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Analisa Tingkat Kebahagiaan Pengusaha Baru di Indonesia

Abstrak

Penelitian ini mencoba menganalisa faktor-faktor yang mempengaruhi tingkat kebaha-
giaan pengusaha di Indonesia khususnya pengusaha baru. Tingkat kebahagiaan pengu-
saha berpengaruh positif terhadap keberlanjutan usahanya. Data penelitian berupa data
sekunder yang berasal dari 1.148 responden yang termasuk dalam kategori Total Early-
stage Entrepreneurial Activity (TEA) pada Global Entrepreneurship Monitor (GEM) ta-
hun 2013. Variabel yang digunakan adalah motivasi, persepsi dan inovasi serta variabel
demografi ( jenis kelamin, pendidikan dan pendapatan). Alat analisis yang dipakai adalah
regresi linier berganda dengan variabel dummy. Dari hasil penelitian didapat bahwa hanya
variabel motivasi, tingkat pendidikan dan tingkat pendapatan yang berpengaruh secara sig-
nifikan terhadap tingkat kebahagiaan. Pengusaha baru yang memiliki motivasi memulai
usaha karena kesempatan, memiliki tingkat kebahagiaan yang lebih tinggi dibandingkan
motivasi karena kebutuhan. Tingkat pendidikan dan tingkat pendapatan juga berbanding
lurus kepada tingkat kebahagiaan, namun tingkat pendidikan memberikan pengaruh yang
lebih besar terhadap tingkat kebahagiaan pengusaha baru di Indonesia.
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INTRODUCTION

Improving the quality of human life and
the people of Indonesia is one of the nine prio-
rity agendas (NAWACITA) initiated by the go-
vernment of President Joko Widodo. Increasing
the level of welfare of the Indonesian people
should be enjoyed in the realm of independen-
ce that has lasted more than half a century. One
measure of the program’s success is the decli-
ning unemployment rate.

By 2015, the unemployment rate in In-
donesia reaches 6.18% (BPS, 2015). This figu-
re increases when compared with the previous
year. The growing number of workers each year
but not accompanied by the addition of emplo-
yment is one of the causes of the increase in the
unemployment rate. One way to reduce unemp-
loyment is to improve entrepreneurship (Hen-
dro, 2011).

Entrepreneurs are people who have the
ability to see and assess business opportunities,
gather the resources needed to take advantage
of them and take appropriate action, to ensure
success (Meredith et al.,, 1982). According to
Mas'ud and Mahmud (2004) entrepreneurs
are creative and innovative people and always
develop themselves for new discoveries. There-
fore entrepreneurs can assist the government in
creating new jobs and contribute to the national
economy. According to Charron et al. (2012)
entrepreneurship is an important stimulus to
economic growth. Hence, the accurate infor-
mation on entrepreneurship is needed by the
government as the basis for policy making.

The Global Entrepreneurship Monitor
(GEM) study is a study that measures entrepre-
neurship in 104 state economies and has gained
wide acclaim as a powerful, longitudinal entrep-
reneurial research in the world (Nawangpalupi
et al,, 2014). GEM provides a comprehensive
view of entrepreneurship globally by looking at
the attitudes of a population and the activities
and characteristics of the individuals involved.
GEM research records entrepreneurship as a
process consisting of different phases, starting
from the intention to establish a business, run
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a business that has stood, until the cessation of
a business.

The GEM research conducted in Indone-
sia sampled 4,500 adults (18-64 years old) from
urban and rural areas around the provincial ca-
pital. A total of 16 provinces were selected as a
sample with the consideration that the 16 pro-
vinces represent almost 85% of the Indonesian
population. Based on data published by GEM in
2013, Indonesia is the country with the highest
new business ownership rate in Southeast Asia.
This is in line with the percentage of Total Early-
stage Entrepreneurial Activity (TEA) of 25.5%.
The TEA measures the percentage of the 18-64
year population that is a nascent entrepreneur.

The interesting thing about GEM research
is about the sustainability of entrepreneurial
activities. The results showed that the ratio of
entrepreneurs in Indonesia who stopped the
business is very small, i.e. only 2.4% of all ent-
repreneurs. These data indicate that the com-
mitment of entrepreneurs to continue to pursue
and maintain the sustainability of their business
is quite high. This is in line with the results of
research Parasuraman et al. (1996) which states
that the variables affecting the success of an ent-
repreneur are his commitment to the job. One
of the factors that determine the commitment
is the quality of life/ well-being of the entrep-
reneur.

