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Abstract
Bali’s creative economy in 2020 shows that 26.26% was dominated by music, 12.64% from performing arts, 
8.29% from culinary, and 52.81% from other sub-sectors. By looking at the data, there is one sub-sector  
that is not quite as significant as the others and that is fashion. One subculture actor who is quite active 
in the local fashion industry is Pica, subdivided by Picamagz and Pica Fest. They are quite constant in 
holding subcultural events such as music shows and fashion festivals. This proves that the local fashion 
industry can give contribution and can also be supported by other industries. The purpose of this study is 
to analyze the social creative field of Pica Magz and Pica Fest. The method used for this study is qualita-
tive descriptive with the validation from interviews and observation. The result of this study shows that the 
field of expression, production, dissemination and appreciation is filled with active actors who hold their 
respective roles.       
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Article

INTRODUCTION
Bali is one of the provinces in Indonesia 
which has strong traditional culture con-
servation. It can be seen from its visual 
elements festooned in architectures, visual 
art, and fasion. Its creative economy contri-
bution to Bali’s economy is quite impactful, 
the 2020 Bali’s creative economy  data recor-
ded that 26,26% creative economy domi-
nated by music, 12,64% contribution came 
from performing arts, 8,29% from culinary, 
and 52,81% from other subsector (Kemen-
parekraf, 2020).  Several creative economy 
subsector from the data aforementioned is 
what’s been occupied by the Balinese sub-
culture such as music, visual communica-
tion design, fashion, and arts. A few sub-
cultural groups have their own economic 
movements. 

Subculture always move in its own 
upheavals, it can be defined as a movement 
against mainstream culture (Hebdige, 2012; 
Mello, J. E., & Schloemer, H., 2022; McKer-
rell, S., & Hornabrook, J., 2021), these group 
of people has their own aesthetic reflected 
in music, crafts, and fashion, which is also 
integrated to their lifestyle and  professed 
ideology. In Indonesia, subculture is an 
adapted western culture brought through a 
few people who priviledged enough to en-
roll a study to western nations such as Eng-
land and United States, this is how the punk 
subculture began to enter and spread and 
gained its prominence in Indonesia (Yuna-
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ta, 2019). From that one case study it can be 
seen that subculture was brought through 
music and fashion which was considered 
as mass culture. Subcultures are seen as a 
solution for those who cannot adapt to con-
servative culture (Hebdige, 2012). Therefo-
re, there are resistance against mainstream 
culture, one case study found that there is a 
strong subcultural background in criminal 
acts especially in Indonesia (Luthfi1 & Fat-
hy, 2019). the economy factor is one reason 
of this case. However, in other economic 
perspective one study shows that several 
brands are adapting behaviour pattern and 
aesthetic from particular subculture that 
became their target audience (Canniford, 
2011; Castillo-Villar, F. R., Cavazos-Arroyo, 
J., & Kervyn, N., 2020). In this case, the in-
fluence of subculture in terms of aesthetic 
is quite exhorbitant and consumers can 
adopt subculture aesthetic elements un-
consciously even though they are not the 
target audience. 

In this case study, Bali is one of the 
area where there are strong subcultural 
movement. The solidarity between com-
munities can be seen in BTR (Bali Tolak 
Reklamasi) movement, and recently several 
actor in subculture movement gave support 
to one prominent subculture actor Jerinx 
(one of the personel of the popular punk 
band Superman Is Dead) in his indictment 
to association of Indonesian doctors (IDI) 
(Yanuar & Ekayanthi, 2020). However, 
based on recent 2020 data from the Indo-
nesian ministry of creative economy (KE-
MENPAREKRAF), several of Bali creative 
economy subsector haven’t show any signi-
ficant growth, one of them is fashion, this 
became one of the main problem, therefore 
the mapping of actors from subcultural cre-
ative economy is needed to develop recom-
mendation for integrating the growth of 
subcultural creative economy in Bali. 

One of the most significant subcultu-
re movement in Bali is Pica Magz (Paradise 
Island Clothing Asscociation). Pica Magz 
became a promotion channel for musicians 
and fashion industry actors in Bali especial-
ly in subculture sector, in addition to that, 
Pica Magz combined fashion with mu-

sic, uniting two different industry into one 
channel of activation. Pica Magz actively or-
ganizing music events and promoting mu-
sicians and involving many actors in every 
cultural activity since 2014. 

