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ABSTRACT 
The financial sector has been significantly impacted by 
information technology, with digital banks emerging to 
provide services through digital platforms. SeaBank 
Indonesia, a digital bank, offers conveniences like online 
account opening, free interbank transfers, and various 
digital payment options. However, some users have 
reported issues with the application, such as login 
problems and slow processing times. Additionally, some 
conventional customers remain hesitant to adopt digital 
banking due to inexperience and security concerns.  This 
study aims to explore factors influencing users' adoption of 
SeaBank Indonesia by applying the Technology Readiness 
and Acceptance Model (TRAM). Using a quantitative 
approach with purposive sampling, the research collected 
421 valid responses from SeaBank Indonesia users through 
online questionnaires. Data analysis employed partial least 
squares structural equation modeling (PLS-SEM). The 
results accepted 8 out of 12 hypotheses, revealing that 
intention to use is directly influenced by perceived 
usefulness, perceived ease of use, and perceived security. 
Perceived usefulness is directly affected by optimism, 
innovativeness, and perceived ease of use, while perceived 
ease of use is directly influenced by optimism and 
innovativeness. These findings provide insights into the 
factors driving digital banking adoption in Indonesia, 
highlighting the importance of user-friendly interfaces, 
perceived security, and technological readiness in shaping 
users' intentions to use digital banking applications like 
SeaBank Indonesia.  

ARTICLE HISTORY 
Received 25 October 2024 
Revision 2 April 2025 
Accepted 30 April 2025 
 
KEYWORD 
Digiital Banking; 
Seabank Indonesia; 
Intention to Use; 
Technology Readness and 
Acceptance Model 
(TRAM); 
PLS-SEM  

http://creativecommons.org/licenses/by-sa/4.0/


Journal of Advances in Information Systems and Technology 7(1) pp.115-131, April 2025 116 

 

1. INTRODUCTION 
With the development of technology and information, companies compete to take 
advantage of this development to add value to their business processes. The financial 
sector is one of several other sectors that are affected and utilize information 
technology. Banking applications have empowered customers to engage in digital 
technology transactions and simplified banking protocols, making it easier for banks 
to defecate online than traditional methods (Reihandho & Fajarwati, 2023). Digital 
banks are an innovation of digital finance. Digital banks are banks that use digital 
technology to provide various types of banking services to customers. Customers have 
the freedom to access and carry out all regular banking activities anytime and 
anywhere through digital banking without having to go directly to a physical bank 
branch (Windasari et al., 2022). 

 SeaBank Indonesia is a digital banking service based on a mobile application. 
SeaBank is a digital banking application that facilitates financial management from 
deposits to transactions anywhere and anytime (Mala et al., 2023). SeaBank provides 
banking services to customers through digital channels. SeaBank also offers 
conveniences such as online account opening, interbank transfers free of admin fees, 
deposit savings, e-wallet top-ups, and QRIS payments. With the convenience offered, 
SeaBank won an award as the best digital bank with excellent service from BSEM in 
2023 and has the highest total assets among digital banks. 

 However, some users still complain about obstacles in the login system, 
transactions, and applications that are heavy and slow in processing. From these 
problems, it is a challenge for companies to make improvements to retain users and 
reduce costs caused by platform development and maintenance (Caldeira et al., 2021). 
In addition, for some conventional customers, there is still reluctance and concern to 
use digital banking applications due to a lack of experience and security (Mufarih et 
al., 2020). 

 Companies need to implement smart tactics to increase the number of users. 
The combination of the Technology Acceptance Model (TAM) and Technology 
Readiness Index (TRI) known as the Technology Readiness and Acceptance Model 
(TRAM) explains how personality dimensions affect the interaction and use of new 
technologies (Godoe & Johansen, 2012). The TRAM model links personal opinions with 
how technology works in user adoption (Lin et al., 2007). TRAM connects from the 
perspective of personal opinion with how technology works in adoption in the lives of 
its users (Lin et al., 2007). Consumers have the intention to use technology consisting 
of practical and theoretical foundations, where they will understand the readiness of 
the technology and then consider the ease of use and its usefulness (Lin et al., 2007). 
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 In addition, user trust is a factor that indicates that users feel safe in using the 
service without having to worry about risks or other problems. Perceived security 
refers to the level of confidence and trust placed in the system's ability to share and 
protect sensitive information safely (Sharma & Sharma, 2019). In the study of Siagian 
et al. (2022) users who trust the security procedures, services, and information in the 
digital transaction process will be attracted to the application. The security perceived 
by users is seen from the technical protection which includes three factors, namely 
the existence of a mechanism in the payment system that becomes privacy, integrity, 
and data confidentiality (Handoko et al., 2022). The safer a technology is, the easier it 
is for users to feel its benefits in everyday life. 

