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Abstract

Despite the potential governmental agenda towards cash wagqf, this area has been givessn limited
attention in academic literature with special regards to the supply side. Therefore, this study aims to
investigate the factors influencing the public intention in endowing cash wagqf by utilizing an extended
theory of planned behaviors (TPB); in which religiosity, knowledge, and trust variables are added.
Primary data from 685 respondents in Indonesia are analyzed using structural equation modeling (SEM).
The result showed that the intention to endow cash waqf is positively affected by all of the TPB variables
(attitude, subjective norms, and perceived behavioral control) and other extended variables. The findings
suggest an optimization in waqf fund collection and waqf fund management. For wagqf collection, it is
important to improve public literacy and the quality and quantity of supporting facilities and systems.
Meanwhile, institutional management should be strengthened for waqf management.
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INTRODUCTION

It covers background of study,
motivation in writing the paper, problems,
brief literature review that relates directly to
research or previous findings that need to be
developed, and ended with a paragraph of
research purposes. It should be written in
paragraphs.

The current positive growth of Islamic
economics and finance has impacted the
development of Islamic social finance,
especially in terms of Islamic charitable
giving. Besides zakah, which is relatively
more popular, there is also waqf which has
been prioritized by the government of many
Muslim countries including Indonesia as the
largest among them. Compared to zakah,
however, the legal implementation of waqf is

relatively delayed as it gets less attention

from the public and policymakers.
Fortunately, this attention and
encouragement have drastically shifted

especially for the cash waqf. The cash waqf
has been a national movement in Indonesia
since early 2021.

As a whole, waqgf refers to certain
held and/or
confined benefit of any philanthropy use

possessions saved for the
while its literal definition is to stop, to
prohibit and to confine. (Mahamood, 2006;
and Wahbah, 1985). Yusof, et al (2017) and
Shukor, et al (2018) highlighted that waqf is
everlasting, which means it can neither be
returned nor refunded, so any disposition is
forbidden. Waqf could also be used in
funding the development of ummah. (Kahf,
1999), utilized for poverty alleviation (Sadeq,
2002), served for social objective and hence
growth

plan

waqf could economic
through

(Mohamed Yusof, et al., 2017).

support
national  development

Initially, there are two types of waqf
implemented in the society; immovable
property (‘agar) such as land and building,

and movable property (manqul) such as Holy
Quran, cash, and books (Ab Rahman, 2009). In
the context of Indonesia, based on the report of
the Indonesian Waqf Board (BWI), waqf in
Indonesia is dominated by immovable
properties, mostly land. The cash waqf endowed
during 2011-2018 was only around 0.14% of its
potential number. Whereas, in term of a
movable asset, the cash waqf is more flexible
and simpler because it can provide liquidity and
option which can be used in any variation of
activity and investment in the market (Kuran,
2001). Cash waqf comes as a great solution to
the liquidity problem faced by many mutawallis
(the person who takes over the management of
wagqf, which later stated as ‘awqaf institution’)
in developing waqf properties and assets.
Besides, cash waqf has the least burden and
procedure in that it does not need complex
documentations for the asset transfer and the
participation rate of this type of waqf is higher
since wagqifs can give as much as they wished
(Mahamood, 2011; Osman, et al., 2016). In terms
of function, cash waqf serves as a flexible
financial tool for the Muslim Ummah since the
allotment of the fund and/ or the return
obtained from cash waqf can be channeled into
a variative public project (Cizacka, 2000).
Hence, cash waqf is believed to open wide
opportunities for Muslims to be involved in this
practice. It is also a potential source of funds in
the Islamic economy.