One of the activity which has created 
great impact in Balinese subculture mo-
vement is Pica Fest which is a fashion and 
music festival held annually by Pica Magz, 
this festival is involving many collaborators 
in its implementation. The activity in this 
music festival in terms of its substance and 
economic impact is quite positive, this pro-
ves that subcultural activities do not always 
fully promote negative activities (at least in 
Bali), as in previous studies which concludes 
that music in subcultures became a medium 
to promote negative consumption (Castillo-
Villar et al., 2020). Pica Magz and Pica Fest 
is the main focus in this study, because the 
subcultural network from this media is qui-
te stable and feasible to be discussed as a 
case study.

Several previous study pertaining cre-
ative economy were conducted, one case 
study concluded that startup company 
shows a significant role in developing cre-
ative economy in Bali (Dewantara, 2019; 
Kačerauskas, 2020; McKerrell, S., & Hornab-
rook, J. 2021), however the conclusion to this 
study pertaining creative economy in Bali is 
still oriented to the tourism sector although 
the company which became the case study 
is one of the pioneers of creative economy 
in Bali. Another study pertainting creative 
economy  concluded that Balinese people in 
certain area has entrepreneurial knowledge 
(Hasan, 2018), this study shows the know-
ledge of Balinese about entreprenership 
gave them stimulation to develop creative 
economy in Bali. 

With several previous studies pertai-
ning creative economy in Bali concluded 
various development in Balinese creative 
economy it seems that the study which fo-
cused specifically to subculture activity and 
its impact to the local creative economy is 
lacking, our study aims to take different ap-
proach with social mapping method which 
specifically aimed towards subculture cre-
ative economy in Bali and focused on one 
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subculture actor as a case study. Previous 
case study pertaining subculture shows that 
certain marginalized subculture has its own 
aesthetic, it can be seen from this one case 
study on one ethnic Chinese subculture that 
they underwent a great struggle to be recog-
nized for their Cap Gomeh and Chinese new 
year celebration (Alkadrie et al., 2017; Mello 
& Schloemer, 2022). From this case study, it 
can be concluded that as long as there is mo-
vement within a certain subculture, integra-
tion into other social arenas will be formed. 

The focus position of this study com-
pared to other previous study lies on the so-
cial mapping focus which is based on a stu-
dy of one of the actors of subculture in Bali. 
In addition to that, the subcultural appro-
ach can be a reference to similar other stu-
dies which focused in the same topic.  The 
study of subcultures has always been related 
to the ideology of resistance and and pertai-
ning class struggle, one study on Deadheads 
subculture focused on the dialectic identity 
of the subculture that has been developed 
(Smith, 2022; Smith, S., 2022), another stu-
dy shows how the identity and value of sub-
culture in their working environment (Mel-
lo & Schloemer, 2022). 

These two studies focused on how 
subculture value, identity, and ideology de-
veloped and influenced the environment, 
the constructive and creative aspect of the 
subculture communities is yet to be studied 
based on these two previous studies. This 
study is focused on the creative aspect of 
sub-culture community, through this study 
we are trying to dig deeper into the subcul-
ture so we can explore deeper rather than 
on the aspect of ideology, identity and class. 
This mapping can be a reference to see how 
subcultural movement made creative prog-
ress based on their vision. The conclusion of 
this study is expected to identify the main 
factor that makes certain social network in 
creative industry become stable. In this stu-
dy we have an initial assumption that sub-
culture has an inclination of conducting 
creative activities despite the ideology of re-
sistance moreover giving contribution to the 
local creative industries advancement. We 
argue that the field of expression, producti-

on, dissemination and appreciation filled with 
active actors who hold their respective roles.

Field of Creativity
Field of creativity suggested by Yasraf Amir 
Piliang in his work “Medan Kreativitas” 
which based on the cultural production the-
ory coined by Pierre Bourdieu. This notion 
can analyze the social map in various field. 
A social situation can work when there is an 
interaction of the actors engaged in it. Inte-
raction occur in a field which is where struc-
tured norms is constructed in a space where 
actors disseminate, distribute, produce and 
express their ideas. Ideas can be something 
tangible or intangible. In a field there is hie-
rarchical structure and power relation whe-
re each actors holds their respective role. 
field can be divided in accord to its respec-
tive concentration such as the field of law, 
the field of art, the field of economy, field of 
culture and so on.

