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Abstract

This study analyzes the dynamics of political communication and voter responses in the 2024 Garut
regional election by highlighting differences in campaign strategies, the role of the media, and the
influence of local institutions. Drawing on political communication theory —including agenda setting,
framing, political storytelling, and populist communication —and a neo-institutionalist approach, this
study explains how formal and informal institutions shape the effectiveness of political messages. Using
media content analysis, digital discourse analysis, word network visualization, and in-depth interviews,
the study finds that the Helmi-Yudi ticket emphasizes an image of experience and stability, while the
Syakur—Putri ticket prioritizes a narrative of change through populist and digital strategies. Social
media remains a dominant arena in shaping public opinion, while Garut's socio-religious structure
continues to influence voter preferences. This research contributes to the development of a model that
integrates political communication and neo-institutionalism, while enriching the study of voter
behavior at the local level.

Keywords: Political communication; Campaign strategy; Digital media; Media framing; Public
response.

INTRODUCTION

The 2024 Regent Election (Pilkada) in dynamics emphasize political
communication strategies crucial for

Garut Regency is a politically complex
building electability and gaining voter

contest featuring candidates Helmi

Budiman - Yudi Nugraha (Paslon 01) and support, as identified in studies on

Abdusy Syakur Amin - Luthfianisa Putri electoral. ) democracy. Effective
Karlina (Paslon 02). The electoral communication encompasses both mass

and digital media and direct engagement
with voters through various methods

*Correspondence: including public debates. Recent surveys
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indicate a shift in voter preferences, with
the Syakur-Putri pair gaining popularity,

while Helmi-Yudi struggles to retain
traditional supporters. This shift can be
understood through the theory of
changing voter preferences, suggesting

that voters evaluate the Dbenefits
presented by each candidate.
Additionally, modern campaigns

increasingly utilize digital media and
targeted strategies to effectively reach
voters. The Syakur-Putri couple is known
to be more active in using digital media

and party networks in conveying their
visions and missions, while Helmi-Yudi
relies on traditional approaches such as
face-to-face meetings and support from
local elites (Coral & Assifa, 2024). So, it
can determine that there is a high enough
electability on October 18-22, 2024 LS
Vinus conducting an electability survey,
the following are the results of the survey
that has been conducted:

Figure 1. Electability of Garut Regent Candidate Pairs 2024
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Based on figure 1 of the electability results
of the 2024 Garut regent candidate pair.
The Syakur-Putri pair obtained the
highest electability with a percentage of
49.32%. This shows that the couple has
significant public support in Garut
Regency, with a much higher number
compared to other candidates. In second
place, there is the Helmi-Yudi pair who
achieved electability of 40.63%. Although
not as high as Syakur-Putri, this figure
still shows the tight competition between
these two candidate pairs.
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The two couples obtained more than
80% of the total electability calculated,
showing their dominance in the 2024
Garut regent election. On the other hand,
there are 8.87% of voters who still have
not decided their choice, while 1.18% of
respondents stated that they have no
choice. This figure shows the uncertainty
in the election, which can change as time
goes on and the intensity of the campaign.
This segment of voters who have not yet
decided on this choice has the potential to
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be a determining factor in the upcoming
election.
In examining the effect of communication
strategies on public response during the
Regional Elections, the study highlights
that political discourse occurs in a public
arena characterized by varied exchanges
and critiques (Ratnamulyani & Maksudi,
2018). In Garut, responses to debates,
campaign
interactions inform electoral preferences
and candidate efficacy. Cultural and
social factors significantly shape voter
behavior, with political
identification stemming from family and
community socialization processes. The
Party Identification Theory (Hatakka,
2017) suggests that political affiliations
are passed through generations, leading
to persistent political loyalties influenced
by dominant cultural contexts (Rinenggo,
2022). Furthermore, social backgrounds —
including class, religion, and ethnicity —
affect individual voting behavior
(Broockman & Kalla, 2023).

The rational choice theory (Kocaman
& Cosgun, 2024) portrays voters as

promises, and voter

early

rational ~ decision-makers,  although
cultural influences still inform
assessments of candidates. Political

culture theories (Tribowo et al.,, 2017)
emphasize that voter engagement varies
with the type of political culture
present—ranging from parochial to
participatory cultures. Additionally, the
digital era enhances these cultural factors,
with media, particularly social media,
shaping public opinion and voter
preferences rapidly (Rohim & Wardana,
2019).