The mismatch between the previous
public attractiveness and the great potential of
cash wagqf is one of the reasons encouraging the
Indonesian government to create the National
Movement of Cash Waqf (GNWU, which stands
for Gerakan Nasional Wakaf Uang). GNWU was
launched to increase the role of wagf in the
economy and public welfare as well as

improving the management of waqf in

Indonesia. The noteworthy target of this
movement is increasing the quantity of cash
waqf endowed. Since this is a relatively new

movement, its development is still in the early
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stage and the success of this movement is
also questionable. However, it could be taken
that the main criteria of the movement's
success are theoretically its effectiveness in
encouraging people to endow cash waqf. It is
crucial to explore the public (society)
behavior towards cash waqf to determine
whether or not this program is effective in
increasing cash waqf endowment in
Indonesia. This behavior could be a reference
for implementing an effective strategy/
program to optimize the GNWU and other
agenda related to cash waqf endowment.
However, there is only a small number
of empirical studies which tried to discuss
society’s behavior of cash waqf, especially in
the Indonesian context. Most behavioral
studies related to cash waqf were conducted
in Malaysia (Shukor, et al., 2018; Said & Saad,
2016; Zain, et al., 2019; Azizi & Sabri, 2019;
Osman & Muhammad 2017). The few studies
of waqf in Indonesia are also dominated by
the management context. The study focusing
on the aspect of collection (fund supply) is
limited. One of the related studies was
(2014),
exploring the determinants of Muslim's

conducted by Indahsari, et al
behavior in accomplishing waqf through amil
institution in Madura, Indonesia. However,
Indahsari, et al (2014) focused not only on
wagqf but also on other instruments of Islamic
social finance such as zakah, infaq, and
sadagah (ZISWA). They found that the main
determinant of Muslim's behavior in

ZISWA  through

institutions is the external factor related to

accomplishing amil
Muslim's trust in amil institutions.

Based on this perspective, the present
study specifically aims to explore the factors
influencing social behavior and intention
towards cash waqf in Indonesia. Following
the previous study related to this topic
(Shukor, et al., 2018; Osman, et al., 2016;
Johari, et al., 2015; and Indahsari, et al., 2014;

Azizi, et al., 2019; Al-Harethi, et al., 2019;
Mokhtar & Bahari, 2017; and Hasbullah 2015;
AbdulKareem, et al., 2019), the present study
utilizes an extended version of the theory of
planned behavior (TPB) (Ajzen, 1991; and Ajzen,
2005). Alongside the three original variables of
TPB (attitude, subjective norms, and perceived
behavioral control), this study also adds
religiosity, knowledge, and trust to the awqaf
institution as the extension. Primary data was
collected from Indonesian respondents and
analyzed using structural equation modeling
(SEM).

The results of this study are expected to
come up with several policies and practical
implications. Determining the behavioral
aspects of cash waqf would lead to insight into
how the strategies and policies should be
designed to optimize the cash waqf movement
and implementation such as GNWU. This
insight is not only beneficial for the regulator
but also awqaf institution in Indonesia. The
findings in this study are also expected to add
literature in cash waqf in general and to provide
insights and lessons for other countries.

The present paper is structured as follows.
Section 2 discusses the research methods and
data analysis. Section 4 presents the result and
discussion. Section 5 is closed by conclusion

and policy recommendations.

METHOD

of this
investigate the factors influencing the intention

The objective study is to
of the public to endow cash waqf. The intention
to endow cash waqf is investigated through a
quantitative research method. According to
Leedy & Ormrod (2001), a quantitative approach
is considered the most appropriate to meet the
research objectives because such an approach is
commonly used to establish, confirm or validate
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relationships, and develop generalizations
that contribute to theory.

Given the
studies, which are based on conceptual and

result of the previous

empirical  studies  explained  earlier
(particularly Shukor, et al., 2018; Osman &
Hasbullah

AbdulKareem, et al., 2019), the present study

Muhammad 2017, 2015;

proposes the following empirical framework
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(see Figure 1). With the extended TPB approach,
this study includes religiosity, knowledge, and
trust variables as additional variables besides
the common factors of TPB (attitude, subjective
norms, and perceived behavior control) to
strengthen the prediction of respondents’
behavior and intention to endowing cash waqf.
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Figure 1. Empirical Framework of the Study