2. RESEARCH FRAMEWORK 
This study uses the TAM model combined with the TRI model or what is known as the 
Technology Readiness and Acceptance Model (TRAM). The TRAM method combines 
the general dimensions of TRI with the system-specific dimensions of TAM to explain 
how it can affect individual interactions, experiences, and the use of new technologies 
(Lin et al., 2007). The TRAM model is used to determine the effect of the level of 
readiness of information systems or information technology on the acceptance of 
information systems or technology (Andayani & Ono, 2020). 

2.1 Research Model 
This study uses the TRAM model and adds one construct, namely perceived security 
to identify the influence of the level of readiness of information systems or 
information technology on the acceptance of information systems or technology. 
Figure 1 shows an overview of the framework. 

 

Figure 1. Research Framework 
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2.2 Research Hypothesis 
The role of a positive attitude towards technology can create a perception that digital 
banking technology is useful in work and daily life (Musyaffi et al., 2022). Several 
previous studies have found that optimism has a positive effect on perceptions of ease 
and usefulness (Martens et al., 2017; Pradana & Sagoro, 2021; Sivathanu, 2019). 
According to Martens et al. (2017), individuals with an optimistic attitude consider 
systems to be more useful and easier to use compared to less optimistic individuals. 
Based on this theoretical foundation, the following hypothesis is formulated. 

H1: Optimism has a positive effect on perceived usefulness in the use of SeaBank 
Indonesia digital banking 

H2: Optimism has a positive effect on perceived ease of use in the use of SeaBank 
Indonesia digital banking 

 People with high levels of personal innovativeness are expected to be early 
adopters of technology, assuming they have technical proficiency, because they face 
fewer barriers to mastering new technologies (Auliandri & Arimbi, 2021). With fewer 
barriers, they can more easily use and derive greater benefits from these 
technologies. Musyaffi et al. (2022) found that innovativeness is a major factor 
influencing the perceived ease of use and usefulness of digital banking. Additionally, 
Pradana and Sagoro (2021) demonstrated that innovativeness impacts the perceived 
ease of use and usefulness of technology. Based on these findings, the researcher 
formulates the following hypothesis. 

H3: Innovativeness has a positive effect on perceived usefulness in the use of 
SeaBank Indonesia digital banking 

H4: Innovativeness has a positive effect on perceived ease of use in the use of 
SeaBank Indonesia digital banking 

 Discomfort generally causes concern and anxiety about using new technology. 
Parasuraman (2000) defines discomfort as users feeling overwhelmed and lacking 
control when using technology. This discomfort is associated with negative attitudes 
towards technology, where individuals experiencing it are more reluctant to accept 
and use new technologies. Research by Khadka and Kohsuwan (2018) and Musyaffi et 
al. (2022) indicates that discomfort has a negative and significant effect on the 
perceived ease of use and usefulness of technology. The lower a person's level of 
discomfort, the higher their perception of a technology's ease of use and usefulness. 
Based on these findings, the researcher formulates the following hypothesis. 

H5: Discomfort has a negative effect on perceived usefulness in the use of 
SeaBank Indonesia digital banking 
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H6: Discomfort has a negative effect on perceived ease of use in the use of 
SeaBank Indonesia digital banking 

 Insecurity refers to an individual's lack of trust in the integrity and security of 
technology, which causes doubts about using it (Andayani & Ono, 2020). The lower a 
person's level of insecurity, the higher their perception of a technology's ease of use 
and usefulness. Prospective users seek guarantees of security and privacy to receive 
benefits from technology use. The absence of such guarantees can hinder user 
adoption of new technologies (Auliandri & Arimbi, 2021). Several previous studies have 
shown that insecurity has a negative effect on perceived ease of use and perceived 
usefulness (Musyaffi et al., 2022; Pradana & Sagoro, 2021). 