The 2024 Garut Regional Election
reveals
religious affiliations and socio-economic

polarization influenced by
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backgrounds, where the Syakur-Putri
pair enjoys support from Islamic circles,
while Helmi-Yudi resonates more with
urban voters and businessmen. This trend
of political personalization and image
strategy reflects broader shifts in electoral
politics, as highlighted by (Topsiimer et
2023). The Syakur-Putri couple
on an leadership
narrative, contrasted with Helmi-Yudi's
emphasis on experience and governance.

al.,

focuses inclusive

The study uses a literature review
method to analyze political
communication strategies of candidates
and public responses, aiming to offer
insights campaign teams,
policymakers, and scholars to enhance
communication efforts in future elections,
specifically in the Indonesian regional
context.

for

Political Communication Theory

Political communication is essential
for democracy, facilitating interactions
between political actors and the public
and influenced by mass media and public
opinion. The Political Communication
Model highlights five key elements:
of
messages, media, recipients, and impacts,
which aid in understanding how political
narratives public  perception
(Valenzuela Téabora et al, 2023).
Campaign communication strategies fall
into four models, with the two-way
symmetric model being the most ideal
due to its emphasis on dialogue. This field
combines = communication,  political
science, and sociology to analyze how
political messages are conveyed and
processed.

The evolution of political
communication now heavily features

organization communication,

shape
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digital media, influencing voter behavior
and campaign strategies, making its
study increasingly relevant (Finlayson,
2022). Key concepts include the roles of
political elites, mass media, and the
public, with messages ranging from
propaganda to policy. The effectiveness
of these messages is influenced by their
structure and delivery, which can either
build or hinder public trust in political
actors. The media's role is pivotal, as it
can set agendas and frame issues,
significantly impacting public perception,
especially during election campaigns.

Challenges arise, such as social
pressure on political expression and the
strategic use of propaganda to sway
public opinion, which can lead to
distortions in  voters' preferences
(Damayanti & Hamzah, 2017). The shift
towards
necessitates adjustments in campaign
strategies, particularly as social media
becomes predominant. Issues such as
echo chambers, political polarization, and
the dissemination of misinformation pose
threats to democracy, underscoring the
need for Understanding
political communication theory is crucial
for navigating today's complex political

communication

digital

regulation.

landscape, especially in addressing
disinformation and maintaining
democratic integrity.

Electoral = Dynamics and  Local
Democracy

In the dynamics of regent elections,
voter behavior is an important aspect in
understanding how the community
makes their choices. (McIntyre, 1992) in
theory Rational Choice argues that voters
act rationally by voting for the candidate
who offers the policies that are most
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advantageous to them. This approach
explains how economic, social, and
political factors affect voter preferences in
the Garut Regional Election.

Further (Sahad & Bin Shahruddin,
2018) highlighting how public opinion
can shape people's political attitudes.
According to this theory, individuals tend
to hide their political preferences if they
feel that their views are not in line with
the opinion of the majority. This is
relevant in the context of the Garut
Regional Election, where the perception
of candidates can be influenced by the
dominance of certain political narratives
in the media.

Aspinall & Mietzner (2010) in their
study of electoral politics in Indonesia
show that the dynamics of regent
elections are influenced by patronage
networks, local elite power, and the
influence of political parties. In the
context of the Garut Regional Elections,

these factors play a role in shaping the

campaign strategy used by both
candidate pairs.

Electoral dynamics and local
democracy are interconnected, with

electoral dynamics involving shifts in
voter behavior and electoral systems
impacting community participation in
governance. In developing countries,
challenges
patronage dominate local elections, while
the rise of social media has changed voter
engagement, although misinformation

like money politics and

poses risks. Community participation is
crucial for regional decision-making,
correlated with social capital and public
trust.

Local accountability
enhances transparency and is vital for

government
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effective democracy. Unstable electoral
dynamics,
fragmentation and social polarization,
can
Proportional systems might improve
representation but complicate decision-
making. Non-state actors and public
deliberation are essential for effective
local involvement. The literature asserts
that participation,
accountability, non-state
involvement is necessary to strengthen
local democracy.

influenced by political

undermine local democracy.

improving
and

Media and Political Campaigns

The evolving role of media in political
campaigns is notably influenced by
digital technology =~ advancements,
particularly highlighted in the context of
the 2024 Garut Regional Election
(Fadhlurrohman & Purnomo, 2020).
Traditional media such as television and
newspapers remain relevant; however,
social media increasingly dominates in
shaping public opinion. Notably, Digital
Activism underscores
effectiveness in political mobilization,
allowing candidates to better engage with
the younger demographic through
platforms like Facebook, Twitter, and
Instagram.  The media's framing
strategies significantly impact voter
perception, as demonstrated in the
contrasting image portrayals between
candidates Helmi-Yudi and Syakur-Putri.

social media's

Research indicates that media shapes
public perception by determining what
issues are vital, reinforcing candidate
images through supportive or critical
framing. Moreover, the transition from
traditional
broader changes in political campaign
strategies (Sulastri et al., 2020), facilitating

to digital media reflects
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direct candidate-voter interactions that
enhance public engagement.
advantages, digital media also presents
challenges like
public opinion manipulation (Lépez-Meri
et al., 2017).