Several actor which holds a role in cer-
tain field gained their legitimation through 
several ways. There is (1) specific legitima-
tion which is a legitimation gained through 
their own community, (2) bourgeois legi-
timation, which is a legitimation gained 
through ruling social class or institution. 
Lastly, (3) popular legitimation which is 
gained from various communities in certain 
field (Bourdieu, 2013).  To gain this legitima-
tion each actor must have a capital. A capital 
can be dechipered into several type namely, 
economic capital, symbolic capital, and cul-
tural capital. Economic capital includes eve-
rything that has economic value usually it’s 
in physical form such as money, properties, 
and other tangible things that has exchange 
value. Symbolic capitals includes possession 
of non material things but holds high social 
value such as, social classm authority and 
power. And lastly cultural capital, which in-
cludes ideological matters which has the va-
lue of producing ideas such as way of thin-
king, education, knowledge, language and 
art. 

The actors and the field is a two side of 
coin which can’t be separated. Interaction of 
actors in certain field is an indication of the 
working society. Field is a space which has 
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a constructed power relation and hierarchy 
contained in it. Field is a channel to distri-
bute ideas and make ideas to realization (Pi-
liang, 2018). Every field contains actors who 
holds specific role in it, actors can be an ob-
ject, space, human or a piece of technology, 
anything that can support the sustainability 
of social interaction can be categorized as 
actor. This idea was suggested by one so-
ciologist Bruno Latour where anything that 
supports the sustainability of social network 
possesses similar social value to humans 
(Latour, 2005). This idea deconstructed an 
ethnocentrical inclination of sociology. The 
field of creativity divided into four field na-
mely, the field of expression, the field of pro-
duction, the field of dissemination, and the 
field of appreciation. The field of expression 
is a field where ideas came into surface for 
the first time. Examples for actors in this 
field are museum, books, internet, discus-
sion forum, exhibition etc, anything that 
can sparks an idea. The field of production 
is a field where ideas are being produced 
and came to realization, actors in this field 
can be craftsmen, studios, production ma-
chines, factories, and so on, anything that 
support the process of realizing ideas. The 
field of dissemination is a field where the 
results of the production of these ideas are 
being distributed to the audience to be ap-
preciated, actors in this field can be in the 
form of festivals, performances, exhibitions, 
shops, promotional media and so on. And 
lastly is the field of appreciation which is a 
field where ideas are being appreciated, the 
act of appreciation is vary, it can be the act 
of consumption, awards, publication, and 
other acts that can support the sustainabili-
ty of ideas production to be more advanced 
dialetically. Actors in this field can be the 
government and its policy,the  audience or 
the public with its various respective backg-
rounds, awarding events, and the general 
consumers.

Those four fields are integrated as a 
field of creativity, the four fields is synergi-
cal therefore if one field doesn’t work really 
well it will create discrepancies in a social 
field. The form of distortion or disruption in 
a field can be vary, for example, one organi-

zation is planning to held a music show in 
the city, if there isn’t any support from the 
government (who acts in the field of appre-
ciation) in the form of policy pertaining mu-
sic event organization the music event won’t 
come to realization, to encapsulate the the-
oretical concept of this example, the actors 
in the field of expression, production and 
dissemination will be disrupted. The four 
field must work really well with its interacti-
on with active actors, in this case study, the 
analysis will apply the rationale from the ex-
planation of this theory, then each field will 
be mapped and elucidated.

METHODS
The methodology used in this study is qua-
litative analysis, the social mapping is based 
on the field of creativity which was previous-
ly discussed. The qualitative research does 
not generalize the results of the study, but 
still focuses on the analysis process (Batista 
et al., 2021), this means that the result of ths 
study is not universal and can’t be applied 
anywhere, because there are various factors 
that will affect the application of the study 
results. However, the result of this study can 
spark further study with similar topic. The 
data collection for this study was carried out 
in two stages namely, interview stage and 
observation stage. The observation in this 
case was carried out online, this is because 
the publication channel for Pica Magz and 
Pica Fest is mostly use online platform. The 
process of this research can be broken down 
into several stage namely, interview stage, 
observation stage, literature study stage, 
and conclusion stage. The description of the 
stages is as follows.

Interview Stage
The interview was conducted to a 

couple of subculture actor in Bali, firstly Bin-
tang Riyadi who is the representative from 
Pica Magz which as previously discussed is 
one of the most prominent subculture ma-
gazine in Bali and also the organizer behind 
Pica Fest. Secondly Gusten who is the repre-
sentative of the band Jangar which is one of 
the most prominent musician in Bali, these 
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informants are actors who supports the run-
ning of subculture social field in Bali. 

