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Instructions for Filling Questionnaire
I. Profiles of Company and Demographic Characteristics of Respondents
In this section Father/Mother/Brother(i), were asked to provide answers to the questions of data your self, answer in the space provided and put a check mark (√) in answer to the alternative choice.

	1.
	Respondent Code
	:   _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

	2.
	Type of Manufacturing Industry
	:   _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

	3.
	Gender
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:         Male           Female

	4.
	Age
	:  _ _ _ _years

	5.
	Work history 
	: ​ _ _ _ _years

	6.
	Education
	:  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

	7.
	Job title
	:  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

	8.
	Number of employees
	:  _ _ _ _ _people

	9.
	Address
	:  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _   


II. Instructions in filling the questionnaire 
1. The following list is the respondents' statements about Construct for Knowledge Sharing (KS), Strategic Locations (SL), Innovation (IN), and Competitive Advantage (CA) in processing industry SMEs.
2. Please mark (X/√) the appropriate number to indicate the extent to which Father/Mother/Brother(i), agree or disagree with each statement. The item scales are five-point Likert type scales are measured on a 1–5 Likert scale from “Strongly Disagree” to “Strongly Agree”, as follows:
SD
=  Strongly Disagree

[1]
D
=  Disagree


[2]
N
=  Neutral


[3]
A
=  Agree


[4]
SA
=  Strongly Agree 

[5]
3. Select an alternative answer from 5 (five) alternative statements available.
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III. Instruments for Knowledge Sharing (KS), Strategic Locations (SL), Innovation (IN), and Competitive Advantage (CA)
A. Construct Knowledge Sharing (KS)
	Indicators and Item Statement
	Alternative options

	
	SD
	D
	N
	A
	SA

	KS1. Acquiring knowledge:
	
	
	
	
	

	KS1.1. Colleagues in our SMEs share knowledge with me when they learned something new.
	
	
	
	
	

	KS1.2. In our SMEs share information have with colleagues when they ask for it
	
	
	
	
	

	KS1.3. Acquiring knowledge new among colleagues is considered normal in our SMEs
	
	
	
	
	

	KS2. Disseminating knowledge:
	
	
	
	
	

	KS2.1. In my SMEs of market information or knowledge is freely disseminated on-the-job 
	
	
	
	
	

	KS2.2. Our SMEs uses of specific techniques or technology to disseminate knowledge
	
	
	
	
	

	KS2.3. Colleagues in my SMEs share their new skills with me when they have attended training 
	
	
	
	
	

	KS3.Responsiveness to knowledge:
	
	
	
	
	

	KS3.1. My SMEs is sensitive to responds on technological development in processing industry
	
	
	
	
	

	KS3.1. Our SMEs is sensitive in responds to customers or competitors. 
	
	
	
	
	

	KS3.1. In our SMEs is flexible or opportunistic in disseminated knowledge information
	
	
	
	
	


Notes:  SD = Strongly Disagree [1], D = Disagree [2], N = Neutral [3], A = Agree [4], SA = Strongly Agree [5],
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B. Construct Strategic Locations (SL)
	Indicators and Item Statement
	Alternative options

	
	SD
	D
	N
	A
	SA

	SL1. Workers climate is very useful in managing of processing industry of SMEs. 
	
	
	
	
	

	SL2. Selecting location of processing industry of SMEs gives priority to the close distance to customers.
	
	
	
	
	

	SL3. Deciding business location is more strategic because of the close distance to suppliers of materials 
	
	
	
	
	

	SL4. Transportation cost to our business location is lower because of selecting strategic business location 
	
	
	
	
	

	SL5. The location of processing industry of SMEs is unique compared to location of competitors 
	
	
	
	
	


C. Construct Innovation (IN)
	Indicators and Item Statement
	Alternative options

	
	SD
	D
	N
	A
	SA

	IN1.  Product innovation:
	
	
	
	
	

	IN1.1. Our SMEs of compared with competitors, we have more success with their product innovations
	
	
	
	
	

	IN1.2. Alter our product offerings to meet client needs.
	
	
	
	
	

	IN1.3. Our SMEs can respond well to customer demand for “new” features.
	
	
	
	
	

	IN2. Innovation process:
	
	
	
	
	

	IN2.1. Our SMEs produce high quality products that meet customer needs.
	
	
	
	
	

	IN2.2.  Our SMEs deliver customer order on time.
	