H7: Insecurity has a negative effect on perceived usefulness in the use of 
SeaBank Indonesia digital banking 

H8: Insecurity has a negative effect on perceived ease of use in the use of 
SeaBank Indonesia digital banking 

 Perceived usefulness is an individual's belief that using technology can improve 
their work performance (Andayani & Ono, 2020). Davis (1989) identified perceived 
usefulness as the primary contributor to new technology adoption. (Musyaffi et al., 
2022) argue that if a technology does not provide benefits to its users, it is unlikely to 
be prioritized for use. Consequently, most people adopt new technologies based on 
their functionality. Previous research has consistently shown that perceived 
usefulness influences users' intentions to adopt a technology (Godoe & Johansen, 
2012; Martens et al., 2017; Musyaffi et al., 2022). 

H9: Perceived usefulness has a positive effect on the intention to use SeaBank 
Indonesia digital banking 

 Perceived ease of use refers to an individual's perception of how effortlessly they 
can use new technology. Users' confidence in improved work performance often 
depends on the technology's ease of use. Previous studies have demonstrated that 
perceived ease of use increases the intention to adopt technology (Martens et al., 
2017; Pradana & Sagoro, 2021). Davis (1989) noted that enhancing a system's ease of 
use contributes to increased usability by reducing required effort. Musyaffi et al. 
(2022) found that as users experience the ease and benefits of technology, their 
tendency to adopt it increases. Several studies have consistently shown that perceived 
ease of use positively affects perceived usefulness (Khadka & Kohsuwan, 2018; 
Pradana & Sagoro, 2021; Sivathanu, 2019).  

H10: Perceived ease of use has a positive effect on perceived usefulness in the 
use of digital banking SeaBank Indonesia 
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H11: Perceived ease of use has a positive effect on intention to use digital 
banking SeaBank Indonesia 

 Perceived security refers to an individual's level of confidence and trust in a 
technology's ability to safely handle sensitive information (Molthathong & 
Piphatanangkun, 2023). In the context of digital banking, security involves ensuring 
that users' funds and personal data are protected from loss or theft during 
transactions. Users are more likely to conduct financial transactions online when they 
feel their confidential data is secure (Lisana, 2024). Security issues such as personal 
and financial data leaks, cyber threats, and identity theft are major concerns that can 
negatively impact users' intentions to use fintech services (Osman et al., 2021). Several 
studies have consistently demonstrated that perceived security positively affects 
users' intentions to adopt a technology (Chawla & Joshi, 2023; Handoko et al., 2022; 
Kholid & Soemarso, 2018). 

H12: Perceived security has a positive effect on intention to use digital banking 
SeaBank Indonesia 

3. RESEARCH METHODS 
This research employs a quantitative approach, utilizing numerical data analyzed 
through statistical methods to test the formulated hypotheses. Data were collected via 
online questionnaires distributed across several social media platforms. The sampling 
technique uses purposive sampling, namely a non-probability sampling strategy. This 
study focuses on the SeaBank application.  

 Respondent data were collected using a questionnaire given via Google Forms to 
each SeaBank application user. The survey method was used in this study to obtain data 
from certain natural places, researchers collected data by distributing questionnaires 
(Sugiyono, 2013). Demographic information collected includes telephone number, 
gender, age, education level, and domicile. This study attempts to describe, measure, 
and evaluate certain phenomena or factors related to the adoption of technological 
innovation by consumers. 

3.1 Sampling 
The sampling technique in this study is the purposive sampling method where the 
determination of the sample is based on special criteria or considerations (Sugiyono, 
2013). The criteria set as a sample in this study are users of the SeaBank Indonesia 
application. This criterion is set because someone can assess the SeaBank Indonesia 
application only if that person has used the application. The Slovin formula sets a 
minimum sample size of 400 respondents. However, this number was added to a 
sample of 20 obtained from the results of the sample calculation and an error rate of 
5% to anticipate invalid data so that the data can be used accurately and get consistent 
results. So this study requires a total sample of 420 respondents. 