According to previous studies, these
three variables of TPB (attitude, subjective
norms and perceived behavioural control)
are considered to have a significant influence
on intention to endow cash wagqf (Azizi, et
al., 2019; AbdulKareem, et al., 2019; Osman,
et al., 2016; Hasbullah, et al., 2015; Ratnasari
& Arifin, 2017; Zabri & Muhammad, 2018;
Osman & Muhammed, 2017; Shukor, et al,,
2017; and Yusoff, et al.,, 2017; Smith, et al,,
all of the
conducted for Malaysia cases. Based on the

2017) where almost study

abovementioned literature, it is believed that
attitude,
behavioural control have a significant and

subjective norms and perceived
positive influence on the intention to endow
cash waqf.

Meanwhile, both perceived religiosity and
knowledge are expected to have a positive
attitude

participation. Based on the previous studies

relationship on to cash waqf
(Rahman, et al., 2015; Iranmanesh, et al., 2019;
Jana, et al., 2019; Vanany, et al., 2019; Amalia, et

al,, 2020; Osman, et al., 2016; Baqutayan &
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Mahdzir, 2017; Mokhtar & Bahari, 2017; and
Johari, et al., 2015), it is generally believed
that religiosity has a positive relationship
with the intention to charitable donation
including cash waqf endowment. Moreover,
According to previous studies, knowledge
has an influence on public (consumer)
behaviour related to the implementation of
(Aziz & Chok,
Hamdan, et al., 2013; Vanany, et al., 2019).

Islamic economics 2013;
The specific studies related to waqf such as
Shukor, et al (2017) and Johari, et al (2015)
show that knowledge influence decision
making and behaviour of those who endow
cash wagf (wagqif). The study by Shukor, et al
(2013) found that this variable is one of
determinants to endow cash wagqf, while the
study by Johari, et al (2015) coined that the
familiarity to cash waqf encourages people
participation.

In addition, based on the scientific
argument on the importance of trust in
affecting charity program including cash
waqf endowment and its correlation to
integrity and reputation (Shukor, et al., 2018;
Mustafa, et al.,, 2013; Bennett and Gabriel,
2003; Doney and Cannon, 1997; Ganesan,
1994; Einwiller, 2003; and Anderson & Weitz,
1989) this study hypothesizes that Waqif’s
trust on awqaf institution has a positive
influence on intention to endow cash wagqf.
This trust, while, is influenced by reputation
and integrity of awqaf institution.

Based on this framework, a
questionnaire is then constructed as the
research instrument. = The questionnaire
consists of demographic characteristics and
behaviors of the public concerning cash
waqf, including attitude, subjective norms,
perceived behavioral control, knowledge,
religiosity, trust, integrity, reputation, and
intention (see Table 1). The definition of cash

waqf utilized in this study is that waqf paid and
endowed by cash through all payment media.
This definition is clearly explained in the
introductory part of the questionnaire.
Furthermore, in the behavioral section, the
questions are mainly modified from Ajzen
(2005), Shukor, et al (2018), Osman &
Muhammad (2017), Hasbullah (2015),
AbdulKareem, et al (2019). The items were
measured using a six-point Likert scale, from
‘strongly disagree’ (1) to ‘strongly agree’ (6). This
even type of scale is used to prevent neutrality
bias in answering the questions. A pilot study is
conducted to assess the validity and reliability
of the items included in the questionnaire.
Based on its results, all variables in the model
were acceptable as the Cronbach’s alpha for all
variables was above o0.7. Hence, all variables are
reliable that none were removed from the
model. The modification was only made for the
wording aspect to make some aspect clearer
suggested by the pilot tester.

In the next stage, primary data collection
was conducted through the distribution of a
self-administered questionnaire conducted in
October-November 2020. A purposive sampling
strategy is used with the questionnaire being
distributed through
platforms. The sample used in this study is

several social media
Muslim respondents with the demographic
criteria depicted in Table 1. More than half
(58.25%) of them realized that they have
participated in the waqf endowment in which
83.96% of this
participated in cash waqf. The total sample

typical respondent have
analyzed in this study is 685 participants and
this study utilizes 37 representative indicators.
This number is more than sufficient based on
the requirement set by Hair, et al (2006) and
Zou & Fu (20m). Hair et al. require at least five
times the number of indicators, while Zou & Fu

(2011) only require a double of that size. Thus,
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the number of samples obtained in this study

statistically meets the minimum target of

sample size.