	
	
	
	

	IN2.3.  Compared with our competitors, our SMEs takes the lead in using new technologies
	
	
	
	
	

	IN3. Managerial innovation
	
	
	
	
	

	IN3.1. Management of our SMEs is actively seeks innovative ideas on product development 
	
	
	
	
	

	IN3.2. Our SMEs is managed more innovative in using new technologies than key competitors
	
	
	
	
	

	IN3.3. Our SMEs market orientation or development is managed better than key competitors
	
	
	
	
	


Notes:  SD = Strongly Disagree [1], D = Disagree [2], N = Neutral [3], A = Agree [4], SA = Strongly Agree [5]
D. Construct Competitive Advantage (CA)
	Indicators and Item Statement
	Alternative options

	
	SD
	D
	N
	A
	SA

	CA1. Deciding price. The price offered our SMEs is more suitable with customers need compared to competitors 
	
	
	
	
	

	CA2. Quality. The production of our SMEs has better quality compared to competitors 
	
	
	
	
	

	CA3. Delivering reliability. Our SMEs is superior in time delivering product on customers compared to competitors 
	
	
	
	
	

	CA4. Innovation of product. Production of our SMEs is more innovative compared to competitors 
	
	
	
	
	

	CA5. Time to market. The our SMEs is better in providing the product ontime to market compared to competitors  
	
	
	
	
	


Notes:  SD = Strongly Disagree [1], D = Disagree [2],  N = Neutral [3],  A = Agree [4], SA = Strongly Agree [5]
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Appendix B. Recapitulation the Sample Company and Demographic of Respondents.
	Respondents Code
	Characteristics of Respondents 

	
	Gender 
	Age (years)
	Work history (years)
	Education
	Size by employees (people)

	
	
	
	
	
	