H. D. Ramadhan, D. A. Efrilianda: Analysis of User Readiness and Acceptance of SeaBank Indonesia 121 
 

 

3.2 Measurement 
These questionnaires incorporated variables from the Technology Readiness and 
Acceptance Model (TRAM), using a 5-point Likert scale. The study employs partial least 
squares–structural equation modelling (PLS-SEM) for data analysis. PLS-SEM was 
chosen to examine relationships and influences between constructs, making it 
particularly suitable for this study's aim of predicting factors influencing technology 
adoption. The PLS-SEM technique involves two stages: evaluation of the measurement 
model (outer model) and analysis of the structural model (inner model). The analysis 
was conducted using SmartPLS version 3 software. 

4. RESULTS AND DISCUSSION 

4.1 Demographic Analysis 
Analysis of data from 421 respondents reveals that SeaBank Indonesia users are 
predominantly female, comprising 84.1% (354 individuals) of the sample, while male 
users account for 15.9% (67 individuals). This gender disparity may be attributed to 
women's tendency to more actively adopt and use digital financial services, driven by 
needs for current information, knowledge acquisition, task completion, and 
communication.  

Regarding age distribution, the majority of respondents (over 90%) fall within 
the 17–30 year age range. This demographic primarily consists of students who have 
completed secondary education and possess a good understanding of digital services, 
familiarity with social media, and experience using digital platforms for 
communication and transactions (Wen et al., 2014). These respondents belong to 
Generation Z, a cohort frequently targeted in large-scale internet surveys due to their 
proficiency with computers and the internet (Abumalloh et al., 2020). Table 1 presents 
a comprehensive demographic profile of the respondents. 

Table 1. Demographic Result of Respondents 

Category Frequency Percentage 
Gender   
Female 354 84.1% 
Male 67 15.9% 
Age   

17-25 385 91.4% 
26-30 31 7.4% 
31-35 3 0.7% 
36-40 1 0.2% 
41-55 1 0.2% 

Education   
Junior Highschool 3 0.7% 
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Category Frequency Percentage 
Senior 

Highschool 285 67.7% 

Associate’s 
Degree 31 7.4% 

Bachelor’s 
Degree 

99 23,5% 

Master’s Degree 3 0,7% 

4.2  Measurement Model Test Result (Outer Model) 
The outer model test is also called the measurement model.  The first test is 
convergent validity.  An indicator is considered valid if the outer loading of each 
indicator has a minimum threshold of 0.7 (Hair et al., 2021). Table 2 displays the 
calculation results for convergent validity across all indicators/items. All 29 indicators 
examined in this study are valid, with outer loading values above 0.7. 

Table 2. Outer Loading 

Indicator Outer 
Loading Information  Indicator Outer 

Loading Information 

OPM1 0.714 Valid  PUF4 0.831 Valid 
OPM2 0.792 Valid  PEU1 0.843 Valid 
OPM3 0.762 Valid  PEU2 0.847 Valid 
OPM4 0.710 Valid  PEU3 0.787 Valid 
INV1 0.779 Valid  PEU4 0.786 Valid 
INV2 0.883 Valid  PEU5 0.827 Valid 
DSC1 0.761 Valid  PSC1 0.737 Valid 
DSC2 0.724 Valid  PSC2 0.821 Valid 
DSC3 0.755 Valid  PSC3 0.848 Valid 
DSC4 0.720 Valid  PSC4 0.833 Valid 
INS1 0.890 Valid  PSC5 0.784 Valid 
INS2 0.817 Valid  INT1 0.897 Valid 
PUF1 0.840 Valid  INT2 0.906 Valid 
PUF2 0.760 Valid  INT3 0.827 Valid 
PUF3 0.813 Valid     

Convergent validity can be assessed not only through individual indicator 
loadings but also using the Average Variance Extracted (AVE) value for each construct in 
the study model. A minimum AVE value of 0.5 for each variable is considered acceptable 
for validity (Hair et al., 2021). All 10 variables included in this study have AVE values above 
this criterion, demonstrating that the measurement model has excellent convergent 
validity. Discriminant validity evaluates the extent to which constructs in the research 
model differ from one another. The subsequent test involves assessing discriminant 
validity using the Fornell-Larcker criterion, which states that the square root of the AVE 
for each variable should be greater than its highest correlation with any other variable. 
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Table 3 demonstrates that all variables meet this criterion, with the square root value of 
their AVE exceeding their correlations with other variables, thus confirming their 
discriminant validity. 