The benchmark oftentimes used in me-
asuring quality of life/ wellbeing is the level of
income. Not only are benchmarks limited to the
level of income received because it can only cap-
ture the level of welfare in the short term. Accor-
ding to Ryffand Singer (2008) an individual can
be said to be prosperous when the individual is
able to accept his present life, has a positive re-
lationship with many people, has the ability to
deal with pressure and self-direction, able to set
goals and direction in life as well as in self and
develops sustainably and ultimately the ability
to own and create an environment that suits his
or her physical condition.

Psychological well-being is a multidimen-
sional measure of psychological development
and mental health, including the scale of the



Yosep Oktavianus Sitohang, et al. / The Analysis of Nascent Entrepreneurs’ Happiness...

degree of independence and positive relation-
ships with others that can also be expressed in
happiness.

Happiness refers to how a person expe-
riences the quality of his life and in it there are
emotional reactions and cognitive decisions.
Under stressful circumstances, individuals with
high levels of happiness will be better able to
adapt so they can experience a good life. It ma-
kes happiness as one important factor that af-
fects entrepreneurs in his business. Blanchflower
(2004), Mahadea (2014 ), Mahadea and Ramroop
(2015) found that there is a positive correlation
between being a businessman with happiness,
although it is not a strong correlation.

The study was also supported by Anders-
son (2008) who conducted the study using a le-
vel of living survey in Sweden from 1991-2000.
He found that there was indeed a positive cor-
relation between entrepreneurship and happi-
ness. Binder and Coad (2012) also found that
an employee who chose to be an entrepreneur
had a positive and significant increase in his le-
vel of happiness, thus indicating that leaving a
job and becoming an entrepreneur positively
affects the level of one’s happiness. Berglund
(2014) also conducted research on happiness
and job satisfaction (job satisfaction) to entrep-
reneurs in Sweden. The results found that emp-
loyers have a higher level of happiness and job
satisfaction than regular employees. This is also
in line with Mahadea and Ramroop research
results (2015). In addition, based on research
Sherman et al. (2015) to entrepreneurs in the
United States, the level of happiness also has a
positive effect on work productivity.

Based on the existing literature, there are
factors that significantly affect the happiness of
the entrepreneur. According to Salinas-Jimenez
et al. (2010) the happiness of entrepreneurs
is influenced by motivation, whether internal
or external. Internal motivation deals with the
desire to achieve and relate to others. This can
result in a higher level of happiness. But on the
basis of the same research, external motivations
measured by income and good security from
work are negatively related to the level of hap-
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piness. Several other studies have found the
motivation for entrepreneurship to be broadly
divided into two aspects: opportunity and ne-
cessity (Reynolds et al., 2002, Bhola et al., 2006;
Estay et al., 2013; Zali et al., 2013; Zimmerman
& Chu, 2013; Zbierowski, 2014).

From the results of research Saiz-Alvarez
et al. (2014) and Nauds, et al. (2014) it was re-
ported that entrepreneurs who started busines-
ses with opportunity motivation had higher le-
vels of happiness. The next factor affecting the
level of happiness is innovation (Olcay & Kun-
day, 2016). In line with the notion of entrepre-
neurs by Mas'ud and Mahmud (2004), which
distinguishes employers from employees, is an
emphasis on innovation. Innovation is one of
the keys to the happiness of an entrepreneur.

This is also supported by research Hadiy-
ati (2011) that innovation has a big effect on
entrepreneurship. Furthermore, the perception
that a person must have the skills, knowled-
ge and experience to start a new business also
has a positive relationship to the level of happi-
ness of the entrepreneur. Based on GEM data,
Indonesia’s population has a high perception
rate of 62% (Nawangpalupi et al., 2014).

The wellbeing was a special topic raised
by GEM in its research in 2013. The purpose of
this topic is to measure whether quality of life is
an entrepreneurial motivator, where some ques-
tions are asked regarding the level of happiness.
The results of GEM research descriptively found
that in Indonesia entrepreneurs have an average
value of happiness that is almost the same as
non-entrepreneurs. In addition, there is a simi-
larity in the average value of happiness for TEA,
both men and women and their motivation to
start a business (motivation due to opportunity
and necessity).

Based on the above matters, the authors
try to analyse whether perception, innovation
and motivation really give a significant influen-
ce to the happiness level of entrepreneurs in
Indonesia especially nascent entrepreneurs. In
addition it refers to the research of Liao (2009),
Olcay and Kunday (2016) the authors also want
to see whether gender, education level and in-
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come level, also have a significant effect on the
level of happiness of nascent entrepreneurs in
Indonesia.

