditional crafts, yet their
influence on artisan practices and cultural preservation remains underexplored
(Andayani, 2016; Lestari, 2020). Comparative studies with other Southeast Asian
traditional crafts, such as Songket or Ikat, could also yield insights into shared
challenges and strategies for integrating heritage into global fashion markets. Finally,
longitudinal studies tracing the socio-economic trajectories of Batik artisans in
response to globalization and policy interventions could provide valuable evidence
for effective heritage management. Such research would bridge the gap between
cultural theory, economic development, and policy implementation, further
enhancing the understanding of traditional crafts in contemporary global contexts

(Throsby, 2010; Handayani, 2019).
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