This data took the role as secondary 
data. The observation was carried out onli-
ne on Pica Magz online publication channel 
namely their Instagram account which is 
primarily used as their publication platform. 
Online observations were carried out to see 
the activity of the dissemination channel of 
Balinese subcultural actors.

Literature study was conducted to 
obtain relevant theory as a tool for analysis 
and mapping. The theory used in this study 
is the field of creativity suggested by Yasraf 
Amir Piliang which is based on the theory of 
cultural production by Pierre Boirdieu. The 
method offered by this theory is really ap-
propriate to conduct a social mapping

The result of the interview and obser-
vation is analyzed based on the application 
of the literature study. The results of the 
conclusions will be formulated into a social 
mapping.

RESULT AND DISCUSSION

Interview Result With Bintang Riyadi 
from Pica Magz and Pica Fest 
The interview was conducted in 2019 in Bali. 
Bintang Riyadi is one of the representati-
ve from Pica Magz and Pica Fest. Based on 
the interview result, in the early 2000s Bali 
was dominated with foreign surfing brands. 
Seeing the situation of Bandung’s creative 
economy which was dominated by fashion 
in the 2000s according to Riyadi, Bali was 
quite late in responding to fashion trends 
from  the center of Indonesia which was Ja-
karta and Bandung at that time, but even so, 
when fashion brands from Bandung such as 
UNKL and Oink managed to enter the Ba-
linese market in the 2000s, they still could 
not beat the international surf brands that 
still dominate Bali.

“so in the 2000s, clothing lines (distro) 
were very igneous, (that trend) it hasn’t 
reached us (in Bali), it can be said that we’re 
quite late, I personally think that (Bali) 
was a little late from a fashion trends, it 
can be 1 or 2 years (until it reaches Bali), 

what’s trending in Jakarta and Bandung it 
was late (to reach) Bali, and in the 2000s 
surfing brands was dominating” – Bintang 
Riyadi, Pica Magz and Pica Fest, 2019

Merchandise such as stickers from 
international brands were ubiquitous espe-
cially on motor vehicles, this indicates that 
eventough Indonesian brands had managed 
to enter Balinese market, the international 
brands were still dominate local market with 
visual signs that signify the brand’s image. 
In 2005 one of the pioneers of local brands 
in Bali called Slash Rock began to enter the 
local market followed by Suicide Glam and 
other local brands. 

In 2008 the local music scene began 
to emerge and local brands began their sup-
ports the movement of Balinese music scene.  
During this time, local brands that is owned 
by local musician began to draw attention 
from the audience, one example of this lo-
cal brand is Suicide Glam which is owned 
by the member from the band Superman Is 
Dead. In 2010 international surfing brands 
began its decline losing its domination to 
local brands from Bali. When local brands 
from Bali began its domination in 2014, Pica 
began to form as a channel to support the 
music and fashion movement in Bali.

The majority of local Balinese fashi-
on entrepreneurs are musicians, this what 
makes an assimilation between music and 
fashion. They adapt the business system 
through endorsements to local musicians, 
in addition to that, they also give support in 
the form of organizing musical performan-
ces and solo concerts. The procurement of 
musical instruments is also carried out by 
local brands until now, but not as massively 
as before.

In 2006, Riyadi and one of his friends 
began to form Folkzine, magazines for mu-
sic, subculture, and fashion movements. 
After seven editions, Folkzine was disconti-
nued, later Riyadi have found that Balinese 
youth’s fashion actors began to emerge caus-
ed by the small magazine that he started. In 
Folkzine local fashion actors were required 
to pay small fee in order to be featured in the 
magazine before the magazine being distri-
buted to several area in Bali.
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The large number of fashion business 
actors came from many ages, one example 
that Riyadi have witnessed is there was one 
actor who was a high school student. The 
emergence of many actors in fashion in-
dustry is caused by the inexpensive fee to 
be featured and advertised in the magazine, 
therefore there were many young fashion 
entrepreneurs who wants to advertise their 
business

Initially, Pica (before the formation of 
Pica Magz) was associated with local fashi-
on business actors to organize an annual 
music and fashion festival called Kickfest 
which was originated in Bandung city. In 
2014, Kickfest was planned to be held in 
Bali, however the plan was canceled due to 
various reasons, but the committee which 
consisted of Pica representatives and other 
local fashion actors already formed a solid 
plan for the festival, subsequently they alte-
red the plan which was initially for Kickfest 
to organize new music and fashion festival 
for local fashion actors and musicians called 
Pica Fest with similar concept as Kickfest. 