In

Despite

misinformation and

developing nations, media
functions as both an information channel
and a propaganda tool, underscoring the
need media regulation and
journalistic independence to foster
quality political discourse (Scammell,

2024). The hybrid media system concept

for

promotes integrating various media
forms to engage wider  voter
demographics. Evidence points to

significant media influence on political
campaigns and voter behavior, which is
crucial for effective strategy formation.
Identified research gaps include the
impact of local institutions on voter
behavior, media consumption's role in
agenda-setting and framing, and party
dynamics affecting candidate messaging.
This study seeks to fill these gaps by
exploring the interplay between political
communication strategies
responses through a neo-institutionalist
lens, considering the diverse influences of
media, social institutions, culture, and
existing power structures on political

and voter

actions.

RESEARCH METHOD

This
approach with the literature review,
which to analyse political
communication in 2024 Garut Regional
Election. This method allows for an in-
depth exploration of a
political communication strategy as well
as public responses through a variety of
relevant secondary sources. In line with

study uses a qualitative

aims

candidate's
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opinion (Zuchri, 2021), the qualitative
approach  allows  researchers
understand social phenomena more
comprehensively through in-depth data
interpretation, making it very suitable for
use in political communication research
involving social dynamics and public

to

opinion.

In this study, the data sources
encompass three main categories
essential ~ for  analyzing  political

communication and electoral dynamics.
Firstly, academic literature, including
books and research articles, establishes a
robust theoretical framework. Secondly,
secondary data is gathered from mass
media, political surveys, and reports from
research institutes focusing on campaign
strategies and public reactions to the 2024
Garut Regent Election. Thirdly, expert
interviews with political journalist Abah
Janur and political communication
observer Tontowi Adnan (Abah Towi),
who has firsthand experience in regional
political campaigns, provide valuable
insights into the political communication

landscape. The integration of these
sources facilitates a thorough
understanding of the candidates'

communication strategies.

The analytical approach employs
discourse analysis and content analysis.
Discourse analysis investigates
media  outlets frame  candidates'
communication, revealing the political
patterns and public responses. This
method aligns with the perspective of
(Damayanti & Hamzah, 2017),
highlighting the interplay of language,
and ideology
discourse. Meanwhile, content analysis
assesses communication across social
media, news articles,

how

power, in  political

and academic
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sources to identify the political narratives
crafted by candidates and their influence
on voter preferences, reflecting the
effective of
communication patterns as noted by
Yusuf et al. (2020). Together, these
techniques enable comprehensive
exploration of the candidates' strategies
for enhancing their
electability.

RESULTS

understanding

a

image and

Candidate's Political Communication
Strategy

The pair of Helmi Budiman and
Yudi Nugraha in the 2024 Garut Regional
Election carries a political communication
approach based on personal branding
and to the
community. Based on content analysis
from various local and national media,

emotional closeness

the couple's campaign strategy focuses on
the image of Helmi Budiman as an
experienced figure in government and
has a good track record in regional
development.

Their strategy
uses social media as the main means to

communication

convey their visions, missions, and
achievements during Helmi's tenure as
Deputy Regent of Garut. (Coman et al.,
2021) deep Critical Discourse Analysis
emphasizing the importance of narratives
built in political communication to shape
public opinion. In this context, the Helmi-
Yudi couple adopted an approach
oriented to political storytelling, which is
to display success stories and direct
involvement with the community. In
addition, they also utilize an
interpersonal communication approach
through face-to-face with

constituents, especially in rural areas.

meetings
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According to (Damayanti & Hamzah,
2017) Communication strategies based on
direct interaction can strengthen the
emotional
candidates and voters because they
display an authentic image of the
candidate.

Meanwhile, the Syakur-Putri pair
uses a more populist politics-based
approach by emphasizing issues that are
close to the grassroots community.
According to (Imron et 2021)
Populism in political communication
plays an important role in building
narratives us vs them, which is often used
to attract support from certain groups.
Their campaign strategy focuses on
criticism of previous government policies
and offers concrete solutions to the
problems faced by Garut residents, such
as infrastructure and social welfare.

Their campaigns
carried out through open meetings,
seminars, and public dialogues, as well as
through conventional media such as
radio and local newspapers. On the other
hand, the couple is also active in digital
campaigns by leveraging local political
influencers to spread their message.
According to  (Ratnamulayani &
Maksudi, 2018) The use of influencers in
modern political communication is one of
the effective strategies in attracting young

connection between

al.,

are mostly

voters who consume more information
through social media.

From the comparative analysis, the
Helmi-Yudi pair is superior in building a
stable and experienced leadership image,
while Syakur-Putri is more effective in
building emotional attachment with
voters through a populist approach. A
political survey from an independent
research institute shows that older voters
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tend to support Helmi-Yudi because of
his clearer track record, while younger
voters are more interested in Syakur-
Putri's narrative of change. This is in line
with the findings (Sahad & Bin
Shahruddin, 2018) which states that
differences in voters' age and educational
background can affect the way they
political

receive communication

messages.

Public Response to Campaigns
Analysis of data from various
social media platforms shows that the

Helmi-Yudi couple gets more positive

sentiments regarding leadership stability,

while the Syakur-Putri couple gets more
support from young people and social
activists who want change. According to

a report from Indonesian Digital

Democracy (2024), discussion trends on

Twitter and Facebook show that negative

or on political

opponents appear more often in uploads
that support Syakur-Putri compared to

Helmi-Yudi's supporters.

