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Abstract 
The purpose of this research is to determine the effect of religiosity and ethical orientation on the 
perception of creative accounting. The sampling technique used was purposive sampling technique. 
Students who participated as respondents were as many as 107 students from Universitas Negeri 
Yogyakarta and 249 students from Universitas Islam Indonesia who were then grouped based on 
criteria. The criteria used are already or are currently taking intermediate financial accounting 1 and 
intermediate financial accounting 2 courses, auditing courses, and business ethics courses. Based 
on the predetermined criteria, a sample of 202 students was obtained consisting of 98 Universitas 
Negeri Yogayakarta students and 104 Universitas Islam Indonesia students. The students involved in 
this study were given a questionnaire to fill in and the data obtained were analyzed using multiple 
regression methods. The results of this study indicate that there is an effect of religiosity on students’ 
ethical perceptions in creative accounting. The students with high religiosity will have perceptions 
that are more ethical on creative accounting. The results of the analysis also show that ethical ori-
entation has an effect on creative accounting. This means that the higher the ethical orientation of 
students, the more ethical their perceptions of creative accounting are.
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INTRODUCTION
Accounting has varying definitions from the point of view of experts. In general, accounting 

is an activity of recording, interpreting data, and reporting of financial transactions of a company 
which can be used by interested parties in making economic decisions (Charles & Walter, 2007; 
Renaldo, 2012; Roberts & Scapens, 1985; Somantri, 2011). This means that accounting plays a 
very important role as a guide to financial statement information (Pamungkas, 2014).

Financial statements are prepared based on the standard rules for preparing financial 
reports as stipulated in the Decree of the Chairman of the Capital Market and Financial 
Institutions Supervisory Agency No: KEP-554 / BL / 2010. The rapid development of global 
and information technology in the market environment has led to changes in the conversion of 
accounting standards (PSAK) to International Financial Reporting Standards (IFRS) (Herawati, 
2011; W., 2009). One of the basic principles of IFRS is principle-based approach that causes the 
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applicable rules to be more flexible, because it does not have specific standards for the industry 
(W., 2009). Flexible rules can provide opportunities for companies to do earnings management 
(Cahyonowati & Ratmono, 2013). This earnings management act is usually known as creative 
accounting.

Creative accounting is an activity of changing financial information which includes 
accounting estimates, methods and practices that follow accounting principles and standards 
(Amat & Gowthorpe, 2011). Creative accounting actions are not illegal if the recording of 
financial statements is carried out in accordance with applicable financial reporting standards 
(Diana & Mădălina, 2008; Kamiński, 2014; Yadav, 2013). In contrast to the opinion stated by 
Odia & Ogiedu (2013) that creative accounting is a fraudulent action by manipulating financial 
statement information for the benefit of the company. In line with the opinion of Remenaric, 
et al. (2018) who said that the activity of changing financial information in creative accounting 
provides a great opportunity for accountants to commit fraud. 

Fraud committed by accountants in creative accounting aims to take advantage of assets, 
money, and not pay obligations (Tuanakotta, 2013). Another factor that becomes the reason for 
someone to commit fraudulent creative accounting practices is encouragement, opportunities, 
and rationalization (Tuanakotta, 2013). Based on the research conclusion of Sofyani & Pramita 
(2014), it is known that creative accounting occurs because of superior authority and retaliation 
from superiors when superior orders are not carried out. However, not many people think that 
creative accounting is not an act that violates the rules. This causes irregularities in creative 
accounting action.

Deviation in creative accounting activities can be prevented by choosing accountants who 
have a good understanding of religion. Religion has an important role in a person’s life to form 
beliefs, knowledge, attitudes, or behavior (Ateeq-ur-Rehman & Shabbir, 2010). A person’s religion 
has positive teachings that encourage a person to behave positively in various aspects of life, 
including economic activities (Hanafi & Sobirin, 2002). The same thing is also stated by Saat et al 
(2016) that religion and belief have influence on ethical behavior in various life activities without 
exception in the economic and business fields.  