	SMEs 01
	Male
	52
	20
	Magister
	50

	SMEs 02
	Male
	20
	2
	High School
	4

	SMEs 03
	Male
	21
	3
	High School
	1

	SMEs 04
	Male
	57
	23
	Magister
	52

	SMEs 05
	Male
	34
	5
	Associate degree
	22

	SMEs 06
	Male
	44
	9
	Bachelor
	38

	SMEs 07
	Male
	25
	3
	High School
	8

	SMEs 08
	Male
	35
	5
	Associate degree
	23

	SMEs 09
	Male
	24
	2
	High School
	6

	SMEs 10
	Male
	42
	8
	Bachelor
	37

	SMEs 11
	Male
	45
	10
	Bachelor
	26

	SMEs 12
	Male
	25
	1
	High School
	12

	SMEs 13
	Male
	44
	9
	Bachelor
	33

	SMEs 14
	Female
	36
	3
	Associate degree
	25

	SMEs 15
	Male
	29
	2
	High School
	16

	SMEs 16
	Male
	43
	8
	Bachelor
	33

	SMEs 17
	Male
	30
	5
	High School
	17

	SMEs 18
	Male
	44
	6
	Bachelor
	31

	SMEs 19
	Female
	42
	7
	Bachelor
	32

	SMEs 20
	Male
	33
	2
	High School
	20

	SMEs 21
	Male
	34
	4
	High School
	12

	SMEs 22
	Male
	42
	7
	Bachelor
	38

	SMEs 23
	Male
	31
	4
	High School
	15

	SMEs 24
	Female
	37
	8
	Bachelor
	35

	SMEs 25
	Male
	33
	2
	High School
	21

	SMEs 26
	Male
	42
	8
	Bachelor
	23

	SMEs 27
	Female
	28
	5
	High School
	15

	SMEs 28
	Male
	32
	4
	Associate degree
	24

	SMEs 29
	Male
	49
	22
	Magister
	42

	SMEs 30
	Male
	27
	4
	High School
	14

	SMEs 31
	Male
	44
	7
	Bachelor
	38

	SMEs 32
	Male
	39
	4
	Associate degree
	28

	SMEs 33
	Male
	41
	8
	Bachelor
	24

	SMEs 34
	Male
	26
	3
	High School
	13

	SMEs 35
	Male
	42
	8
	Bachelor
	38

	SMEs 36
	Male
	32
	4
	High School
	19

	SMEs 37
	Female
	42
	7
	Associate degree
	29

	SMEs 38
	Male
	43
	8
	Associate degree
	28

	SMEs 39
	Male
	45
	9
	Bachelor
	25

	SMEs 40
	Male
	22
	2
	High School
	11

	SMEs 41
	Male
	55
	21
	Magister
	48

	SMEs 42
	Male
	43
	6
	Bachelor
	22

	SMEs 43
	Male
	44
	7
	Bachelor
	28

	SMEs 44
	Female
	38
	6
	Bachelor
	29

	SMEs 45
	Male
	44
	9
	Bachelor
	30

	SMEs 46
	Male
	42
	10
	Bachelor
	29

	SMEs 47
	Male
	40
	3
	Associate degree
	29

	SMEs 48
	Male
	21
	2
	High School
	9

	SMEs 49
	Male
	41
	6
	Associate degree
	30

	SMEs 50
	Male
	44
	9
	Bachelor
	34

	SMEs 51
	Male
	45
	10
	Bachelor
	35

	SMEs 52
	Male
	45
	9
	Bachelor
	36

	SMEs 53
	Female
	41
	8
	Bachelor
	37

	SMEs 54
	Male
	19
	1
	High School
	2

	SMEs 55
	Male
	43
	6
	Bachelor
	39

	SMEs 56
	Male
	44
	7
	Bachelor
	40

	SMEs 57
	Female
	38
	6
	Bachelor
	39

	SMEs 58
	Male
	44
	9
	Bachelor
	38

	SMEs 59
	Male
	42
	10
	Bachelor
	37

	SMEs 60
	Male
	44
	7
	Bachelor
	36

	SMEs 61
	Female
	22
	3
	High School
	5

	SMEs 62
	Male
	38
	9
	Bachelor
	36

	SMEs 63
	Female
	39
	10
	Bachelor
	37

	SMEs 64
	Male
	40
	9
	Bachelor
	38

	SMEs 65
	Male
	41
	8
	Bachelor
	39

	SMEs 66
	Male
	42
	8
	Bachelor
	40

	SMEs 67
	Male
	43
	6
	Bachelor
	39

	SMEs 68
	Male
	31
	5
	High School
	18

	SMEs 69
	Male
	45
	6
	Bachelor
	37

	SMEs 70
	Male
	45
	9
	Bachelor
	36

	SMEs 71
	Male
	41
	10
	Bachelor
	37

	SMEs 72
	Female
	44
	9
	Associate degree
	27

	SMEs 73
	Male
	43
	8
	Bachelor
	39

	SMEs 74
	Male
	44
	9
	Bachelor
	40

	SMEs 75
	Male
	38
	10
	Bachelor
	39

	SMEs 76
	Male
	24
	3
	High School
	7

	SMEs 77
	Male
	35
	3
	High School
	14

	SMEs 78
	Male
	37
	3
	Associate degree
	26

	SMEs 79
	Male
	42
	10
	Bachelor
	34

	SMEs 80
	Male
	43
	7
	Bachelor
	35

	SMEs 81
	Female
	44
	8
	Bachelor
	36

	SMEs 82
	Male
	45
	9
	Bachelor
	37

	SMEs 83
	Male
	45
	10
	Bachelor
	38

	SMEs 84
	Male
	22
	3
	High School
	10

	SMEs 85
	Male
	38
	11
	Bachelor
	49

	SMEs 86
	Male
	41
	6
	Bachelor
	39

	SMEs 87
	Male
	41
	9
	Bachelor
	40

	SMEs 88
	Male
	42
	10
	Bachelor
	39

	SMEs 89
	Male
	43
	7
	Bachelor
	38

	SMEs 90
	Male
	44
	8
	Bachelor
	41

	SMEs 91
	Male
	23
	1
	High School
	3

	SMEs 92
	Male
	44
	12
	Bachelor
	43

	SMEs 93
	Male
	42
	12
	Bachelor
	44

	SMEs 94
	Male
	44
	15
	Bachelor
	45

	SMEs 95
	Male
	46
	17
	Bachelor
	46

	SMEs 96
	Male
	49
	18
	Bachelor
	47

	SMEs 97
	Male
	50
	21
	Bachelor
	48

	SMEs 98
	Male
	32
	5
	High School
	17

	SMEs 99
	Male
	38
	4
	Associate degree
	27


Source: Primary data is processed (Questionnaire), March 2021
Appendix C.  Tabulation of Research Data