“I wasn’t (staying) here (in Bali) when 
Pica was formed, it was around 2014, and I 
was working in Jakarta, and in 2014, Kickfest 
was about to be held here (in Bali), so we gat-
hered our friends from clothing scene, I don’t 
know how the deal went maybe it wasn’t fit 
(with Kickfest) or something, and ultimately, 
(knowing that) we’re already gathered, so we 
continue this idea, then  we formed Pica in 
2014 (with the concept of) clothing and mu-
sic” – Bintang Riyadi, Pica Magz and Pica 
Fest, 2019

The first Pica Fest was held at the Ngu-
rahrai sports arena. Due to the high enthu-
siasm of the public, in 2019 the Pica Fest was 
held again at Matahari Terbit beach because 
the Ngurahrai sports arena was not able to 
accommodate large number of people. Pica 
Fest is already established enough to accept 
sponsors outside the subculture ecosystem, 
one of the sponsor that they have received 
is from the automotive industry. One of the 
most prominent automotive brand in Indo-
nesia namely Honda became the sponsor for 
Pica Fest. Honda even had released a compi-
lation record that contains Balinese subcul-

ture music. The presence of Honda as one of 
supporting actor of subculture movement in 
fashion and music is the result of a relation 
between one representative of Honda and 
one subculture ecosystem actor. The music 
genre featured by Pica and Honda is vary 
ranging from pop punk, emo, indie rock and 
other music that is closely related to the Ba-
linese subculture.

On the curation of featured musician 
who will perform at Pica Fest, there are two 
kind of musician category namely national 
musician and local musician. Basically na-
tional musician category is any Indonesian 
musician who is not based in Bali, and lo-
cal musician is any musician who is based 
and originated in Bali. The local musician is 
subdivided into two type based on the use 
of the language in their music, there are lo-
cal musician but still use Indonesian langu-
age in their music, and there are also local 
musician who still use Balinese language in 
their music. Each of these musicians was se-
lected through a social media survey namely 
Instagram, involving the audience to decide 
which musicians would perform in the fes-
tival. The group of musicians who had dis-
banded were also invited to perform in Pica 
Fest which oftenly led to the continuation of 
the the musicians.

In the implementation, Pica Fest does 
not restrict creative industry players from 
other subsectors from participating. Such 
as local culinary industry which has par-
ticipated in Pica Fest. But in essence, Pica 
Magz and Pica Fest want to advance the lo-
cal fashion industry by assimilating it with 
the music industry. Therefore, advancing 
two sub-sectors of the creative industry at 
once so to speak. Although there are some 
opinions that Pica is too restrictive and 
exclusive to Bali’s creative industry, howe-
ver, Riyadi stated that in order to advance 
local economy they need to focus on Bali. In 
conclusion, Pica encourages businesses in 
Bali to show their products through a sub-
cultural ecosystem.

Even though Pica Fest came earlier 
than Pica Magz, however both of these 
channel are one representation. Pica Fest 
is held only once a year, therefore to fill the 
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void after the Pica Fest, Pica Magz released 
publications in the form of reviews both in 
the field of music and the field of fashion. In 
addition, micro-scale performances are of-
ten held, such as showcase of the release of 
a music album by a local band in Bali. Pica 
Fest and Pica Magz received a positive res-
ponse from the local community, especially 
from the youth of Bali. With its mission to 
improve Bali’s creative industry, everyone 
has the opportunity to show their products 
to the public through the Pica Magz and 
Pica Fest channels.

Interview Result With Gusten Respre-
sentative of Jangar Band
Jangar is one of the most proment rock band 
based in Bali and had released several mu-
sical works digitally or physically. Gusten is 
one of the member of Jangar who is quite ac-
tive in Balinese music scene. The interview 
with Gusten was conducted in 2019 in Bali. 
According to Gusten, the upheaval of Bali-
nese music starts with underground music 
movement such as punk and metal music 
and that movement was followed by other 
social movement such as BTR (Bali To-
lak Reklamasi). This social movement also 
gave space for Balinese musicians to express 
themselves. 

These spaces of expression have be-
gun to accommodate Balinese musicians for 
both who are active and inactive.  The other 
social movement called For Bali also began 
to give support to musician to actively take 
action through their works. In contrast to 
the music ecosystem in Bandung, West Java, 
where tobacco companies play an active role 
in providing support for the subcultural mu-
sic movement, in Bali the support from ciga-
rette companies is very limited, this is due to 
regulations from the local government that 
impose restrictions on cigarette companies.