Table 1. Respondent’s demographic characteristics

Haidlir, B. M, et al, Public Behaviour on Cash Wagqf: Evidence from Indonesia

Characteristics Demographic Characteristics No. of Percentage(%)
Respondents

<18 2 0.29
18-25 121 17.66

Age Range 26-35 218 31.82
36-45 186 27.15
46-55 132 19.27
>55 26 3.80

Gender Male 427 62.34
Female 258 37.66
Single 184 26.86

Marital Status Widower 6 0.88
Married 495 72.26
Elementary School (SD/MI) 3 0.44
Senior High School

14.60

(SMA/SMK/MA) 100

Latest Education Level Junior High School (SMP/MTS) 1 0.15
Diploma (D1/D2/D3/D4) 26 3.80
Bachelor Degree (S1) 355 51.82
Post Graduate Degree (S2/S3) 200 29.20

Have you ever attended religious

school (e.g. MI/MTS/MAN/Pesantren/  No 305 4453

or Higher education with a major in a

religious study such as Islamic

Economics, Islamic Business, Islamic Yes 380 55.47

Accounting, Islamic Law, etc.)
Student 91 13.28
Civil Servant 204 29.78
The employee of state-owned -
enterprise 9
TNI/Polri o 0.00

Occupation The employee of private company 161 23.50
Entrepreneur 81 11.82
Housewife 46 6.72
Retired 3 0.44
Not Working 10 1.46
Other 8o 11.68
Less than Rp2.000.000 214 31.24
Rp2.000.000-Rp4.999.999 190 27.74

Monthly Income Rp5.000.000-Rp9.999.999 148 21.61
Rp10.000.000-Rp19.999.999 89 12.99
Rp20.000.000 or more 44 6.42

Are you an active social media user? No o8 1431
Yes 587 85.69

How often do you use social mediain  Rarely (1-3 jam) 161 27.43

one week (number of hours Sometimes (3-10 jam) 304 51.79

accumulated)? Often (> 10 jam) 122 20.78
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Characteristics Demographic Characteristics No. of Percentage(%)
Respondents
Bali 4 0.58
Banten 40 5.84
Bengkulu 2 0.29
DKI Jakarta 96 14.01
Gorontalo 8 117
Jambi 6 0.88
West Java 225 32.85
Central Java 53 7.74
East Java 59 8.61
West Kalimantan 6 0.88
South Kalimantan 5 0.73
Central Kalimantan 4 0,58
East Kalimantan 5 0.73
North Kalimantan 3 0.44
Riau Islands 5 0.73
Domicile (Province) Laml?ung . " 161
Outside Indonesia 1 0.15
West Nusa Tenggara 3 0.44
East Nusa Tenggara 5 0.73
Papua 2 0.29
Riau 12 1.75
West Sulawesi 10 1.46
South Sulawesi 15 2.19
Central Sulawesi 3 0.44
Southeast Sulawesi 0.29
North Sulawesi 3 0.44
West Sumatera 24 3.50
South Sumatera 19 2.77
North Sumatera 18 2.63
Special Region of Yogyakarta 20 2.92
Bangka Belitung Islands 6 0.88
Nanggroe Aceh Darussalam 10 1.46