High and low level of a person’s belief or understanding in living up his / her religion is 
called religiosity. Religiosity is a person’s actions based on religious teachings that motivate a 
person’s attitude and actions according to prevailing religious norms and rules (Tikollah et al., 
2006; Jalaluddin, 2011). Religiosity is also directly related to religion, lifestyle, beliefs, and God 
who rules the universe (Stark et al., 1982). Emerson & Mckinney (2010) stated that religiosity is 
used as a determining factor for someone in ethics. Based on the conclusion of the research result 
conducted by Keller et al. (2007) also revealed that there are differences in someone’s ethical 
standards based on education level, gender, work experience, and religiosity. This means that high 
religiosity of a worker can prevent the worker from committing fraud. In accordance with the 
research results of Stack & Kposowa (2006) that is, the higher a person’s religiosity, the lower the 
TFA (Tax Fraud Acceptability) level. Based on this description, the first hypothesis of this study is:

H1: Religiosity has a positive effect on students’ ethical perceptions on creative 
accounting.

Apart from the level of religiosity, fraud in creative accounting can also be influenced 
by ethical orientation. This opinion is strengthened by the result of the research conducted by 
Himmah (2013) that ethical orientation (idealism and relativism), level of knowledge, and gender 
influence the ethical perceptions of accounting students regarding the ethical scandals of auditors 
and corporate managers. Ethical orientation is the embryo of a human thought process that can 
determine whether a person’s actions are right or not (Primasari, 2014). According to Cohen et 
al. (1996), the first to determine the orientation of each individual is his needs. This need will 
affect a person’s expectations and goals in making decisions. According to opinion (O’Higgins 
& Kelleher, 2005) that ethical orientation is the mindset of individuals in dealing with ethical 
problems and the consequences of decisions taken. Research results from Comunale et al. (2006), 
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it is found that the level of ethical orientation affects students’ opinion on the actions of auditors, 
so that students with a high level of orientation will judge the actions of auditors more firmly. 
From the description above, the second hypothesis of this study is:

H2: Ethical orientation has a positive effect on students’ ethical perceptions on creative 
accounting.

Based on the existing statements, it can be seen that religiosity and ethical orientation play 
an important role in suppressing creative accounting deviations. Thus, it is necessary to provide 
an early understanding of creative accounting ethics to accounting students in college before 
entering the business world. This is because education plays an important role in shaping the 
ethical behavior of accountants (Wati & Sudibyo, 2016). In addition, accounting students will 
become successor accountants in the future who master and have more knowledge in economics. 
In accordance with the opinion of Aulia et al. (2015) that accounting students are future 
accountant candidates who understand the world of accounting even though for a while it is 
only at a theoretical level. Students’ early understanding on creative accounting can be reviewed 
through students’ ethical perceptions. 

Perception is the process of entering and leaving information in the human mind which 
is influenced by the environment (Slameto, 1995). According to Mulyana (2007), perception is a 
process of interpreting stimuli from the surrounding environment that can influence a person’s 
behavior. Different judgments about perceptions can be influenced by the level of religiosity and 
ethical orientation of a person. This is in accordance with the research results of Wati & Sudibyo 
(2016) that there are differences in students’ ethical perceptions who have high religiosity with 
students who have low religiosity. Other studies have also revealed that ethical orientation can 
influence students’ perceptions about behaving in an ethical classroom (Allmon et al., 2000). 
Based on this, the third hypothesis of this study is as follows.

H3: Religiosity and ethical orientation have a positive effect on students’ ethical perceptions on 
creative accounting.

METHODS
This research was included in the type of causality research using a quantitative approach. 

There were two kinds of research variables, namely dependent variable and independent variable. 
The dependent variable in this study was students’ perceptions of creative accounting (Y). The 
independent variables were religiosity (X1) and ethical orientation (X2).

The research was conducted at the Faculty of Economics, Universitas Negeri Yogyakarta 
and Universitas Islam Indonesia with a study program of accounting. The research was conducted 
at two different universities because of the differences in culture and environment of the two 
universities. Universitas Negeri Yogyakarta has a common culture and environment, while 
Universitas Islam Indonesia is based on religiousity. Thus, the data obtained from the two 
universities was more varied. The study was conducted in September 2018.