Table 3. Discriminant validity Fornell-Larcker Value 

 OPM INV DSC INS PUF PEU PSC INT 
OPM 0.745        
INV 0.331 0.833       
DSC 0.213 0.113 0.740      
INS 0.128 0.129 0.366 0.855     
PUF 0.517 0.346 0.210 0.212 0.812    
PEU 0.517 0.325 0.310 0.183 0.737 0.818   
PSC 0.392 0.312 0.199 0.166 0.516 0.559 0.806  
INT 0.400 0.228 0.147 0.400 0.543 0.605 0.544 0.877 

This study also assesses reliability to determine the consistency and 
dependability of the indicators used to measure each construct or variable. Reliability 
is evaluated using two criteria: Cronbach's alpha and composite reliability. The 
Cronbach's alpha value should be greater than or equal to 0.40 (Ekolu & Quainoo, 
2019), while the composite reliability value should be greater than or equal to 0.70 
(Hair et al., 2021). As shown in Table 4, all variables in this study demonstrate reliability 
by meeting these criteria. Specifically, each variable has a Cronbach's alpha value of 
0.40 or higher (Ekolu & Quainoo, 2019) and a composite reliability value of 0.70 or 
higher (Hair et al., 2021). 

Table 4. Reliability Value 

Variable Cronbach’s 
Alpha 

Composite 
Reliability Information 

Optimism (OPM) 0,732 0,833 Reliable 
Innovativeness (INV) 0,565 0,818 Reliable 

Discomfort (DSC) 0,726 0,829 Reliable 
Insecurity (INS) 0,635 0,844 Reliable 

Perceived usefulness 
(PUF) 0,827 0,885 Reliable 

Perceived ease of use 
(PEU) 0,876 0,910 Reliable 

Perceived security 
(PSC) 0,864 0,902 Reliable 

Intention to use (INT) 0,849 0,909 Reliable 

  Model fit testing is conducted to evaluate the suitability of the research model, 
reduce or prevent specification errors, and ensure compatibility with sample data. The 
model fit testing criteria in this study include standardized root mean square residual 
(SRMR), root mean square residual covariance (RMStheta), and normed fit index (NFI). 
The threshold values for each criterion are as follows: SRMR < 0.08 (Gupta et al., 2024), 
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RMStheta ≥ 0.05 (Henseler et al., 2014), and NFI > 0.9 (Bentler & Bonett, 1980). The 
results of the model fit test indicate that the research model is considered satisfactory 
because it meets the specified criteria, as described in Table 5. 

Table 5. Model Fit Value 

Criterion Value Information 
SRMR 0,062 Good fit 

RMStheta 0,119 Good fit 
NFI 0,763 Marginal fit 

The coefficient of determination test evaluates the accuracy of predicting the 
impact of independent variables on dependent variables. The R² value ranges from 0 
to 1, with higher values indicating better predictive accuracy. According to Hair et al. 
(2021), R² values are categorized as follows: < 0.25 indicates weak predictive power, 
0.25 - 0.75 indicates moderate predictive power, and > 0.75 indicates strong predictive 
power. Considering that this study relates to consumer behaviour, an R² value of 0.20 
is considered quite high. The results of the coefficient of determination test are 
presented in Table 6. 

Table 6. R-square Value 

Variable Value Information 

Perceived ease of use (PEU) 0,334 Weak 

Perceived usefulness (PUF) 0,583 Moderate 

Intention to use (INT) 0,437 Weak 

Next, a path coefficient test is conducted to show the strength of the relationship 
and direction of the correlation between variables in the research model. To test the 
significance and relevance of coefficients, bootstrapping is performed by simultaneously 
checking the t-value and p-value for hypothesis testing. This study uses a two-sided test 
with a critical value of 1.96 (significance level = 5%). The bootstrapping procedure 
determines the significance of the coefficient (t-value) and the strength of the 
relationship (p-value). If the t-value exceeds the critical value, the coefficient is 
considered significant, and if the p-value is less than 0.05, the hypothesis can be 
accepted. The direction of the correlation is determined from the original sample value: 
if it is greater than or equal to 0, it indicates a positive direction, while less than 0 indicates 
a negative direction. The detailed results of the path coefficient test are presented in 
Table 7. 