Hypothesis Development
Referring to Salinas-Jimenez et al. (2010)

which shows that employers’ motivation affects

their level of happiness, as well as research by

Reynolds et al. (2002) who said that the moti-

vation can consist of two things, namely because

of opportunity and necessity, so the first Hypot-
hesis raised is:

H1: Do nascent entrepreneurs having the mo-
tivation to start a business due to the op-
portunity have higher happiness rate than
the entrepreneurs who started the busi-
ness due to the necessity?

In addition, based on the study of Olcay
and Kunday (2016) and Liao (2009) which is
indicating that the level of happiness entrep-
reneurs are also influenced by perceptions, in-
novations and demographic variables such as
gender, education and income then the next
Hypothesis that is built is:

H2: Do nascent entrepreneurs who have the
perception that the entrepreneurs must
have the skills, knowledge and experience
to start a new business have an influence
on the level of them happiness?

H3: Do nascent entrepreneurs with high inno-
vation have an influence on them level of
happiness?

H4: Do gender variables have an effect on the
level of happiness of nascent entrepre-
neurs?

HS: Do the income level variables have an ef-
tect on the level of happiness of nascent
entrepreneurs?

H6: Do the educational level variables have an
influence on the level of happiness of nas-
cent entrepreneurs?

METHOD

The data used are from GEM secondary
data in 2013 for Indonesia. This study focuses
on nascent entrepreneurs who have been acti-
vely involved in the arrangement of a business
owned or shared property but have not paid
wages, salary or other payment to the owner for
less than 3 months or those who own or manage
a business and have paid wages, salary or other
payment to the owner within 3 to 42 montbhs,
where in GEM this concept is known as TEA
(Early-stage Entrepreneurial Activity). Therefo-
re, from 4,500 GEM respondents, there are only
selected 1,148 respondents only, which meet
the above criteria. The variables used are formed
from the question items contained in the GEM
questionnaire (Table 1).

The information on the GEM question-
naire and the data used in this study were ob-
tained through online access at http://www.
gemconsortium.org website. Because there
are free variables of nominal and ordinal sca-

Tabel 1. The Employed Research Variables and Question Items of GEM Questionnaire

Variables

Items (questionnaire item codes)

Happiness Level

In most ways my life is close to my ideal (WLIDL)

The conditions of my life are excellent (WLEXL)

I am satisfied with my life (WLSLF)

So far I have obtained the important things I want in life (WLIMP)

IfI could live my life again, I would not change anything (WLCHN)
The answer scale of the five items above is from the number 1 to S. The

value of the happiness rate is the average of the five values of the answer.
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Tabel 1. Continuous

Variables

Items (questionnaire item codes)

Motivation

Are you involved in this start-up to take advantage of a business oppor-
tunity or because you have no better choices for work? (SUREASON)
For a choice of answers as no other job option is better considered as
motivation because the necessity and choice of answers for wanting to
take advantage of a business opportunity is considered as motivation due
to the opportunity. The scale of this variable consists of 2 namely 0 is for
motivation due to necessity and 1 is for motivation due to opportunity

Perception

Do you have the knowledge, skills and experience required to start a new
business? (SUSKILL)
The scale of this variable is 0 for no and 1 for yes

Innovation

Will all, some, or none of your potential customers consider this product
or service new and unfamiliar? (SUNEWCST)

Right now, are there many, few, or no other businesses offering the same
products or services to your potential customers? (SUNCOMPET)
How long have the technologies or procedures required for this product
or service been available? (SUNEWTEC)

The answer scale of the three items above is 1-3. The value of this variable
is the average of the values of the three items above.

Gender

The scale of this variable is O for males and 1 for females (GENDER)

Education Level

This variable is divided into 3 answer scales (IDREDUC):

Scale 0 is for Basic Education (SMP, SD, including those who have never
attended school or who did not finish primary school)

Scale 1 is for secondary education (high school or equivalent)

Scale 2 is for higher education (diploma and graduate)

Income Level

Income is divided into 3 answer scales (GEMHHINC):
Scale 1 is for low income groups

Scale 2 is for average income groups

Scale 3 is for high income groups

le then the analysis tool used is Multiple Li- Y= aX1+bX2+cX3+dX4+eXS+{X6

near Regression with dummy variable (Jerry,
1974).