This is in accordance with the concept
of conflict political communication put
forward by (Fadhlurrohman & Purnomo,
2020) Attack strategies are more often
used by candidates to
challenge incumbents or experienced
figures. Some of the main factors that
affect voter preferences in the 2024 Garut
Regional Election include:

1. Candidate Image More
conservative voters tend to vote for
candidates with a clear government
track record (Helmi-Yudi), while
progressive voters are more inclined
to the narrative of change (Syakur-
Putri).

campaigns attacks

who want
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Media Used — Voters who are active
on social media are more affected by
digital campaigns, while older voters
still rely on conventional media such
as television and radio.

Campaign Issues — Economic and
infrastructure issues are the main
factors influencing voters' decisions,
with the Syakur-Putri pair being
more vocal in criticizing the current
conditions.

The level of voter participation in the
campaign has increased compared to the

previous elections. A survey from the
Indonesian Survey Institute (2024) shows
that in political
discussions on social media increased by
25% compared to the 2019 Regional
Elections. This shows a shift in the pattern
of political communication, where voters
are increasingly active in voicing their
opinions through digital spaces. Here are
the words that often appear in the
katakana based on the mass media:

voter involvement

Figure 2. Word Frequency Query

elect

.politics

10N%.7

media

voters mission

d e p ut y [ofe \']'\ | unication

public

This image represents a word
cloud that visually conveys the most
frequently occurring and relevant words
from a data set related to the 2024 Regent
Election (Pilkada) in Garut Regency. Key
terms such as "arrow," "and," "which,"
and "couples" are prominently featured,
indicating their significance in the local
political discourse. Supporting words like
"regents," "deputies," "
"candidates" suggest a focus on the
electoral process.

campaigns,” and

90

spread

The like
"regency,” "West Java," and geographical
context reinforces the locale of the

inclusion of terms

discussion. Additionally, words related
to media, such as "media," "content," and
"video,"  highlight the of
communication in the election narrative,
possibly derived from analyses of news,
social media, or related documents. The
word can be seen in Figure 2 below:

role
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Figure 3. Connectivity of Words (Nodes) in Political Campaigns

Source: Nvivo 12 Plus

This image depicts a network
visualization highlighting relationships
among interconnected nodes in a
complex system, characterized by a dense
elliptical shape and intertwined lines.
Nodes on the perimeter exhibit varying
colors, symbolizing specific entities like
individuals or concepts. The high density
of blue
interactions, suggesting that all nodes are
interconnected. This structure reflects
characteristics typical of social networks,
genetic or communication
systems. In such contexts, individual
nodes may represent entities like people
or with
indicating relationships or interactions.
Overall, the dense network illustrates a
high of  interconnectedness,
signifying  collaboration,
flow, or inter-dependency within the
system.

lines represents significant

analyses,

biological elements, lines

level
information

Views of Journalists and Political
Observers

This research involves interviews
with two experts who have strong
backgrounds in the world of journalism
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and political communication, namely
Abah Janur, a political journalist, and
Tontowi Adnan (Abah Towi), a political
communication observer and 98 activist

who has experience in political
campaigns in the Garut Regional
Elections. Through interviews and

analysis of secondary data from various
print and online media, in-depth insights
were obtained into the dynamics of
political communication that occurred in
the 2024 Garut Regional Elections.

Abah Janur nur Bagus highlighted
the change in political communication
strategy in the 2024 Garut Regional
Election, which experienced a significant
shift compared to the previous election.
He emphasized that digital media is now
more dominant shaping public
opinion. The media framing in reporting
on candidates also significantly affects
public perception, with some media
showing a tendency to side with certain
candidates.

As an observer of political
communication, Tontowi Adnan (Abah
Towi) highlighted the dominance of

in
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political digitalization in the 2024 Garut
Regional Elections. Digital campaigns are
the main tool in building candidate
electability, with big data-based strategies
to target specific He also
emphasized  the  importance  of
segmenting voters based on demographic
and cultural characteristics.

The strategies
used by both couples have a significant
impact on their electability. The Helmi-
Yudi pair is superior among voters who
want government stability, while the
Syakur-Putri pair attracts voters who
crave change. The media plays a crucial
role in shaping public opinion about the
two couples, according to the agenda-
setting theory of the (Fadhlurrohman &
Purnomo, 2020). Thus, the outcome of the
2024 Garut Regional Election will largely
depend on the effectiveness of the
communication strategy in the last weeks
before the vote.

DISCUSSION

Political communication strategies
are a key element in the success of a
candidate's campaign (Silva & Proksch,
2022). In this case, the use of the right
communication model can affect the way
a candidate conveys a message to voters.
According to Elaboration Likelihood Model
(ELM), the selector can process messages
through the central path and peripheral
path (Rumata & Nugraha, 2020). The
central path involves careful and rational
voters, while the peripheral path involves
emotional and symbolic factors that

voters.

communication

influence their decisions. Therefore,
candidates who are able to use
communication = media  effectively,

whether through debates, social media, or

face-to-face meetings, will be more
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successful in building a positive image
and attracting public sympathy.