The population in this study were undergraduate students of accounting study program 
from Universitas Negeri Yogyakarta and Universitas Islam Indonesia. The total number of students 
used in this study were 805 students from batch 2016 and 2017, with details of 147 students of 
Universitas Negeri Yogyakarta and 658 students of Universitas Islam Indonesia (Table 1). 

Table 1. Research Population

Name of Universities Batch Total Students2016 2017
Universitas Negeri Yogyakarta (UNY) 88 59 147
Universitas Islam Indonesia (UII) 237 421 658
Total 805

Source: Administration of UNY and UII (2018)
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The sample technique in this study was purposive sampling technique using the Slovin 
formula, namely: 𝑛𝑛 =

𝑁𝑁
1 + 𝑁𝑁𝑁𝑁!  where n= total sample, N= total population, and e2= error level 5%. 

The sample used in this study were students who actively participated in accounting courses when 
the questionnaire was given. The number of students who participated as respondents was 107 
students from Universitas Negeri Yogyakarta and 249 students from Universitas Islam Indonesia. 
Then, the samples were grouped based on the criteria. The criteria needed to be used as research 
samples were students who are taking or have taken auditing I and II courses, intermediate 
financial accounting I and II, and business ethics in batch 2016-2017. The results of grouping 
samples based on criteria can be seen in Table 2.

Table 2. Research Sample
Name of University Beyond Criteria Included Criteria

Universitas Negeri Yogyakarta 9 98
Universitas Islam Indonesia 145 104
Total 154 202

Source: Primary Data Processed (2018)

	 Based on the data obtained from the table above, the sample that fits the research criteria 
was obtained as many as 202 students consisting of 98 Universitas Negeri Yogyakarta students 
and 104 Universitas Islam Indonesia students.

	 The data collection technique used a questionnaire which was distributed to the 
undergraduate accounting students of the UNY and UII accounting study program. The data that 
has been obtained were analyzed using multiple regression methods. The rating scale used for the 
assessment of each research variable was a Likert scale with 4 indicators. The indicators of this 
study were: (1) never (TP) with a score of 1, (2) rarely (JR) with a score of 2, (3) often (SR) with a 
score of 3, and (4) always (SL) with a score of 4 (Table 3). 

Table 3. Likert Scale for Measurement of Research Instruments of Religiosity and Ethical Orientation
Indicators Positive Score Negative Score

Never (TP) 1 4
Rarely (JR) 2 3
Often (SR) 3 2
Always (SL) 4 1

Source: Suharsimi (2010)

	 Each research variable has different research indicators. The indicators used for the 
variable of accounting students’ perception regarding creative accounting are a reduction in net 
income and an increase in net income (case A), as well as personal interests and the interests of 
the closest person (case B). Research indicators on this variable are adapted from Lan et al. (2015). 
The religiosity variable adapts the research indicators from Robbins et al. (1966) which consists of 
the ritualistic dimension, the ideological dimension, the intellectual dimension, the experiential 
dimension, and the consequential dimension. The ethical orientation variable uses indicators of 
idealism and relativism adapted from Greenfield et al. (2008). The research instrument grid can 
be seen in Table 4.
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Table 4. Research Instrument Grid
No Variables Indicators
1. Perceptions of Accounting Students 

Regarding Creative Accounting
Case A
1. Reduction in Net Income
2. Increase in Net Income
Case B
1. Personal Interests
2. Interests of the Closest People

2. Religiosity 1. The ritualistic dimension
2. The ideological dimension
3. The intellectual dimension
4. The experiential dimension
5. The consequential dimension

3. Ethical Orientation 1. Idealism
2. Relativism

Source: (Lan et al., 2015; Greenfield et al., 2008; Robbins et al., 1966).

RESULTS AND DISCUSSIONS
Based on the results of the multiple linear regression test, it can be seen that there is an 

effect of religiosity on students’ ethical perceptions. In addition, the results of the multiple linear 
regression tests also show the influence of ethical orientation on students’ ethical perceptions.