1. Strategic Locations (SL) and Knowledge Sharing (KS) Variable  
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SL1 SL2 SL3 SL4 SL5 SL  |KS1.1KS1.2]KS1.3| KS1 [KS2.1KS2.2/KS2.3| KS2 |[KS3.1KS3.2]KS3.3| KS3 KS
SMEs 01 5 4 4 4 5 4.40 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 02 3 4 4 4 4 3.80 3 4 4 367 4 3 4 367 4 4 4 1400| 3.78
SMEs 03 4 4 4 4 4 4.00 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 04 4 4 4 5 5 4.40 4 4 4 1400| 5 5 5 |5.00| 5 5 5 |5.00 4.67
SMEs 05 3 3 4 4 3 3.40 3 3 4 1333] 3 4 3 1333 4 4 4 14.00| 3.56
SMEs 06 4 4 3 4 4 3.80 4 3 4 367 4 4 3 1367 4 4 4 1400| 3.78
SMEs 07 4 4 4 4 4 4.00 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 08 4 4 4 3 3 3.60 4 4 4 400 4 4 3 1367 3 3 4 1333 3.67
SMEs 09 5 5 4 4 4 4.40 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 10 5 5 5 5 5 5.00 5 5 5 |5.00| 5 5 5 |5.00| 5 5 5 |5.00f 5.00
SMEs 11 4 5 5 5 4 4.60 4 4 5 |433| 5 4 4 433 4 4 5 |433| 433
SMEs 12 5 4 5 5 5 4.80 5 5 5 |5.00| 5 5 4 467 4 4 5 |433| 4.67
SMEs 13 4 4 5 5 5 4.60 5 5 4 1467| 5 5 5 |5.00 4 4 5 |433| 4.67
SMEs 14 4 4 4 4 4 4.00 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 15 4 4 4 4 4 4.00 4 3 4 1367 3 4 4 367 4 4 4 1400| 3.78
SMEs 16 4 4 4 4 4 4.00 5 5 4 467 4 4 4 1400| 5 5 5 |5.00 4.56
SMEs 17 5 5 5 4 4 4.60 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 18 5 5 4 4 4 4.40 4 4 4 1400| 5 4 5 |467| 5 4 4 | 433| 433
SMEs 19 4 4 5 4 4 4.20 5 4 4 433 4 4 5 433 4 4 4 14.00| 422
SMEs 20 3 3 4 4 3 3.40 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 21 4 4 3 4 4 3.80 4 4 4 400 4 4 3 1367 4 3 4 |3.67| 3.78
SMEs 22 5 5 4 4 4 4.40 4 4 5 |433| 5 5 4 467 4 4 4 14.00| 433
SMEs 23 4 4 4 4 4 4.00 4 4 4 400 4 3 4 367 4 4 4 1400| 3.89
SMEs 24 3 4 3 4 3 3.40 3 3 4 1333] 3 3 4 333 4 4 4 14.00| 3.56
SMEs 25 4 4 4 4 4 4.00 4 4 4 1400| 5 5 4 1467| 5 4 4 | 433| 433
SMEs 26 4 3 3 3 4 3.40 4 4 3 1367 3 4 4 367 4 4 4 1400| 3.78
SMEs 27 4 4 4 4 5 4.20 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 28 4 4 3 3 4 3.60 5 5 5 |5.00 4 4 4 400 4 5 4 1433 44
SMEs 29 5 5 4 4 4 4.40 4 4 4 1400 3 4 4 367 4 4 3 |3.67| 3.78
SMEs 30 3 4 4 4 3 3.60 4 4 3 1367 4 4 3 1367 4 4 4 1400| 3.78
SMEs 31 4 4 3 4 4 3.80 4 3 3 1333 3 4 3 1333 4 5 4 | 433| 3.67
SMEs 32 4 3 3 4 4 3.60 4 4 4 1400| 5 4 3 1400 5 3 3 |3.67| 3.89
SMEs 33 3 4 4 4 3 3.60 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 34 3 4 4 4 4 3.80 4 3 5 |4.00 4 4 4 400 4 4 4 14.00| 4.00
SMEs 35 3 3 4 4 3 3.40 4 5 3 |4.00 4 4 4 1400 3 3 2 |267| 356