The public response to a campaign
depends largely on the message being
conveyed and the extent to which the
campaign can reach the right audience
(McNair, 2017). this context,
(Taufiqurrohman, 2020) explained that
voters are actively looking for media that
can meet their needs, both in terms of
information entertainment.
Therefore, want to get
information that is relevant and in line
with their values will be more supportive
of candidates who are able to present a
message that resonates with their
expectations. Candidates who
understand how to use social media to

In

and
voters who

respond to local issues and communicate
their programs in an impactful way will
get a positive response from voters
(Fadhlurrohman & Purnomo, 2020).

To understand the dynamics of the
campaign more deeply, interviews with
experts such as journalists and political
observers provide sharper insights
(Rumata & Nugraha, 2020). These experts
often judge the success of a campaign
through the narrative built by the
this political
communication using the media can be
relevant because the media and the
candidates themselves frame
issues to shape public perception
(Fadhlurrohman & Purnomo, 2020). If
candidates can take advantage of the
right framing, portraying
themselves as  changemakers or
understanding local issues well, then
their chances of gaining electoral support
will be greater. Proper framing can create
a positive image that sets them apart from
competitors.

candidate. In case,

certain

such as
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The electoral dynamics in the
regent's campaign are greatly influenced
by the political communication carried
by pair. The
implications of success or failure in
delivering a message can be seen from the
results of electability surveys that show
how much support each candidate gets.
According to the theory Rational Choice,
voters tend to choose candidates who are
considered to be able to provide the
greatest benefits to voters (Mclntyre,
1992), especially in terms of improving
welfare regional development.
However, emotional factors
perceptions of a candidate's trust and
credibility also play an important role in

out each candidate

or
and

voter decisions. Therefore, candidates
who manage to touch the rational and
emotional needs of voters have a greater
chance of winning the election.

The success of a campaign is also
heavily influenced by the selection of the
right communication For
example, a campaign that relies heavily
on social media can make candidates look
more modern and close to young voters.
However, if social media campaigns are
not balanced with a clear substantial
approach, it could instead create the
impression that candidates only care
about image and not substance. In this
case, (Ratnamulayani & Maksudi, 2018)
explained that the more relevant and
relevant the message conveyed by the
candidate, the higher the
participation. Candidates who
combine the power of social media with
real solutions to local problems tend to be
more successful in mobilizing voters.
Social media has a huge role to play in
modern campaigns, given its wide and
(Fadhlurrohman &

channels.

voter
can

interactive reach.

93

Purnomo, 2020) reveals that the media
has the ability to influence public opinion
by determining issues that are considered
important. Candidates who can dominate
the conversation on social media with
relevant issues, such as infrastructure
development, education, and health, will
benefit significantly. Social media also
allows candidates to build an emotional
closeness with voters, provide a direct
response to issues facing society, and
confirm their commitment to the change
desired by society.

One of the strategies that is often
applied in political campaigns is negative
campaigning, which is an attack on
political opponents to reduce their
electability. However, based on research
that has been conducted by (Rahmat &
Purnomo, 2020) suggests that excessive
use of negative campaigning can be risky,
as people tend to avoid talking about
unpopular or unethical views. If the
attack is perceived as unfair or too harsh,
it can even worsen the image of the
candidate who did it. Therefore, it is
important for candidates to be careful in
using these strategies and still maintain
political ethics in their campaigns.

Local issues are important factors
that affect the success of the campaign of
the regent candidate. Voters tend to
choose candidates who are able to
understand and respond to their local
needs. In this context, (Isnaini, 2020)
shows that the community will be more
active in voting if the community feels
that the issues discussed are relevant to
the life of the problems that occur.
Candidates who successfully identify
local
infrastructure development, improving
public or social

pressing issues, such as

services, solving
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problems, will be better able to gain
support from voters who feel their needs
are heard and understood.

Electability surveys are often an
important tool in predicting election
outcomes, but the results can be greatly
influenced by the way the survey is
sampled and the questions are structured.
(Topstimer et al., 2023) Research reminds
us that surveys can only be accurate if the
sample taken truly reflects the wider
population. Therefore, although surveys
provide a useful
tendencies, the results should still be read
carefully, as various external factors or
changes in campaign dynamics can affect
the final result.

Electoral dynamics ahead of the
2024 General Election in Garut Regency
depend heavily on how the candidates for
regents their  political
communications respond  to
developing local issues. In a majoritarian
electoral system, the candidate who
receives the most support will win the
election even if they do not get an
majority. Therefore, it
important for each candidate to develop a
campaign strategy that is in accordance
with the characteristics of Garut voters,
utilize
messages that can attract sympathy from
various community groups.