Table 5. Results of Multiple Linear Regression Test 
Model Beta t Sig
(Constant) 4.306 1.575 0.117
Religiosity 0.485 7.477 0.000
Ethical Orientation 0.253 3.383 0.001
F Count = 39.314
Significance = 0.000
Adjusted R2 = 0.276

Source: Primary data processed (2018)

Based on the results of the multiple linear regression test, the regression equation is 
obtained as follows: Y = 4.306 + 0.485 religiosity + 0.253 ethical orientation (Table 5). In the 
testing results of the first hypothesis, the t value of the religiosity variable was obtained to be 7.477 
with a significance value of 0.000. The significance value of religiosity 0.000 <0.05, describes that 
there is a positive influence of the religiosity variable on students’ ethical perceptions. This means 
that the first hypothesis (H1) in this study is accepted.

The result of this study supports the previous research that the level of students’ religiosity 
affect students’ ethical perceptions (Wati & Sudibyo, 2016). Students with high religiosity will 
have more ethical perceptions on accountants’ ethical actions.  In accordance with the opinion of 
Utomo & Sofha (2018) that someone’s ethical perception will be better if the level of religiosity is 
high, so that individuals will be aware of avoiding tax evasion. Bloodgood et al. (2008) also stated 
that someone who has high religiosity will not commit fraud and deception, while someone 
with low religiosity will have the opportunity to commit fraud. This is because a person’s belief 
and religion affect their ethical behavior in various aspects of life, including the economic and 
business aspects (Saat et al., 2016). Every individual who has a high level of religiosity will tend to 
obey the teachings of his religion because they believe that if they commit an act that is prohibited 
by religion, the Creator will punish him. Thus, they will also obey the rules and norms that apply 
in the company, as long as the company regulations do not deviate from religious law. Phau & 
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Kea (2007) stated that there have been many studies that prove the theory of the existence of the 
relationship between religiosity and attitudes towards business ethics.

Based on the data seen in Table 5, it can also be seen that the regression value is 0.253 
with the t value for the ethical orientation variable is 3.383 and a significance value of less 
than 0.05, namely 0.0001. The result of this study indicates that the second hypothesis (H2) is 
accepted, which means that there is a positive influence of ethical orientation on students’ ethical 
perceptions. The students who have a high ethical orientation will have more ethical perceptions 
on creative accounting.

The results of this test support the test results of previous researchers that ethical orientation 
has an influence on student perceptions, so that students who have a high level of orientation will 
tend to find it easy to identify ethical problems. (Leiwakabessy, 2010). In accordance with the 
opinion of Greenfield et al. (2008), one’s ethical orientation mediates the impact of exploiting 
earnings management behavior. Besides that, Greenfield et al. (2008) also said that someone 
who has a high ethical orientation is less likely to commit fraud. The students who have a high 
ethical orientation will also be assertive in assessing deviant behavior by auditors (Comunale et 
al., 2006). Students who have an ethical orientation in themselves will behave in accordance with 
the existing rules and norms, so that each individual always acts ethically. 

Table 6. Results of Determination Test (R2)
Model Summary 
Model R R Square Adjusted R Square Std. Error of the Estimate
1 0.5322 0.283 0.276 5.715

Source: Primary Data Processed (2018)

The test result of Adjusted R Square in this study can be seen from the R2 value of this study, 
namely 0.276. This means that the variables of religiosity and ethical orientation contribute to 
influence the ethical perceptions of students on creative accounting with a percentage obtained of 
27.6%, while the remaining of 72.4% is influenced by other variables from outside the study. The 
significance value of this test result is 0.000. The significance value obtained is less than 0.05, then 
the third research hypothesis (H3) is accepted. Thus, religiosity and ethical orientation contribute 
simultaneously and significantly to students’ ethical perceptions.