Table 7. Path Coefficient Value 

Hypothesis Relationship Original 
Sample (O) 

T 
Statistics 

P 
Values 

Information 

H1 OPM → PUF 0,168 4,201 0,000 Accepted 
H2 OPM → PEU 0,418 7,400 0,000 Accepted 
H3 INV → PUF 0,082 2,518 0,012 Accepted 
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Hypothesis Relationship Original 
Sample (O) 

T 
Statistics 

P 
Values 

Information 

H4 INV → PEU 0,160 2,444 0,015 Accepted 
H5 DSC → PUF −0,061 1,843 0,066 Rejected 
H6 DSC → PEU 0,187 4,377 0,000 Rejected 
H7 INS → PUF 0,086 2,319 0,021 Rejected 
H8 INS → PEU 0,043 1,010 0,323 Rejected 
H9 PUF → INT 0,151 2,466 0,014 Accepted 

H10 PEU → PUF 0,627 14,665 0,000 Accepted 
H11 PEU → INT 0,339 5,597 0,000 Accepted 
H12 PSC → INT 0,277 6,247 0,000 Accepted 

The calculation results of the relationship between optimism (OPM) and perceived 
usefulness (PUF) have an original sample value of 0.168 (𝑂 ≥ 0), a t-statistic of 4.201 (𝑡 ≥ 
1.96), and a p value of 0.000 (𝑝 ≤ 0.05). From these results, it can be interpreted that 
optimism (OPM) has a positive effect on perceived usefulness in using SeaBank 
Indonesia (H1 accepted). The results of this study are in line with research conducted by 
previous researchers which showed that optimism has a positive effect on perceived 
usefulness (Musyaffi et al., 2022; Pradana & Sagoro, 2021). In the second hypothesis, the 
original sample value is 0.418 (𝑂 ≥ 0), t-statistic is 7.400 (𝑡 ≥ 1.96), p value is 0.000 (𝑝 ≤ 
0.05), indicating that optimism positively influences the ease perceived by users in using 
SeaBank Indonesia (H2 accepted). By accepting both hypotheses, it can be interpreted 
that SeaBank Indonesia users feel that the system or service will be more useful 
(perceived usefulness) in meeting their needs and users will find it easier to understand 
and use the system or service (perceived ease of use) if users have an optimistic view 
that the use of technology can provide increased control, flexibility, and efficiency in their 
daily lives. According to Martens et al. (2017), individuals who have an optimistic attitude, 
these individuals will consider the system to be used to be more useful and easier to use 
when compared to individuals who are less optimistic. 

The calculation results of the relationship between innovativeness (OPM) and 
perceived usefulness (PUF) show an original sample value of 0.082 (𝑂 ≥ 0), a t-statistic of 
2.518 (𝑡 ≥ 1.96), and a p-value of 0.012 (𝑝 ≤ 0.05). This indicates that innovativeness has a 
positive role in influencing perceived benefits (perceived usefulness) in using SeaBank 
Indonesia (H3 accepted). The results of this study align with previous studies 
demonstrating that innovativeness has a positive influence on perceived usefulness 
(Pradana & Sagoro, 2021; Sivathanu, 2019). The calculation results of the relationship 
between innovativeness (OPM) and perceived ease of use (PEU) show an original sample 
value of 0.160 (𝑂 ≥ 0), a t-statistic of 2.444 (𝑡 ≥ 1.96), and a p-value of 0.015 (𝑝 ≤ 0.05). 
These results indicate that innovativeness has a positive role and influences the 
perceived ease of use in using SeaBank Indonesia, thus H4 is accepted. This finding is 
consistent with previous studies showing that innovativeness positively affects perceived 
ease of use (Musyaffi et al., 2022). More innovative user thinking contributes positively 
to shaping user perceptions of the level of usefulness and ease of technology. The more 
interested a person is in technology, the more likely they are ready to use new 
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technology, thereby enhancing user perceptions of its ease and usefulness. This 
suggests that users with higher levels of innovativeness tend to view technology as a tool 
that provides convenience and benefits to increase productivity, which in turn 
encourages high adoption rates. Users who quickly understand the ease of use are likely 
to perceive higher value benefits, making them more willing to exchange information 
with other users about SeaBank Indonesia to gain additional benefits. 