Dummy variable is a categorical variab-
le that is suspected to have an influence on the
dependent variable that is continuous. Besides,
this research only aims to see the effect of inde-
pendent variables on response variable, there-
fore used regression analysis with standardized
regression coefficient. The model in this rese-
arch is:
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Where:

Y =The Level of Happiness

X1 = Motivation (Dummy Variable 1)

X2 = Perception (Dummy Variable 2)

X3 =Innovation

X4 = Gender (Dummy Variable 3)

XS = Income Level (Dummy Variable 4)
X6 = Education Level (Dummy Variable 5)
a, b, ¢ d, e f=Parameters
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RESULT AND DISCUSSION

Based on GEM data, it is known that desc-
riptively TEA who start a business with oppor-
tunity motivation have a value of involvement of
449% while those who start a business with neces-
sity motivation only worth 25%. This indicates
that nascent entrepreneurs in indonesia mostly
see an opportunity that their future will change
better if they become entrepreneurs. In addition,
when viewed by sex, the proportion of male and
female TEA have almost the same value. The data
shows that in indonesia both men and women
have equal opportunity to become entrepreneurs.

The perception that the entrepreneur
must have the skills, knowledge and experien-
ce to start a business is a positive suggestion to
achieve success in the business. According to the
GEM data, the number of nascent entrepreneurs
who believe in the perception reached 62%. This
optimism is in line with the commitment of ent-
repreneurs to continue to pursue and maintain
the sustainability of their business, as proved by
the ratio of entrepreneurs in indonesia who stop-
ped the business that is only 2.4% of all entrepre-
neurs (Nawangpalupi et al., 2014).

Furthermore, when viewed from the in-
come level, only about 16% of nascent entrep-
reneurs who have high income levels, while the
rest are at the level of income around and below
the average. This is because in the early stages of
pioneering the business, financial and marke-
ting conditions of the business is still not stable.
However, when the entrepreneurs get past this
early stage, the chances of achieving success ri-
ses. The results descriptive of perception and
income level can be seen in Figure 1.

16%
42% g

high
income

(@) (k)

= low
income

average

: Yes
income

= No

Figure 1: The Presentage of Nascent Entrepre-
neurs Based on (a) Perception and (b) Income
Level
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The information on the current level of
educational attainment is the best available in-
dicator to look at the skill level of the workforce
(BPS, 2015), including entrepreneurs. The level
of expertise is one of the determinants of ent-
repreneurs to compete successfully in the busi-
ness. Based on the calculation results obtained,
53.3% of nascent entrepreneurs have secondary
education level, while 35.9% have basic educati-
on down and only 10.8% have diploma and un-
dergraduate education. This descriptive result
is expected that the entrepreneurs have a good
competitiveness because it already has a provi-
sion of high. However, when compared with ot-
her ASEAN countries, the level of expertise of
Indonesian workers is still quite low. This is be-
cause the proportion of highly educated entrep-
reneurs in other ASEAN countries is quite a lot.

Furthermore, the Hypothesis raised in
this study will be tested using an analysis tool
that is Multiple Linear Regression with dummy
variables. The results of processing using IBM
SPSS software version 20 obtained results that
can be seen in Table 2.

Tabel 2. Estimasi Parameter Model (1)

Details Coeflicients  t-Stat (p-Value)
Motivation 0.170 3.436 (0.001)
Perception 0.041 0.825 (0.410)
Innovation 0.087 1.759 (0.079)
Gender -0.015 -0.300 (0.764)
Income Level 0.112 2.225(0.027)
Education Level 0.155 3.117 (0.002)
ANOVA (p-value) 0.000

Based on the above data, with alpha 5%
through ANOVA testing it is found that overall,
independent variables have an influence on the
dependent variable. However, after a partial test
by referring p-value values of each variable, it
was found that the variables of perception, in-
novation and gender did not have a significant
influence on the dependent variable (level of
happiness). Variables of perception and innova-
tion that have no effect on the level of happiness
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give results that are slightly different from pre-
vious studies (Hadiyanti, 2011; Olcay & Kun-
day, 2016).

An early indication for answering the
phenomenon is that both variables do contri-
bute directly to the success of the entrepreneur
but not directly to the level of happiness of the
entrepreneur. Furthermore, the insignificance
of gender variables on the quality of life of ent-
repreneurs is also supported by some literature
which states that male and female entrepreneurs
have the same happiness in their lives and in
work (Cooper & Artz, 1995; Saiz-Alvarez et al.
2011; Carree & Verheul, 2012).

Moreover, reprocessing is done by remo-
ving the three insignificant variables, so that the
results obtained in Table 3.