The primary data were subsequently
analyzed  using  Structural = Equation
Modelling (SEM) with the support of LISREL
8.8 software. SEM is a statistical method that
simultaneously expressing the relationship
between several latent variables and tests
dependency relationships (Hair, et al., 2014).
It is antedated by confirmatory factor
analysis to test the validity and reliability of
the measurement model. Robustness and
structural model tests are used to examine
the relationships between the latent variables

in the study. The goodness of the fit test is also
performed. Notably, a research model is
considered to have a good fit if there is at least
one absolute fit index and one incremental fit
index that meet the criteria (Hair, et al., 2014).
Moreover, this study examines robustness by
analyzing the covariance  matrix for
discriminant validity constructs. According to
the Fornell-Larcker criterion, a proper construct
is attained when an indicator’s outer loadings
on a certain construct are higher than all of its

cross-loadings with the other constructs, and
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the square foot of each construct’s Average
Variance Extracted (AVE) is higher than its
highest equivalence with any other
constructs (Hair, et al., 2014). The results of
the study are explained in the next section.
Before analyzing the structural model,
several tests are conducted to assess the
validity, reliability, and goodness of fit of the
measurement model. There are no indicators

or variables removed in this study. Table 2

depicts that all indicators have t-values of >1.645
(one-tailed) and SLF of = 0.5, meaning those are
valid. Also, all of the variables have CR of = 0.6
and AVE of = o.5, meaning that those are
reliable. Therefore, it can be suggested that all
indicators used in this study are valid for
explaining the variables. These items are also
reliable or consistent in measuring the latent

variables.

Table 2. Results of validity and reliability tests

Latent Variable Indicators SLF Error CR Value VE Value
Knowledge K1 0.86 0.27 0.86 0.85
Kz 0.89 0.21
K3 0.78 0.40
K4 0.74 0.46
Attitude A1 0.69 0.52 0.73 0.73
A2 0.75 0.44
A3 0.78 0.39
Ay 0.67 0.56
As 0.79 0.38
A6 0.76 0.42
Subjective Norm SN1 0.73 0.46 0.80 0.77
SN2 0.74 0.46
SN3 0.61 0.62
SN4 0.90 0.19
SNs 0.88 0.22
Perceived Behavioural PBC1 0.79 0.38 0.76 0.74

Control PBC2 0.58 0.66
PBC3 0.76 0.42
PBC4 0.88 0.23

Behavioural Intention Blh 0.88 0.23 0.91 0.90
Bl2 0.89 0.21
BI3 0.85 0.28
Bl4 0.78 0.39
Bls 0.86 0.27

Integrity I 0.80 0.35 0.91 0.91
I2 0.89 0.20
Iz 0.87 0.24

Reputation Re1 0.90 0.20 0.90 0.89
Re2 0.82 0.33
Re3 0.82 0.33

Trust T1 0.89 0.21 0.97 0.97
T2 0.94 0.12
T3 0.94 0.12

Religiosity R1 0.82 0.33 0.81 0.79
Rz 0.85 0.27
R3 0.61 0.63
R4 0.84 0.30
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After
reliability of the measurement model, the

confirming the wvalidity and

goodness-of-fit index (GOFI) calculation and
the path analysis were conducted. Table III
depicts the suggestion that the GOFI value of

the measurement and structural models is a
good fit. Therefore, it can be concluded that the
proposed measurement and structural models
appropriately represent the data.

Table 3. Results of goodness-of-fit test

Measurements Criteria Result Interpretation

Root Mean Square Error of RMSEA < 0.08 0.073 Good fit
Approximation (RMSEA)

Tucker-Lewis Index or Non-Normed TLI= 0.9 0.97 Good fit
Fit Index (TLI or NNFI)

Normed Fit Index (NFI) NFI=o0.9 0.97 Good fit
Relative Fit Index (RFI) RFI = 0.9 0.96 Good fit
Incremental Fit Index (IFI) IFI = 0.9 0.97 Good fit
Comparative Fit Index (CFI) CFl= 0.9 0.97 Good fit
Parsimonious Goodness of fit (PGFI) PGFI>0.60 0.71 Good fit

RMSEA= Root mean square error of approximation, NFI = Normed fit index, NNFI = Non-normed fit index, CFI =

Comparative fit index, IFI = Incremental fit index, and RFI = Relative fit index

RESULTS AND DISCUSSION

In testing the hypotheses, the
structural equation model was estimated
using the maximum likelihood method after
all of the measurement and structural
models were confirmed. The result explained
the relationships between the latent variables
(See figure 2).