In H5, the hypothesized relationship between discomfort (DSC) and perceived 
usefulness (PUF) is rejected. The path coefficient calculation results show that discomfort 
(DSC) does not significantly affect perceived usefulness (PUF) (t-statistic = 1.843; p-value 
= 0.066). Although the direction of the relationship is negative (original sample = -0.061), 
it does not align with the formulated hypothesis, which stated that discomfort (DSC) 
would have a negative effect on perceived usefulness (PUF). The analysis results in this 
study are consistent with previous research findings, which indicate that discomfort 
(DSC) has no significant effect on perceived usefulness (PUF) (Mahmood et al., 2023; 
Pradana & Sagoro, 2021). Users who feel uncomfortable using technology may perceive 
that they do not derive benefits from its use. This personal perception suggests that 
feelings of discomfort can raise doubts about the implemented system, leading users to 
question the value of the benefits obtainable from using the system. 

The sixth hypothesis where the relationship between discomfort (DSC) and 
perceived ease of use (PEU) is rejected because it has a positive direction (original sample 
= 0.187) even though it has an influence (t-statistics = 4.377; p values = 0.000), where 
based on the formulated hypothesis discomfort (DSC) has a negative influence on 
perceived ease of use (PEU). Even though users feel uncomfortable with the technology, 
users tend to perceive that using SeaBank Indonesia is easy. The results of this study are 
in line with previous studies which showed that discomfort has a positive and significant 
effect on perceived ease of use (Ahmad et al., 2020; Panday, 2018). The possibility of high 
user assessment of discomfort is due to being burdened with the use of applications and 
systems due to the complexity of the user interface, lack of responsive technical 
assistance when there are technical problems and limited and less relevant features. 
Users who feel uncomfortable are more motivated to spend a lot of time to learn the 
system better, which ultimately leads to a better understanding and feels that the system 
is easier. 

Next, H7 hypothesized that insecurity (INS) has a negative effect on perceived 
usefulness (PUF). However, based on the results of the path coefficient calculation, 
insecurity (INS) shows a positive effect (t-statistics = 2.319; p-values = 0.021; original 
sample = 0.086), leading to the rejection of H7. The results of this study are in line with 
previous studies which show that insecurity has a positive influence on perceived 
usefulness (Ahmad et al., 2020). Similarly, H8, which hypothesized that insecurity (INS) 
negatively affects perceived ease of use (PEU), is also rejected. In this case, insecurity 
(INS) has a positive direction (original sample = 0.043) and shows no significant effect (t-
statistics = 1.010; p-values = 0.323) on perceived ease of use (PEU). The results of the 
analysis in this study are in line with the results of previous studies which stated that 
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insecurity (INS) has no role in perceived ease of use (PEU) (Aisyah et al., 2014; Rifai et al., 
2019). Users who feel insecure about technology tend to perceive SeaBank Indonesia as 
both easy to use and beneficial. This heightened awareness prompts users to be more 
proactive in maintaining and protecting their data, fostering a sense of vigilance. 
Consequently, these users are motivated to learn the system more thoroughly, which 
ultimately enhances their familiarity and perception of ease in using the system. Feelings 
of insecurity can drive users to learn the system more quickly and intensively. Responsive 
support and feedback further facilitate this learning process, leading to an improved 
perception of ease and benefits associated with using SeaBank Indonesia. Generally, 
individuals who have never used digital banking technology and are unfamiliar with its 
workflow may struggle to determine whether the technology is safe. Therefore, while 
respondents in this study reported feelings of insecurity regarding technology, these 
feelings do not necessarily translate into lower perceptions of ease and usefulness. Other 
factors may play a more dominant role in shaping these perceptions. 