CONCLUSIONS
Research

picture of voter

manage
and

absolute is

existing media, and design

on political
communication and voter response in the
2024 Garut Regional Election shows that
the effectiveness of candidate campaigns
is largely determined by their ability to
integrate communication strategies with
the institutional and social contexts

developing in Garut society. Research
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findings indicate that communication
strategies do not operate in isolation but
are influenced by local socio-cultural
structures, such as Islamic boarding
school networks, patronage politics,
religious culture, and differing media
consumption patterns across generations.
The Helmi-Yudi ticket displayed a
communication strategy based on
portraying experience and leadership
stability, more readily
accepted by conservative voters and older
groups who rely on traditional media. In
contrast, the Syakur-Putri ticket utilized a
populist approach by raising issues of
change and criticizing the previous
government, which proved
effective in attracting the attention of
young voters and progressive groups
active in digital media. The role of media,
both traditional and digital, is very
significant in shaping public opinion
through the processes of framing, agenda
setting, and the dissemination of political
narratives.

Furthermore,
increase

which was

more

this study found
digital-based  political
participation, with voters increasingly
actively  expressing  their
preferences and engaging in public
conversations through social media. This
phenomenon indicates that the Garut
Regent Election has entered a new era of
political digitalization, where the online
space has become an arena for narrative
competition that determines the direction
of candidate electability. Analysis of the
visualization of digital word networks

an
in

political

and discourse also shows that the
dynamics of political discussions in Garut
are intense and interconnected, reflecting
an
multidimensional

and
political

increasingly complex
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communication process. Therefore, this
study concludes that the success of
political campaigns in the Garut Regent
Election depends
messages delivered by candidates, but
also on how
negotiated within the institutional, social,
and media landscape that shapes voter
behavior as a whole.

This study reveals several key
findings that illustrate the dynamics of
political
response in the 2024 Garut Regional
Election. One key finding is the striking
differences the political
communication strategies employed by
the two candidate pairs. The Helmi-Yudi
pair consistently built an image of
stability, experience, and continuity of
government through a personal branding
approach and a narrative of success
emphasized media,
particularly and
interpersonal communication channels.
Meanwhile, the Syakur-Putri pair
adopted a populist approach,
emphasizing issues of change, criticizing

not only on the

those messages are

communication and voter

in

in various

traditional media

previous policies, and employing a more
emotional approach to attract sympathy
from young voters and grassroots groups.
These differences in strategy not only
reflect each  candidate's  political
preferences but also demonstrate their
sensitivity to different voter segmentation
and information consumption patterns.
Another finding indicates that
voter segmentation plays a significant
role in determining the effectiveness of
campaign messages. Older voters and
conservative groups tend to be more
by  messages
emphasizing stability, experience, and

easily  influenced

continuity, while younger voters are
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more responsive to issues of change,

critical narratives, and creatively
packaged digital These

reinforced by digital

campaigns.
findings are
discourse analysis, which shows that
social media has become the primary
arena for the narrative of change
promoted by the Syakur-Putri ticket,
while the narrative of stability promoted
by the Helmi-Yudi ticket is disseminated
more widely through conventional
media. The role of the media also
emerged as a key finding, with the
analysis showing that framing and
agenda-setting by local and national
media directly influenced the formation
of public perception and the direction of
political support.

This study also found that local
institutional structures, both formal and
informal, influenced voter responses.
Religious-based social networks, political
patronage, and communal social
structures in Garut play a significant role
public  political
preferences. this context, the
approaches taken by both candidate pairs
demonstrate that campaign success was
significantly influenced by their ability to
adapt to these institutional structures.
Furthermore, the digital analysis also
revealed of  discourse
polarization, where political topics in
online spaces formed dense and
interconnected  discourse  networks,
indicating that narrative battles took

in determining

In

patterns

place within a complex and dynamic
ecosystem. These findings collectively
illustrate that the effectiveness of political
communication strategies depends on
candidates' ability to manage narratives,
social and

understand structures,
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appropriately utilize media to shape
voter responses.

This study has several weaknesses
that must be acknowledged to provide a
more honest and proportionate picture of
the research process and results. First, the
main limitation lies in the data sources,
which primarily
content analysis, secondary documents,
and limited interviews with two expert
informants. This reliance on secondary
data has important implications for the
accuracy of the representation of voter
behavior, because without a broader and

come from media

more in-depth primary survey, voter
preferences, motivations, and response
dynamics cannot be fully generalized.
This condition makes the picture of voter
behavior more indicative than conclusive.
Second, this study still does not capture
the geographic
variations of voters, particularly in rural
areas and among women, who in the
Garut context have a significant influence
on the direction of local politics. This
deficiency can lead to blind spots
regarding certain preference patterns,
especially in a society that is highly
socially and culturally heterogeneous.
Furthermore, one limitation lies in
the predominance of analysis focused on
media framing, potentially introducing
media the
interpretation. Because local and national
media completely neutral,
analysis that uses media as the primary
data source can lead to representational
bias toward certain candidates or issues.
This study also fails to fully quantify the
effectiveness of political communication
strategies, for example through digital
engagement, the effects of changes in
voter preferences over time, or the

and demographic

bias into research

are not
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penetration rate of campaign messages
across various voter segments. Finally,
although this study utilizes a neo-
institutionalist perspective to address the
socio-political context of Garut,
application remains implicit and has not
been fully incorporated into a systematic
analytical model. This leaves the causal
relationships between formal institutions,
informal institutions, the media, and
voter behavior unstructured. Overall,
these weaknesses point to the need for
strengthened methodological design and
expanded data coverage for further
research.