Overall, the of the study

confirmed the hypotheses tested. Thus, the

results

intention to endow cash waqf in Indonesia is
significantly and positively influenced by all
of the TPB variables (attitude, subjective
norm, perceived behavioral control) and the
variable of trust in awqaf institutions.
were also

Religiosity and knowledge

significant in explaining the intended
behavior of cash waqf through attitude.
Meanwhile, integrity and reputation
significantly influenced intention behavior to

endow cash waqf through the trust variable.

Interestingly, a little difference was found in
this study for the trust variable where the
mentioned variable is usually directly
influenced by both integrity and reputation (see
Shukor

demonstrated that integrity was firstly mediated

et al, 2018). The present study
by the reputation variable. These results implied
that a more positive attitude, better supporting
environment, good access and facilities to
participate in cash waqf and a higher degree of
trust in awgaf institution positively influence
the intention of people to endow cash-waqf in
Indonesia. To encourage the public attitude, the
knowledge of cash waqf could be increased,
making this attitude statistically better for those
who have a good degree of religiosity.
Meanwhile, to build public trust on awqaf
institutions, the organization should create

good integrity and reputation.
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Figure 2. Summary

Table 4 shows the strength of these
relationships. The coefficient determinations
suggested that the intention variable could
be explained by TPB variables and trust in
awqaf institutions at 68%. Besides, religiosity
and knowledge could explain attitude to a

of the SEM results

degree of 38%. Meanwhile, the trust could be
explained by reputation at a degree of 79% in
which the last variable was almost perfectly
(the coefficient

explained by integrity

determination was 94%).

Table 4. Coefficient of Determination

Coefficient of

Structural Model Error Variant ..
Determination
BI = 0.13*A + 0.28*SN + 0.12*T + 0.51"PBC 0.32 0.68
A =0.33"K +0.44™R, 0.62 0.38
Rep = 0.97*1 0.06 0.94
T = 0.89"Rep 0.21 0.79

As expected in the hypotheses, these
results confirm that TPB variables are good
determinants of behavior to endow cash
waqf. This finding is consistent with the
previous studies (Osman & Muhammed,
2017; Yusoff, et al., 2017; Hasbullah, et al,
2015; AbdulKareem, et al., 2019; and Azizi,
2019). First, a positive attitude towards cash

waqf is crucial in creating people's intention
towards cash waqf endowment. The positive
attitude is represented by the good perception,
the belief regarding the religious reward, and
the positive impact of waqf on both society and
development. This study also finds the similar
result to the study by Osman, et al (2016),
Baqutayan & Mahdzir (2017), Indahsari, et al
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Fuadah, et al (2015),
demonstrating that one of the variables

(2014), and

influencing the intention to endow cash
waqf, by encouraging the positive attitude
towards cash waqf, is religiosity. The
rationale for this lies in religious teaching
which advocates people to participate in cash
waqf. The principles are instilled through
various campaigns and education. This result
also implies that participating in charitable
donations, including cash waqf, is a sign of a
individual’s commitment to the
This
commitment, then, will create the attitude

Muslim
religion (Johnson, et al, 2001).
and construct the behavior needed for the
endowment of cash waqf. Moreover, another
variable relevant in encouraging a positive
attitude is knowledge. Based on the result of
this study, more knowledgeable respondents
appear to have more positive attitudes
regarding giving cash waqf than those who
are less knowledgeable. This result is not
surprising, given that knowledge regarding
cash wagf must be possessed before deciding
whether or not to participate. This finding is
also in line with the conclusions of Shukor,
etal (2017), and, et al (2015).

Secondly, people’s intention towards
cash waqf endowment is also supported by
the surroundings. People tend to have
intention in giving cash waqf if they feel that
their environment and their surroundings
also have the same feeling. This study
that

significant  in

confirms subjective norms are
encouraging people to
participate in cash waqf. This result
somewhat indicates that the intention of
Indonesian Muslims to endow cash waqf is
presumably affected by ‘external’ factors such
as social pressure. If they feel that their
families, close relatives, and significant
others are happy and supportive of their
participation in waqf, their intention towards

cash waqf endowment will increase.