Music performances are mostly sup-
ported by the fashion industry. For Jangar, 
the support are mostly came from creative 
industries and other type of small enterpri-
ses such as culinary and bottled water com-
pany. The support is not only in the form of 
funds but can also be in the form of goods 
and access.

“indeed, mostly sponsors came from fri-
ends, most of them are clothing (busines-
ses), like Jangar, (oftenly collaborate) with 
(our) entrepreneurs friend, they supported 
us..(supports came from) every kind of bu-
siness such as food business, last time our 
friend who owns tilapia restaurant sup-
ported us, and our friend who owns water 
gallon business supported us too, not only 
in form of funds, but it can be in form of 
goods, or maybe access, such as it is”  – 
Gusten, representative Jangar band, 2019

According to Gusten, The fashion in-
dustry in Bali has been quite active for the 
past 3 to 4 years. For large scale or small sca-
le music festival the supports not only came 
from fashion industry such as Pica Fest but 
also from automotive industry such as Hon-
da. However, the support for specific band 
or musician, the fashion industry can only 
afford an endorsement.  Several local fashi-
on entrepreneur also engaged in music and 
have a record label (even though is not as 
active) and these entrepreneurs are able to 
give support in the form of funds to held 
tour for musicians. For the physical distri-
bution of music releases, Jangar still relies 
on the fashion industry where physical re-
leases in the form of CDs from Jangar’s band 
can be found at clothing stores (locally kno-
wn as “distro”), merchandise such as t-shirts 
of Balinese musician can be purchased in 
local clothing stores.

Online Observation on Pica Fest and 
Pica Magz
This observation acts as secondary data to 
support primary data validation. Observati-
on was conducted online through social me-
dia account of Pica Magz and Pica Fest, for 
this case we observe their Instagram account 
@picamgaz and @pica_fest, Instagram was 
chosen because publication and documen-
tation activities of Pica Magz and Pica Fest 
are often carried out through Instagram so-
cial media. seen from their last activity is Ja-
nuary 2022 for Pica Fest and December 2021 
for Pica Magz (since this article is written), 
from this last activity it can be concluded 
that they are very active in this social media. 
The observation was carried out by looking 



34 Rendy Pandita Bastari, et al, Pica Magz/Pica Fest: Creative Economy In Bali Subculture 

UNNES JOURNALS

at several of their latest post, because the 
latest online post can validate more of their 
subcultural activities compared to their old 
post, however we also looked at several of 
their old posts of both Pica Magz and Pica 
Fest.  The observation was conducted in 
March 2022 with the purpose of discerning 
and validate how pica Magz and Pica Fest 
operate as a media. The previous study con-
cluded that traditional values still attached 
to the development of Balinese fashion 
(Arumsari et al., 2019), however in subcul-
ture sector such as Pica Magz and Pica Fest 
traditional value is absence and their wor-
king mechanism emulates western subcul-
ture. The first observation was conducted to 
pica Magz, in their Instagram account they 
are quite active to publicize and share in-
formation pertaining music performances, 
however the main focus of Pica Magz is to 
promote Balinese small enterprises especi-
ally in the field of fashion. Pica Magz also 
actively promotes Balinese local musician. 
Eventhough the main focus of Pica Magz is 
advancing Balinese subculture but as sees in 
several of their social media contents there 
are several promotional content for musi-
cian outside Bali, for example, one of their 
content can be seen to promote Yogyakarta 
musical group called Bangkutaman (see fi-
gure 1). There is short review in this content 
regarding the musical group. 

Picamagz’s online posts and content 
are not just static images, some of their posts 
are also in the form of short videos. Seen 
from observations on Pica Magz’s Instagram 
social media account, the majority of video 
posts are promotional materials for Balinese 
musicians. The endeavor to promote Baline-
se subculture are already quite visible. Some 
of Pica Magz’s digital post material also dea-
ls with international musicians. One of the 
posts shows condolences to an international 
musician named Joey Jordison which publis-
hed on 28 July 2021. However the number of 
post that promotes local musician is larger 
than the post that promotes musician out-
side Bali, this inclination is in accord to the 
vision of Pica Magz. Throughout 2021 Pica 
Magz posted a large number of promotional 
content for Balinese musicians.