SMEs 36 4 3 4 4 4 3.80 4 4 4 400 4 4 4 400 4 4 4 14.00| 4.00
SMEs 37 5 4 4 5 5 4.60 5 5 4 1467| 5 5 3 1433 4 3 2 |3.00] 4.00
SMEs 38 4 4 4 4 4 4.00 3 4 4 367 4 3 4 1367 3 5 4 1400| 3.78
SMEs 39 4 4 4 4 3 3.80 3 4 4 367 4 3 3 1333 5 4 3 |4.00| 3.67
SMEs 40 4 4 4 4 3 3.80 5 4 4 433 4 5 5 |467| 4 4 4 14.00| 433
SMEs 41 4 3 3 4 4 3.60 4 4 4 1400 3 4 4 1367 5 4 3 |4.00 3.89
SMEs 42 3 4 3 4 4 3.60 5 4 4 433 4 5 4 433 4 4 4 14.00| 422
SMEs 43 4 4 4 3 4 3.80 4 4 4 400 4 4 4 400 4 5 3 |4.00 4.00
SMEs 44 4 4 4 4 4 4.00 4 3 4 367 4 4 3 1367 3 4 3 1333 3.56
SMEs 45 4 3 3 3 3 3.20 3 4 4 367 4 3 4 1367 3 4 4 13.67| 3.67
SMEs 46 5 4 4 4 5 4.40 4 4 3 1367 3 4 4 1367 3 4 4 13.67| 3.67
SMEs 47 4 3 4 4 3 3.60 4 4 4 1400 3 4 5 400 3 4 3 1333 3.78
SMEs 48 4 3 4 4 4 3.80 4 4 3 1367 3 4 3 1333 3 4 4 |3.67| 3.56
SMEs 49 4 4 4 4 4 4.00 4 3 4 367 4 4 4 400 4 3 4 |3.67| 3.78
SMEs 50 4 4 4 4 4 4.00 4 3 4 1367| 4 4 4 1400| 4 3 4 13.67| 3.78
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SL1 SL2 SL3 SL4 SL5 SL |KS1.1|KS1.2|KS1.3| KS1 | KS2.1| KS2.2| KS2.3 | KS2 |KS3.1 KS3.2|KS3.3| KS3 KS
SMEs 51 4 4 3 4 4 3.80 4 3 4 1367 4 4 3 367 | 4 3 4 | 3.67| 3.67
SMEs 52 3 4 4 3 4 3.60 3 4 3 333 4 3 4 367 | 3 4 3 1333| 344
SMEs 53 5 4 4 4 3 4.00 3 4 4 1367 4 3 3 333 | 4 4 3 |3.67| 3.56
SMEs 54 4 5 4 3 4 4.00 3 4 3 333 3 3 5 367 | 3 4 3 1333| 344
SMEs 55 4 4 5 5 4 4.40 3 4 5 4.00 4 3 4 367 | 4 4 4 |4.00| 3.89
SMEs 56 3 4 4 4 4 3.80 3 4 4 |3.67 3 3 4 333| 3 4 4 |3.67| 3.56
SMEs 57 3 4 3 4 3 3.40 3 3 4 1333 4 3 4 367 | 4 3 4 |3.67| 3.56
SMEs 58 3 4 4 4 3 3.60 3 4 4 1367 4 3 4 367 | 3 4 4 | 3.67| 3.67
SMEs 59 4 4 4 4 4 4.00 3 3 5 |367| 4 3 5 4.00| 3 3 4 |333| 3.67
SMEs 60 5 5 4 4 4 4.40 3 4 4 |3.67 5 5 4 467 | 3 4 3 1333 3.8
SMEs 61 4 4 3 3 3 3.40 3 4 5 4.00 4 3 4 367 | 4 3 4 |367| 3.78
SMEs 62 3 3 4 4 4 3.60 3 4 3 333 3 3 4 333 | 4 3 3 1333] 333
SMEs 63 4 4 4 4 4 4.00 4 3 4 |3.67 5 4 4 433 | 4 3 4 |367| 3.8
SMEs 64 3 3 3 3 3 3.00 4 4 4 |4.00 4 3 4 367 | 4 4 4 |4.00| 3.89
SMEs 65 4 4 4 4 4 4.00 4 3 4 1367 4 4 3 367 | 4 4 4 |4.00| 3.78
SMEs 66 4 4 4 4 4 4.00 1 3 5 |3.00 4 3 3 333| 3 4 5 | 4.00 | 3.44
SMEs 67 3 4 3 4 4 3.60 4 4 4 |4.00 5 5 3 433 | 4 4 4 1400 | 411
SMESs 68 4 4 5 5 4 4.40 2 4 4 1333 4 4 4 4.00| 3 4 3 1333] 3.56
SMEs 69 4 4 3 4 4 3.80 2 4 4 1333 5 3 4 4.00 | 4 3 5 |4.00| 3.78
SMEs 70 3 3 3 4 4 3.40 4 5 4 1433 3 4 4 367 | 4 4 4 1400 | 4.00
SMEs 71 5 5 4 4 4 4.40 4 4 3 1367 4 5 4 433 | 4 3 4 |367| 3.8
SMEs 72 4 4 4 4 4 4.00 4 5 4 1433 3 4 4 367 | 3 4 4 |367| 3.8