The calculation result of the relationship between perceived usefulness (PUF) and 
intention to use (INT) has an original sample value of 0.151 (𝑂 ≥ 0), a t-statistic of 2.466 (𝑡 
≥ 1.96), and a p value of 0.014 (𝑝 ≤ 0.05). This means that it can be identified that perceived 
usefulness (PUF) has a positive role in intention to use (INT) in using SeaBank Indonesia, 
so H9 accepted. These results are in line with research by Musyaffi et al. (2022) which 
shows that perceived usefulness (PUF) can increase interest in using digital banking 
because its function is to increase work productivity. This means that the higher the 
usefulness value obtained by the user, the higher the interest in using SeaBank 
Indonesia. 

The next hypothesis in this study posits that perceived ease of use (PEU) positively 
and significantly influences perceived usefulness (PUF) in the context of SeaBank 
Indonesia digital banking. The results of the analysis indicate that the relationship 
between perceived ease of use (PEU) and perceived usefulness (PUF) has an original 
sample value of 0.627 (𝑂 ≥ 0), a t-statistic of 14.665 (𝑡 ≥ 1.96), and a p-value of 0.000 (𝑝 ≤ 
0.05). These findings demonstrate that perceived ease of use (PEU) positively affects 
perceived usefulness (PUF) in the use of SeaBank Indonesia, so H10 accepted. These 
results are in line with previous research which shows that perceived ease of use (PEU) 
has a positive influence on perceived usefulness (Siagian et al., 2022). This ease of use 
suggests that users of SeaBank Indonesia perceive the application as not requiring 
significant effort to understand and navigate. When users find the application easy to 
use, they are more likely to believe in the benefits it provides. 

The eleventh hypothesis posits that perceived ease of use (PEU) positively and 
significantly affects intention to use (INT) in the context of SeaBank Indonesia digital 
banking. However, the results of the analysis reveal that the relationship between 
perceived ease of use (PEU) and intention to use (INT) has an original sample value of 
0.168 (𝑂 ≥ 0), a t-statistic of 3.203 (𝑡 ≥ 1.96), and a p-value of 0.001 (𝑝 ≤ 0.05). This indicates 
that perceived ease of use (PEU) actually has a positive effect on intention to use (INT) in 
the use of SeaBank Indonesia, so H11 accepted. These findings are consistent with 
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previous research, which also demonstrates that perceived ease of use (PEU) positively 
influences intention to use (INT) (Pradana & Sagoro, 2021). A low level of difficulty or 
complexity can enhance user interest in utilizing the SeaBank Indonesia application. 
Consequently, the various conveniences experienced by users are likely to promote 
greater usage of SeaBank Indonesia, facilitating smoother transaction processes. 
Features such as easy registration, seamless transactions, and quick fund transfers 
provide significant benefits, allowing customers to save time by avoiding trips to the bank 
for fund transfers. 

The last hypothesis, H12, has an original sample value of 0.425 (𝑂 ≥ 0), t-statistic 
of 9.095 (𝑡 ≥ 1.96), p value of 0.000 (𝑝 ≤ 0.05). This means that it can be identified that 
perceived security (PSC) positively influences intention to use (INT) in using SeaBank 
Indonesia and H112 accepted. The results of testing the hypothesis indicate that there 
is an influence of the perception of security felt by users on the interest in using 
SeaBank Indonesia. In the digital world, trust in security is very important compared 
to conventional banking because transactions in digital banking contain sensitive 
information, and parties participating in financial transactions have access to 
important files and information via the internet (Afghani & Yulianti, 2017). User data 
breaches can lead to negative perceptions which then hinder the adoption of SeaBank 
Indonesia services. The sense of security felt by users will positively influence the 
user's behavioural intention.  

5. CONCLUSION 
This study aims to determine what factors influence user interest in using the SeaBank 
Indonesia application with the Technology Readiness and Acceptance Model (TRAM) 
and the variable perceived security and to test how much influence these factors have. 
Of the 12 hypotheses that have been proposed, eight hypotheses have been accepted, 
leading to the conclusion that the factors influencing users' interest in using the 
SeaBank Indonesia application are perceived usefulness, which consists of optimism 
and innovativeness.  

In addition to perceived usefulness, another factor affecting user interest is 
perceived ease of use, which also comprises optimism and innovativeness. 
Furthermore, perceived security also influences the intention to use the SeaBank 
Indonesia application. Notably, perceived security has the most significant impact on 
perceived security, which shows that the sense of security felt by users will positively 
influence the user's behavioural intention in using SeaBank Indonesia. 
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