The result of this test is consistent with the test results of several previous researchers, 
namely the influence of students’ religiosity on the level of ethical behavior (orientation) of 
accounting students, so that someone with a high level of religiosity will obey the rules or values 
set by religion (Hutahahean & Hasnawati, 2015). In line with research of Allmon et al. (2000) 
conducted on business students from the United States and Australia with the result that ethical 
orientation, age and religious orientation have major influence on the perceptions of ethical class 
behavior (perceptions of business in the future). One of the conclusions from Rabin’s research 
(2005) is that the higher the objectivity and integrity of auditors, the more their ability to detect 
creative accounting fraud. The research results of the three researchers support the result of the 
third hypothesis (H3) of the researcher that religiosity and ethical orientation simultaneously 
influence students’ ethical perceptions on creative accounting. This means that students with a 
high level of religiosity will tend to have a high ethical orientation, so that it will affect students’ 
ethical perceptions on creative accounting practices.

The emergence of creative accounting is caused by many pressures that raised. Manager or 
company owner always has high standards for his business making creative accounting grows and 
develops in business and financial reporting. Sulistawan (2011) stated that creative accounting 
action is an unethical act and violates applicable norms. This action is also considered a criminal 
act because in this action accountants and auditors change financial data from what it should be 
to be what they want to be able to fulfil the quality of the company’s financial statements. Basically, 
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creative accounting is an action that may be taken because in this action the principles used are 
still accepted and in accordance with accounting standards, as long as the financial statements 
reported to shareholders do not cause a different perception. The same is stated by Aulia et 
al. (2015), creative accounting is not an easy matter to prove because some forms of creative 
accounting are not contradictory in accounting. The view of creative accounting is carried out by 
providing an early understanding in the academic world, namely to accounting students who will 
later enter the business world.

CONCLUSIONS
Based on the results of data analysis and discussion, it can be concluded that religiosity 

has a positive influence on students’ ethical perceptions on creative accounting. This means that 
the level of students’ religiosity can affect students’ ethical perceptions on creative accounting 
practices. This means that the higher the students’ religiosity, the more ethical their perceptions 
on creative accounting will be and the lower the students’ religiosity, the lower their ethical 
perceptions on creative accounting.

The research result also shows the effect of ethical orientation on the ethical perceptions 
of accounting students in creative accounting. Thus, the level of students’ ethical orientation can 
affect students’ ethical perceptions. This means that the higher the students’ ethical orientation, 
the more ethical their perceptions on creative accounting, so that they will be more firmly towards 
creative accounting practices.

Based on the research results, then it is put forward the theoretical implication that is 
the existence of empirical evidence regarding the influence of religiosity and ethical orientation 
on the ethical perceptions of accounting students in creative accounting at Universitas Negeri 
Yogyakarta and Universitas Islam Indonesia. In addition, the practical implications of the study 
results are: (1) the research results can be used as input for academia, especially in the fields 
of accounting and economics in higher education in discussing and educating students about 
religiosity and ethical orientation, because these can affect students’ perceptions on creative 
accounting; and (2) the results of this research can be useful as a reference, input, or reference 
material for other researchers. 

	 During the implementation of this research there are several limitations, namely: (1) 
the questionnaire is only distributed to accounting students of accounting study program from 
Universitas Negeri Yogyakarta and Universitas Islam Indonesia, so that the scope of research 
results is narrow and can not be generalized, (2) the sample of this study is limited to accounting 
students, (3) the variables of this study only examine the effect of religiosity and ethical orientation 
on students’ perceptions; (4) the data from this study are only in the form of answers to the 
questionnaires from respondents. 

	 Based on the research results and the research limitations, the suggestions that can be given 
are as follows: (1) it is expected that further researcher will expand the scope of research by using 
research samples from several universities in other areas, (2) it is expected further researcher to 
increase the coverage of questionnaire distribution, it is not only limited to accounting students, 
but it can also be given to audit accountants and educators so that the data obtained is clearer 
and more accurate, (3) further researchers can add other variables to be studied, because ethical 
perception is not only influenced by religiosity and ethical orientation, and (3). 4) It is expected 
that further researcher will collect data not only based on the results of the questionnaire, but can 
be added with the results of the interview so that the data obtained is clearer and more complete.
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