its

Recommendations
Based on the research findings and
the identified limitations, several

important recommendations can serve as
a basis for further research and for
political practitioners at the local level.
First, future research needs to strengthen
its methodological approach through

more comprehensive primary data
collection, particularly through
structured and representative voter

surveys. This is crucial for obtaining a
more of
preferences, perceptions, and behavioral

accurate  picture voter
dynamics across various levels of society,
especially the
economic, and geographic heterogeneity
of Garut Regency. Collecting more
extensive field data will also help reduce
reliance on potentially biased media

framing local political

considering social,

sources in
phenomena.

Furthermore, further research is
explicitly
integrate a neo-institutionalist approach
into the analytical framework. This

approach allows researchers to formulate

recommended to more
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clearer causal relationships between
formal institutions, informal institutions,
media  structures, and  political
communication practices that influence
voter behavior. By mapping institutional
logics, path dependencies, and local
social norms, future research can produce
a more robust theoretical model to
explain regional political dynamics. On
the practical side, recommendations for
political actors include the need to adapt
communication strategies that consider
voter segmentation based on media
consumption patterns, age, and social
background. Optimizing the use of big
data-based digital media is highly
relevant given the increasing political
participation in the digital space, while
maintaining an interpersonal approach to
reach rural and conservative voters who
still rely on face-to-face interactions.
Thus, this research not only provides
space for strengthening academic studies
but also provides strategic guidance for
developing more effective political
communication that is responsive to the

social dynamics of Garut.

REFERENCES
Broockman, D. E., & Kalla, J. L. (2023).
When and Why Are Campaigns’
Persuasive Effects Small?
Evidence from the 2020 U.S.
Presidential Election. American
Journal of Political Science, 67(4),
833-849.
https://doi.org/10.1111/ajps.12724
Coman, I. A, Elsheikh, D., Gregor, M.,
Lilleker, D., & Novelli, E. (2021).
Political
communication, governance and
rhetoric in times of crisis. Political
and COVID-19:

Introduction:

Communication

97

Governance and Rhetoric in Times of
Crisis, 1-15.
https://doi.org/10.4324/978100312
0254-1

Damayanti, N., & Hamzah, R. E. (2017).
Strategi ~ Kampanye  Politik
Pasangan Jokowi-Jk Pada Politik
Pemilihan Presiden 2014.
WACANA, Jurnal Ilmiah Ilmu
Komunikasi, 16(2), 279.
https://doi.org/10.32509/wacana.v
16i2.52

Fadhlurrohman, M. 1., & Purnomo, E. P.
(2020). The role of online mass
media as a tool for the 2019
political campaign in Indonesia.
Jurnal Studi Komunikasi
(Indonesian Journal of
Communications Studies), 4(2), 311.
https://doi.org/10.25139/jsk.v4i2.2
182

Finlayson, A. (2022). YouTube and
Political Ideologies: Technology,
Populism and Rhetorical Form.
Political ~ Studies, 70(1), 62-80.
https://doi.org/10.1177/003232172
0934630

Hatakka, N. (2017). When logics of party
politics
collide: The populist Finns Party’s
identity under negotiation. New
Media and Society, 19(12), 2022-

and online activism

2038.
https://doi.org/10.1177/146144481
6660728

Imron, I, Yuliana, S., Dewi, V. &
Rindiani, A. (2021). Penguatan
Demokrasi Dalam Politik
Identitas Dan Populisme di
Indonesia. UNUSIA

CONFERENCE, 1(1), 239-250.
Isnaini, I. (2020). Koalisi Partai Politik
Dalam Sistem  Pemerintahan



Politik Indonesia: Indonesian Political Science Review, 10 (2), August 2025, pp. 83-99

Presidensial Indonesia. CIVICUS :
Pendidikan-Penelitian-Pengabdian
Pendidikan Pancasila Dan
Kewarganegaraan, 8(1), 93.
https://doi.org/10.31764/civicus.v
8i1.1920

Karang, A. M., & Assifa, F. (2024). Pilkada

Garut 2024: Visi Misi Syakur-
Putri dan Helmi-Yudi.
Kompas.Com.
https://bandung.kompas.com/rea
d/2024/09/23/152936778/pilkada-
garut-2024-visi-misi-syakur-
putri-dan-helmi-yudi

Kocaman, R., & Cosgun, M. (2024).