Third, the intention also depends on the
people's capability and accessibility to cash waqf
participation. This aspect is normally measured
by factors such as financial ability, freedom to
act, and facility (or access). The result of this
study suggests that better facilities and access to
cash wagqf will therefore increase the intention
to endow cash wagqf, thus, facilitating the
variation of cash waqf program, media, and
easiness to endow cash waqf, leading to higher
intention towards cash waqf endowment.

Other than the aspect deriving from TPB
variables, this study also reveals that the
intention to endow cash waqgf is also
significantly influenced by the trust on awqaf
institutions. This finding is consistent with that
of a previous study by Shukor, et al (2018) and
Osman, et al (2016). As expected, the result of
this study suggests that increasing the trust
towards awqaf institutions will lead the public
to endow the cash waqf. This aspect is more
crucial in the context of cash waqf since the
behavior of cash waqf could be categorized as
voluntary action, commonly supporting the
non-profit organization or public institution.
Seong Gin (2017) pointed that public trust for
this type of organization is problematic since
this factor will also affect credibility and
legitimacy.

Furthermore, findings from this study also
suggest that the trust on awgqaf institutions
depends on the integrity and reputation of this
institution. Hence, to encourage public
participation in cash wagqf, the awqaf institution
should practice the organization’s integrity and
maintain a good reputation. This finding is also
in line with that of Shukor, et al (2018).
However, this study finds that the integrity of
awqaf institutions does not directly influence
Rather than that,

indirectly influences trust through reputation. It

public trust. integrity
indicates that increasing the organization’s

integrity will increase the reputation of the
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awqaf institution which subsequently builds
wagqif’s trust in the institution.

CONCLUSION

Despite the potential and government
agenda towards cash waqf, this area has been
given limited attention in the academic
literature especially in the aspect of supply
side. This study, thus, attempts to scrutinize
the public behaviour in this niche area and
with
recommendation. However, more variables

coming out strategy and policy
could also be added in the model. Focus on
several types of community and background
is also interesting to be explored. Further
research, therefore, could elaborate on these
aspects.

Based on the findings that have been
explained, this study comes up with several
recommendations which could be classified
into optimizing waqf fund collection and
wagqf fund management sides. There is two
recommendation for both sides. The first
recommendation to optimize the cash waqgf
collection in Indonesia is improving the
public literacy and campaign regarding cash
waqf. Through literacy improvement, the
public attitude will become more positive
towards cash wagqf. Besides, literacy also
attitude  through
knowledge transfer which is a determinant of

encourages  public
positive attitude. To literate the public on
cash waqf, the related institution could
implement several strategies which probably
could be effective such as collaboration with
the ulama and community engagement since
this study also finds that both subjective
norms and religiosity are significant factors
in influencing the intention towards cash
waqf. Besides that, the campaign on cash
waqf is also possible in adapting to
This
technique, contemporarily, is believed to be

behavioral  change techniques.

effective in public persuasion especially for

the program related to charitable donation like
cash-waqf.

The second recommendation to optimize
cash waqf collection is improving the quality
and quantity of facilities and supporting
systems to participate in cash waqf endowment.
Improving those two aspects will automatically
create good accessibility for the public to endow
cash wagf. One of the approaches which can be
adopted is system digitalization. Since public
digital literacy is now in massive growth, this
adoption  will significantly increase the
accessibility and easiness to participate in cash
wagqf. Apart from that, the media to participate
in cash waqf could be combined with the daily
public activities system such as bank transfer, e-
money system, and payment system in a retail
store.