Figure 1.  Pica Magz Instagram content on 
September 2021 (source: Instagram ac-

count: @picamagz)

Figure 2. Some promotional content and 
information about Balinese musicians 

throughout 2021 (source : Instagram ac-
count: @picamagz)

Pica Magz is a fashion industry based 
media that became a channel to Balinese 
subculture activities, however in out ob-
servation on Pica Magz’ Instagram account 
there weren’t many information pertaining 
fashion industry such as promotional mate-
rial for local fashion brands or general infor-
mation pertaining the fashion industry per 
se. However the posts throughout the year 
2019 and 2020 shows several content pertai-
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ning fashion industry. The majority of Pica 
Magz is pertaining music (see figure 2). Loo-
king back at the main goal of Pica Magz to 
advance the Balinese subculture movement, 
their online content is very representative 
of their vision. Several online post content 
from pica Magz promotes various activity 
which been held or supported by them, in-
cluding music performances and social ac-
tivities. Music performances are more spe-
cifically oriented to subcultural music, such 
as an event supported by Pica Magz entitled 
Pop Punk Through The Night (see figure 3) 
which was organized in December 2020 and 
focused on pop punk genre one of  the most 
prominent subculture music especially in 
the 2000s. Pop Punk Through The Night 
also featured Balinese bands such as Sorry 
For Yesterday, Pizza Pizza, White Noise, and 
Dammit (see figure 3). In addition, other 
music events supported by Pica Magz is Sad 
Space For The Broken Hearted: Emo Night 
Denpasar Chapter, a music performance 
supported by Pica Magz which featured Ba-
linese local bands with the genre of emo, 
which is also one of the most prominent 
musical genre in the 2000s in Indonesia (see 
figure 3). In addition to music events, Pica 
Magz also supports the organization of a 

market event (bazaar) called Senggolin (see 
figure 3) which was held in November 2020. 
This market event involved several local Ba-
linese entrepreneurs including fashion ent-
repreneurs, arts and crafts entrepreneurs, 
and gardening entrepreneurs. 

Contents related to events supported 
or organized by Pica Magz prove their sub-
cultural activities, these activities  are not 
only advancing the fashion and music in-
dustry, but also support the progress of other 
subsectors. Pica Magz’ Instagram account 
has 18.300 followers in this case Pica Magz is 
quite massive and prominent among youth, 
fashion entrepreneurs, and musicians. The-
re is several same post between Pica Fest 
and Pica Magz and the post is a promotio-
nal content for their social event called Sha-
ring Is Everything. Sharing Is Everything is 
a social event organized by Pica (see figure 
4), this event is a food sharing activity, ho-
wever there is no further explanation about 
what food are being shared in this online 
post. Sharing Is Everything social event is 
being held at least two times and involved 
many parties including schools, automotive 
industry players, and coffee shops entrepre-
neurs (see figure 4).

Figure 3. Some promotional content and 
information about music performances and 
market events (source : Instagram account: 

@picamagz)

Figure 4. post content of Sharing Is Ev-
erything social event (source: Instagram 

account: @pica_fest)
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Second stage of observation was con-
ducted through Pica Fest Instagram account 
@pica_fest. Unlike the Pica Magz account 
contents, Pica Fest posts a lot of content re-
lated to the fashion industry (see figure 5). 
Although there is still many contents rela-
ted to music, Pica Fest’s contents in their 
Instagram account is more representative 
to Balinese fashion industry. One of online 
post from Pica Fest shows a promotion of 
local fashion brand. Another post from Pica 
Fest shows a support in organizing  fashi-
on market event by involving many fashion 
entrepreneurs, the event is called Band T-
Shirt Day (see figure 5). There isn’t much in-
formation regarding this event other than it 
was a clothing market of merchandise from 
musicians which was held in Denpasar area, 
however they clearly stated that they mar-
ket involved many local tenants. In additi-
on, promotional materials from other local 
brands are also became the content for Pica 
Fest (see figure 5). The promotional content 
of local fashion brands is one of the form of 
their support of local fashion actors alike.  

Figure 5. several Instagram post from 
Pica Fest (source: Instagram account: @

pica_fest)
The similarity between Pica Fest and 

Pica Magz online content is that they both 
shares a promotional information pertai-
ning musical performances which they sup-

ports or organized. Although the content 
portion pertaining fashion industry is more 
than music industry contents, Pica Fest has 
several information content pertaining mu-
sic in their Instagram.  In addition there 
are several content which contains the do-
cumentation of event organization. In this 
case, Pica Fest builds their social position as 
a media that supports the movement of the 
fashion and music industry. Overall there is 
a big difference in terms of online post con-
tent between Pica Fest and Pica Magz. 