Political Marketing and Voting
Behavior: A Systematic Literature
Review and Agenda for Future
Research. Journal of Political
Marketing, 0(0), 1-30.
https://doi.org/10.1080/15377857.
2024.2374253

Lépez-Meri, A., Marcos-Garcia, S., &

Casero-Ripolles, A. (2017). What
do politicians do on twitter?
functions and
strategies in the Spanish electoral
campaign of 2016. Profesional de La
Informacion,  26(5),  795-804.
https://doi.org/10.3145/epi.2017.s
ep.02

communication

McIntyre, C. (1992). A comparative review

of the pluralist, rational choice and
neo-institutional theories in
Ontario’s occupational health and

safety policy.

McNair, B. (2017). An Introduction To

Political Communication, Third
Edition. An Introduction to Political
Communication, Third Edition, 1-
250.
https://doi.org/10.4324/978020369
9683

98

Rohim, M. & Wardana, A.

Rahmat, A. F., & Purnomo, E. P. (2020).

Twitter Media Platform to Set-Up
Political Branding: Analyzing
@Kiyai_Marufamin in 2019
Presidential Election Campaign.
Nyimak: Journal of Communication,
4(1), 73.
https://doi.org/10.31000/nyimak.v
4i1.2268

Ratnamulyani, I. A., & Maksudi, B. L

(2018). Peran Media Sosial Dalam
Peningkatan Partisipasi Pemilih
Pemula Dikalangan Pelajar Di
Kabupaten Bogor. Sosiohumaniora,
20(2), 154-161.
https://doi.org/10.24198/sosiohu
maniora.v20i2.13965

Rinenggo, A. (2022). Prospek Sistem dan

Budaya Politik di Indonesia.
WASPADA  (Jurnal ~ Wawasan
Pengembangan Pendidikan), 10(01),
1-10.

(2019).
Analisis Politik Milenial : Persepsi
Siswa SMA Terhadap Dinamika
Politik Pada PEMILU 2019 di

Indonesia. JIP  (Jurnal Ilmu
Pemerintahan):  Kajian ~ Ilmu
Pemerintahan Dan Politik Daerah,
4(1), 47-63.

https://doi.org/10.24905/jip.4.1.20
19.47-63

Rumata, V. M., & Nugraha, F. K. (2020).

An analysis of fake narratives on

social media during 2019
Indonesian presidential election.
Jurnal — Komunikasi: ~ Malaysian

Journal of Communication.

Sahid, A. A., & bin Shahruddin, M. S.

(2018). Political Rights of the
Citizen in the 2014 Election and
the Democracy Index in West
Java: The  Importance to



Politik Indonesia: Indonesian Political Science Review, 10 (2), August 2025, pp. 83-99

Scammell,

Strengthen the Accessibilities.
Politik  Indonesia: ~ Indonesian
Political Science Review, 3(2), 173—
195.
M.
political  marketing;:
discipline still
International  Journal
Research.
https://doi.org/10.1177/147078532
41309765

(2024). Populism and
Is the
relevant?
of Market

Silva, B. C., & Proksch, S.-O. (2022).

Politicians unleashed Political
communication on Twitter and in
parliament in Western Europe.
Political ~ Science Research and
Methods, 10(4), 776-792.
https://doi.org/10.1017/psrm.2021
.36

Sulastri, E., Purnomo, E. P., Setiawan, A.,

Fathani, A. T. & Oktiawan, C.
(2020). Pertarungan Perempuan
Dalam Demokrasi Dunia Politik
Untuk Mendukung Ketahanan
Sosial Politik Di DKI Jakarta.
Jurnal Ketahanan Nasional, 26(3),
308-332.

https://doi.org/10.22146/jkn.61152

Taufiqurrohman, M. M. (2020). Koalisi

Partai Politik Dan Implikasinya
Terhadap Sistem Presidensial
Multipartai Di Indonesia. Kertha
Semaya : Journal Ilmu Hukum, 9(1),
131.

99

https://doi.org/10.24843/ks.2020.v
09.i01.p12

Topstimer, F., Durmus, Y., & Yilmaz, B.

A. (2023). Media
Communication in the Digital

and

Age: Changes and Dynamics. In
Media and Communication in the
Digital Age: Changes and Dynamics.
https://doi.org/10.58830/0zgur.pu
b234

Tribowo, A., M. Marjuka, Y., & K. Kausar,

D. R. (2017). Pemilihan Pantai
Prioritas Dengan Prinsip
Community Based Tourism Di
Kawasan Clungup Mangrove
Conservation,
Sendangbiru, Kabupaten Malang.
Journal of Tourism Destination and
Attraction, 5(2), 13-23.
https://doi.org/10.35814/tourism.
v5i2.776

Dusun

Valenzuela Tédbora, K., Rodriguez-Virgili,

Zuchri,

J, & Lopez Pan, F. (2023).
Populism in electoral campaigns:
analysis of the spots in the 2015
and 2019 presidential elections in
Guatemala. Revista de
Comunicacion, 22(1), 453-474.
https://doi.org/10.26441/RC22.1-
2023-3069

A. (2021). Metode Penelitian
Kualitatif (M. S. Dr. Patta
Rapanna, SE. (ed.)). Syakir Media
Press.