Furthermore, the recommendation of this
study for the aspect of the management side is
strengthening the institutional management of
cash waqf. This recommendation is important
in making sure that people feel safe and satisfy
with the
management of waqf'is the key to people's trust.
Good

management COVGI‘iI‘lg waqf asset management

cash waqf they endow. Good

integrity is represented by good
and benefit distribution. This integrity will lead
to a good reputation which automatically
creates trust. Maintaining people's trust is not
only beneficial to engage new wagqif but also to
encourage current wagqif to re-donate.

Another point that should be highlighted
for both the wagqf collection side and waqf fund
management side is that they both should be
improved simultaneously. The optimization of
cash waqf depends on these two sides so that
one of them cannot be ignored or left out. A
sustainable
Thus, the
relationship between these two sides is like

good collection will support

management and vice versa.

supply and demand; creating an optimal
equilibrium from both sides is crucial to gain
the most beneficial and impactful benefits from
cash waqf for both the economy and the society.
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APPENDIX
Appendix 1. Variable and items of the questionnaire
Variable Code Indicator Source
Attitude A1 I have a good perception of cash waqf Osman and
Az [ believe that participating in a cash waqf Muhammad 2017;
program is recommended for a Muslim Shukor et al., 2018;
A3 [ believe that by giving cash waqf I will receive Hasbullah 2015;
benefits either in this world or hereafter AbdulKareem et al.,
Ay I believe that participating in cash waqgf program 2019
is also counted as alms
As I believe that participating in cash wagf program
can increase the socio-economic development of
society
A6 [ am happy to be able to contribute to the cash
waqf program
Subjective ~ SN1 Many people around me are supporting me to Osman and
Norm participate in the cash waqf program Muhammad 2017
SN2 People who are close to me think that I should
take part in the cash waqf program
SN3 When [ take part in cash waqf program, people
who are important to me would consider it as a
noble act
SN4 My family are supporting me to participate in
the cash waqgf program
SNs My family are very happy when I can take part in
the cash waqf program
Perceived =~ PBCi I have enough income to be able to contribute to Osman and
Behavioral the cash waqf program Muhammad 2017;
Control PBC2  The decision to contribute to the cash waqf Hasbullah 2015;
program is entirely on me AbdulKareem et al.,
PBC3 IfIwant, I can contribute to the cash waqf 2019
program anytime
PBC4 I can participate in the cash waqf program
Knowledge K1 [ am familiar with the concept and programs of ~ Shukor et al., 2018.
wagqf
K2 I think I know a lot about waqf
K3 I have enough knowledge about waqf
institutions and Indonesia Waqf Bodies (BWI)
K4 I have participated or often participate in the
waqf program
Intention It I have the desire to participate in the cash waqf =~ Osman and
program shortly Muhammad 2017;
I2 There is the possibility that I will participate in ~ Hasbullah 2015;
the cash waqf program soon AbdulKareem et al.,
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Variable Code Indicator Source
I3 [ will choose the cash waqf program as an 2019; Shukor et al.,
alternative to donate 2018.
I4 [ will recommend the cash waqgf program for my
friends and people around me
I5 My desire to participate in the cash waqf
program is getting stronger day by day
Religiosity R1 Religion is very important for me PEW Research
R2 [ always try to follow the orders and avoid
restrictions of my religion
R3 I always participate in every religious service
R4 A strong sense of God’s presence in my every
activity is very important for me
Trust T1 I believe that waqf institutions have tried their Shukor et al., 2018
best on helping people to do waqf
T2 I think I have trust in wagqf institutions
T3 [ think the managing process conducted by waqf
institutions can be trusted.
Integrity Int1 In my opinion, the work program created by Shukor et al., 2018
wagqf institutions can be fulfilled
Int2 In my opinion, waqf constitutions have shown
consistency between what they say and what
they do
Int3 In my opinion, waqf institutions have a high
value of honesty
Reputation Rept  In my opinion, the process of collecting and Shukor et al., 2018
managing cash wagf has a positive reputation
Rep2  In my opinion, the collection and management
of cash waqgf have been transparent both in
terms of finance and policy
Rep3  In my opinion, the collection and management

of cash wagf have been considered well by the
community