SMEs 73 4 4 4 4 4 4.00 3 3 4 1333 5 3 3 367 | 3 4 5 | 4.00 | 3.67
SMEs 74 4 4 4 4 4 4.00 4 3 3 333 4 5 4 433 3 4 4 |367| 3.78
SMEs 75 3 3 4 4 4 3.60 5 3 4 |4.00 4 5 3 4.00| 3 4 5 | 4.00| 4.00
SMEs 76 4 4 4 4 4 4.00 5 3 4 |4.00 4 5 4 433 3 4 3 1333 3.8
SMEs 77 4 4 4 4 4 4.00 5 4 3 4.00 4 5 3 4.00 | 4 4 4 1400 | 4.00
SMEs 78 4 5 5 4 4 4.40 4 2 5 |367| 4 4 3 367 | 4 4 3 |3.67| 3.67
SMEs 79 4 4 4 4 4 4.00 4 4 5 4.33 3 4 3 333 | 4 4 5 | 433 ] 4.00
SMEs 80 3 3 3 4 4 3.40 4 2 3 | 3.00 4 4 4 4.00 | 4 4 4 | 4.00| 3.67
SMEs 81 4 4 4 4 4 4.00 4 3 3 333 4 4 4 4.00 | 4 4 4 |4.00| 3.78
SMEs 82 4 4 4 4 4 4.00 5 4 3 4.00 3 4 4 367 | 4 4 4 |4.00| 3.89
SMEs 83 3 3 4 4 3 3.40 4 4 4 |4.00 4 2 4 333 | 4 3 3 1333] 3.56
SMEs 84 4 4 4 4 4 4.00 4 2 4 1333 3 4 4 367 | 4 4 3 |3.67| 3.56
SMEs 85 4 4 4 4 4 4.00 4 3 4 1367 4 4 3 367 | 4 5 3 |4.00| 3.78
SMEs 86 4 4 4 4 4 4.00 4 4 4 |4.00 4 4 4 4.00 | 4 5 3 |4.00| 4.00
SMEs 87 4 4 4 4 4 4.00 4 4 4 |4.00 5 4 3 4.00 | 4 5 3 |4.00| 4.00
SMEs 88 4 4 4 4 4 4.00 3 4 4 1367 4 3 4 367 | 3 4 4 | 3.67| 3.67
SMEs 89 4 4 4 4 4 4.00 3 4 4 |3.67 3 3 4 333 | 4 4 4 | 4.00| 3.67
SMEs 90 5 5 4 4 4 4.40 3 3 3 | 3.00 4 3 4 367 | 4 3 3 1333] 333
SMEs 91 4 4 5 5 5 4.60 4 2 4 1333 3 4 3 333 | 4 4 4 400 | 3.56
SMEs 92 4 4 4 4 4 4.00 3 3 3 | 3.00 5 3 3 367 | 4 4 3 ]3.67| 3.44
SMEs 93 4 4 4 4 4 4.00 4 2 5 |3.67 5 2 3 333 | 4 4 5 | 433] 3.78
SMEs 94 4 4 3 3 4 3.60 4 3 5 4.00 5 4 3 4.00 | 4 4 5 433 411
SMEs 95 4 4 4 3 3 3.60 3 4 2 ]3.00 4 4 3 367 | 4 4 4 400 | 3.56
SMEs 96 4 3 4 4 3 3.60 3 4 3 333 4 4 4 4.00 | 4 4 4 |4.00| 3.78
SMEs 97 3 3 4 4 4 3.60 4 4 3 1367 4 4 4 4.00| 3 4 4 |367| 3.78
SMEs 98 4 4 4 4 4 4.00 4 3 2 ]3.00 4 2 4 333 | 4 4 3 |3.67| 3.33
SMEs 99 4 4 4 4 4 4.00 2 4 4 1333 3 4 4 367 | 4 3 3 1333| 344
Amount 389 390 387 394 386 389 376 370 387 | 378 | 394 382 377 | 384 | 381 | 388 | 381 | 383 382
Average 3.93 3.94 3.91 3.98 3.90 3.93 3.80 | 3.74 | 3.91 | 3.81 | 3.98 3.86 3.81 | 3.88 | 3.85 | 3.92 | 3.85 | 3.87 3.86
Distribution of respondents' answers by people
SA (5) 14 12 10 9 9 13 9 14 19 16 9 8 10 13
A@) 64 69 70 79 71 58 60 64 59 56 62 68 | 71 | 60
N@) 21 18 19 11 19 24 25 19 21 24 28 23 18 24
D) 0 0 0 0 0 3 5 2 0 3 0 0 0 2
SD (1) 0 0 0 0 0 1 0 0 0 0 0 0 0 0
Amount 99 99 99 99 99 99 99 99 99 99 99 99 99 99
Distribution of respondents’ answers by percentage
SA (5) 14.14 12.12 10.10 9.09 9.09 13.13 | 9.09 | 14.14 19.19 | 16.16 | 9.09 .08 | 10.10 | 13.13
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Source: Primary data is processed (Questionnaire), March 2021