Tabel 3. Estimasi Parameter Model (2)

Details Coeflicients t-Stat (p-Value)
Motivation 0.157 3.257 (0.001)
Income Level 0.114 2.367 (0.018)
Education Level 0.119 2.456 (0.014)
ANOVA (p-value) 0.000

Based on Table 3 it is seen that all the
variables used have significant influence, seen
from the test result either partially or as a who-
le. When we will compare the level happiness of
nascent entrepreneurs who have the motivation
to start a business because of the chance with
nascent entrepreneurs who start the business
due to the necessity, then we change the value
of X1 with the value of scale, where the value 0
is for motivation because the necessity and va-
lue 1 is for motivation because the opportunity,
assuming other variables is considered constant.
The result is the level of happiness of nascent
entrepreneurs who started the business becau-
se the motivation of opportunity is higher than
the one who started the business because of the
motivation of necessity. This answers the Hy-
pothesis HI.

This result can give an answer to H2 and
H3 research Hypothesis that perception and
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innovation cannot be said to have significant ef-
fect to the happiness level of new entrepreneurs
in Indonesia, as well as to Hypothesis of H4 re-
search that there is no significant difference bet-
ween male and female nascent entrepreneurs in
terms of the level of happiness.

In the same way as above, we will look at
the role of variable income level and level of edu-
cation. Increasing the level of income and educa-
tion level of new entrepreneurs in Indonesia will
increase the level of happiness. This condition
is quite in line with the happiness index of the
Indonesian population released by BPS (2017).
The happiness index is one of the indicators
used to measure community welfare based on
the level of community happiness. According to
the BPS publication, the higher the income le-
vel and education level of a person is, the higher
the happiness index will be. This result is also in
harmony with the results of research on the level
of happiness entrepreneurs undertaken by Uy et
al. (2013), where the higher level of income or
education level of entrepreneurs then the higher
the level of happiness will be. The above results
answer from Hypothesis H5 and H6.

Furthermore, when making the variable
level of education and income level as a control
variable to the relationship of variables motiva-
tion to the level of happiness of nascent entrep-
reneurs, it is found that nascent entrepreneurs
who start the business because of opportunity
motivation or necessity motivation, with a cer-
tain level of income, have a higher level of hap-
piness than entrepreneurs with the same moti-
vation but have lower income levels. The same
phenomenon also occurs in the control variab-
les of education level.

This shows that regardless of the motiva-
tion of nascent entrepreneurs to enter into ent-
repreneurship, the level of income earned and
the level of education held is an important factor
that determines the level of happiness. However,
if the influence of these two variables is compa-
red, then the level of education gives more in-
fluence than the level of income. in other words,
the nascent entrepreneurs in Indonesia see the
level of education that he currently has more im-
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portantly affects his level of happiness than the
amount of income received today. This condi-
tion can be explained because the current high
level of income cannot guarantee the success of
the business in the future, while the high level
of education will increase the chances of success
in the future which will eventually increase reve-
nue (Robinson & Sexton, 2012).

CONCLUSION AND RECOMMENDATION

The level of happiness becomes one of
the factors that determine the sustainability of
the business of an entrepreneur. Therefore, hap-
piness is an interesting thing to study, because
it can provide comprehensive input to the sta-
keholders in making the right decision for the
sustainability of entrepreneurship in indonesia.
This study tries to analyse the factors that affect
the happiness level of entrepreneurs in indone-
sia, especially nascent entrepreneurs. From the
result of the research, it is found the perception
that the entrepreneur must have the skills, kno-
wledge and experience to start a business has no
effect to the level of happiness of nascent ent-
repreneurs. It goes also for innovation and gen-
der variables.

However, for the motivation variable, the
income level and the level of education, give a
significant influence to the happiness level of the
nascent entrepreneurs. There are two interesting
things found in this research. First, nascent ent-
repreneurs who start businesses because the
opportunity has a higher happiness rate than
nascent entrepreneurs who start the business
because of necessity motivation. In this case the
government should be more vigorous in educa-
ting the public to have a motivation in starting a
business not just because of limited options but
also because of the opportunity.

Second is that the level of education and
income levels also have a positive effect on the
level of happiness, but the level of education
has a greater influence when compared with
the level of income. This shows that the nascent
entrepreneurs in indonesia consider the level of
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education can increase the chances of success
in the business that ultimately can increase re-
venue. The level of education here also includes
the level of expertise that entrepreneurs have.
Therefore, the government needs to intensify
the training to the entrepreneurs, especially to
nascent entrepreneurs in order to increase their
skills so that they can compete in the business.
By paying attention to these two things, it is
expected that the business continuity of ent-
repreneurs can be maintained and even able to
absorb labour so that NAWACITA’s goal from
the government can be fulfilled, that is reducing
unemployment.

The study has limitations which do not
consider the economic, demographic and politi-
cal conditions of Indonesia in the year in which
GEM data was collected. This is important be-
cause it will certainly provide a more complete
and accurate view. Further studies should con-
sider this.
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