2. Innovation (IN) and Competitive Advantage (CA) Variable  
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Source: Primary data is processed (Questionnaire), March 2021
Appendix D. Instrument Validity and Reliability Test Results
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2. Knowledge Sharing  (KS) Variable
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3. Innovation (IN) Variable
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4. Competitive Advantage (CA) Variable
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Summary of Instrument Validity and Reliability Test Results
	Research Construcs
	Variable Indicator
	Item 
	Correla-tion (r)
	Sig.
	Results 
	Cronbach's Alpha 
	Results

	
	
	
	
	
	
	
	

	Strategic Location (SL)
	Availability of workers/labor 
	SL1
	.778**
	0.000
	Valid
	0.789
	Reliabel

	
	Proximity to customers
	SL2
	.726**
	0.000
	Valid
	
	

	
	Proximity to suppliers
	SL3
	.728**
	0.000
	Valid
	
	

	
	Low transpor-tation cost
	SL4
	.699**
	0.000
	Valid
	
	

	
	Unique location
	SL5
	.754**
	0.000
	Valid
	
	

	Knowledge Sharing  (KS)
	KS1. Acquiring knowledge
	KS1.1
	.750**
	0.000
	Valid
	0.868
	Reliabel

	
	
	KS1.2
	.768**
	0.000
	Valid
	
	

	
	
	KS1.3
	.574**
	0.001
	Valid
	
	

	
	KS2. Disseminating knowledge
	KS2.1
	.793**
	0.000
	Valid
	
	

	
	
	KS2.2
	.712**
	0.000
	Valid
	
	

	
	
	KS2.3
	.689**
	0.000
	Valid
	
	

	
	KS3.Responsiveness to knowledge
	KS3.1
	.616**
	0.000
	Valid
	
	

	
	
	KS3.2
	.632**
	0.000
	Valid
	
	

	
	
	KS3.3
	.742**
	0.000
	Valid
	
	

	Innovation  (IN)
	IN1. Product innovation
	IN1.1
	.517**
	0.003
	Valid
	0.818
	Reliabel

	
	
	IN1.2
	.729**
	0.000
	Valid
	
	

	
	
	IN1.3
	.691**
	0.000
	Valid
	
	

	
	IN2. Innovation process
	IN2.1
	.682**
	0.000
	Valid
	
	

	
	
	IN2.2
	.501**
	0.005
	Valid
	
	

	
	
	IN2.3
	.691**
	0.000
	Valid
	
	

	
	IN3. Managerial innovation
	IN3.1
	.642**
	0.000
	Valid
	
	

	
	
	IN3.2
	.545**
	0.002
	Valid
	
	

	
	
	IN3.3
	.766**
	0.000
	Valid
	
	

	Competitive Advantage (CA)
	Deciding price
	CA1
	.764**
	0.000
	Valid
	0.779
	Reliabel

	
	Quality
	CA2
	.754**
	0.000
	Valid
	
	

	
	Delivering reliability
	CA3
	.683**
	0.000
	Valid
	
	

	
	Flexibility
	CA4
	.784**
	0.000
	Valid
	
	

	
	Time to market
	CA5
	.665**
	0.000
	Valid
	
	

	**Correlation is significant at the 0.01 level (2-tailed; r ≥ 0.30 atau Sig. ≤ α = 0.05 (Henseler et al., 2016);  Alpha Cronbach, cut of point yaitu ≥ 0.70 (Sekaran & Bougie, 2016).


Source: Primary data processed with SPSS version 24 software, year 2021

Appendix E. Linearity Test Results
1. Curve Fit Strategic Location (SL) with Innovation (IN)
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2. Curve Fit Strategic Location (SL) with Innovation (IN)
[image: image15.png]Model Summary and Parameter Estimates

Dependent Variable:  Innovation ()
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Equation R Sauare F dt an sig Constant b1
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The independentvariable is Knowlsdge Sharing (KS)
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3.  Curve Fit Knowledge Sharing (KS) with Competitive Advantage (CA)
[image: image17.png]Model Summary and Parameter Estimates
DependentVariabls: Compstiivs Advantage (CA)
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4. Curve Fit Knowledge Sharing (KS) with Competitive Advantage (CA)
[image: image19.png]Model Summary and Parameter Estimates
DependentVariabls: Compstiivs Advantage (CA)

Madel Summary Parameter Estimates
Equation R Sauare F dt an sig Constant b1
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The independentvariable is Knowlsdge Sharing (KS)
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5. Curve Fit Innovation (IN) with Competitive Advantage (CA)
[image: image21.png]Model Summary and Parameter Estimates
DependentVariabls: Compstiivs Advantage (CA)
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Summary of  Linearity Assumption Test Results
	Relationship Between Variables
	Linearity test results

	
	R-Square
	F
	Sig.
	Results

	Strategic location
	
	Innovation
	0.204
	24.927
	0.000
	Linear

	Strategic location
	
	Innovation
	0.192
	23.107
	0.000
	Linear

	Knowledge sharing
	
	Competitive advantage
	0.335
	48.839
	0.000
	Linear

	Knowledge sharing
	
	Competitive advantage
	0.151
	17.237
	0.000
	Linear

	Innovation
	
	Competitive advantage
	0.350
	52.230
	0.000
	Linear


Source: Primary data processed with SPSS version 24 software, year 2021

Appendix F.  Output Partial Least Square (PLS)
[image: image23.png]



Keterangan: SL = Strategic location; KS = Knowledge sharing, IN = Innovation; CA= Competitive advantage 
SmartPLS report
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Goodness of fit measures
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Average variance extracted (AVE)
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	0.287
	0.722
	0.347
	0.455

	SL2
	0.240
	0.697
	0.370
	0.434

	SL3
	0.194
	0.703
	0.376
	0.402

	SL4
	0.280
	0.638
	0.199
	0.301

	SL5
	0.388
	0.734
	0.318
	0.555

	IN1
	0.212
	0.226
	0.813
	0.339

	IN2
	0.183
	0.276
	0.779
	0.330

	IN3
	0.207
	0.222
	0.718
	0.285

	CA1
	0.447
	0.331
	0.639
	0.787

	CA2
	0.392
	0.305
	0.418
	0.760

	CA3
	0.341
	0.275
	0.398
	0.695

	CA4
	0.273
	0.321
	0.305
	0.637

	CA5
	0.351
	0.264
	0.394
	0.655


Bootstrapping results

Results for inner weights
	 
	original sample estimate
	mean of subsamples
	Standard deviation
	T-Statistic
	Sig t.

	KS -> IN
	0.337
	0.354
	0.066
	5.106
	0.000

	KS -> CA
	0.077
	0.071
	0.073
	1.049
	0.297

	SL -> IN
	0.323
	0.329
	0.076
	4.275
	0.000

	SL -> CA
	0.386
	0.406
	0.123
	3.150
	0.002

	IN -> CA
	0.387
	0.387
	0.111
	3.474
	0.001


Results for outer loadings

	
	original sample estimate
	mean of subsamples
	Standard deviation
	T-Statistic
	Sig t.

	KS
	 
	 
	 
	 
	

	KS1
	0.770
	0.752
	0.065
	11.780
	0.000

	KS2
	0.803
	0.802
	0.059
	13.580
	0.000

	KS3
	0.732
	0.726
	0.076
	9.575
	0.000

	SL
	
	
	
	
	

	SL1
	0.722
	0.697
	0.056
	12.930
	0.000

	SL2
	0.697
	0.677
	0.065
	10.793
	0.000

	SL3
	0.703
	0.709
	0.065
	10.844
	0.000

	SL4
	0.638
	0.649
	0.055
	11.694
	0.000

	SL5
	0.734
	0.746
	0.042
	17.530
	0.000

	IN
	 
	 
	 
	 
	

	IN1
	0.813
	0.809
	0.060
	13.464
	0.000

	IN2
	0.779
	0.779
	0.069
	11.238
	0.000

	IN3
	0.718
	0.715
	0.064
	11.258
	0.000

	CA
	 
	 
	 
	 
	

	CA1
	0.787
	0.797
	0.032
	24.284
	0.000

	CA2
	0.760
	0.757
	0.046
	16.654
	0.000

	CA3
	0.695
	0.678
	0.053
	13.132
	0.000

	CA4
	0.637
	0.632
	0.066
	9.689
	0.000 

	CA5
	0.655
	0.645
	0.076
	8.679
	0.000
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