The result of this observation shows 
Pica Magz and Pica Fest is quite active in 
supporting Balinese subcultural movement 
in their activities whether through their on-
line contents or through real activities such 
as markets and musical performances. It can 
be seen from the posts on both accounts that 
support and promote local musicians, orga-
nizing social events by sharing food invol-
ving other industry actors such as automo-
tive, culinary and schools. this observation 
also shows that Pica Fest Instagram account 
is inclined to be filled with promotional 
contents of local Balinese fashion brands, 
whereas Pica Magz Instagram contents is 
inclined  to be filled with Balinese music 
ecosystem. However both account shares si-
milar promotional content in accordance to 
their vision to advance Balinese subculture 
ecosystem. In this case, it can be concluded 
that both Pica Magz and pica Fest can be 
considered as one representation of creative 
economy who supports the advance of music 
and fashion industry. Both of these account 
has different number of followers, Pica Fest 
has approximately 68.500 followers whereas 
Pica Magz has 18.000 followers. The activi-
ties which supported and organized by Pica 
can be seen in their online contents through 
their Instagram account including the or-
ganization of musical performance which 
involed many Balinese musicians, the orga-
nization of markets (bazaar) which involved 
several small and middle entrepreneurs in 
Bali, and the organization of social events 
by sharing food to the people. These acti-
vies reflected the social position of Pica and 
their vision.
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ANALYSIS
Analysis was conducted by drawing conlu-
sions from the result of interviews, observa-
tion and literature study. The analysis begins 
with a general description and concluded 
with a more specific social mapping based 
on the theory obtained from the literature 
study. In this case, Pica Magz and Pica Fest 
obtained their legitimation from their res-
pective community namely subculture com-
munity which contained music and fashion 
ecosystem in it. Before they obtained their 
legitimation they have to go through several 
processes and this requires a capital. Based 
on the interview result with the representa-
tive of Pica Magz and Pica Fest, they began  
with constructing cultural capital in this 
case is in the form of ideas, way of thinking 
and knowledge in their respective field. 

Cultural capital was built when Riyadi 
and one of his friend started a magazine 
called Folkzine in 2006 where small fashion 
entrepreneurs can promote their business. 
Cultural capital is not only built from their 
activity but also in social space where they 
are engaged and interact, in this case Pica 
Magz and Pica Fest are in the social conditi-
on where Balinese musician began to initiate 
their businesses in fashion. Musicians who 
is also a public figures implicitly became 
role models for the community, especially in 
subcultural communities. In adiition to cul-
tural capital, actors also have their respecti-
ve habitus if we see it from the perspective 
of arena of cultural production (Bourdieu, 
2013). In this case, habitus of Pica Magz and 
Pica Fest initiator formed by the social con-
dition of Bali. 

With the emergence of fashion in-
dustry in subculture community gradual-
ly social network in the field of subculture 
began to form. In addition, according to in-
terview with representatives from the band 
Jangar, the Balinese music scene is also sup-
ported by social movements such as BTR 
(Bali Tolak Reklamasi) which became the 
basis of several subculture activities in Bali. 
The social condition of Bali took a partial 
role in the form of cultural capital of Pica 
Magz and Pica Fest. Implicitly Pica Magz 
and Pica Fest became one of the actors in 

activating subcultural movement in Bali es-
pecially in the field of fashion. The stabili-
ty of social network in Balinese subculture 
community supported by the active actors 
who took role and engaged in their field. 

The key of social network stability in 
Balinese subculture community is collabo-
ration. This has been done by Pica Fest and 
Pica Magz in all their activities that involved 
many actors in other fields. The formation 
of an association of fashion business actors 
in 2014 became the catalyst of stable social 
network formation. Based on the interview 
with Bintang Riyadi, in order to organize a 
music and fashion festival called Kickfest 
which as originated in Bandung , Pica be-
gan to form an association of local fashion 
industry actors. The cancellation of Kickfest 
in Bali had opened an opportunity for Pica 
in builing  their community. In organizing 
various events and activities Pica is not wor-
king alone, rather they involve many actors. 
One of the actors who is quite prominent is 
Honda Bali an automotive company. 

The involvement of various actors in 
social activities can also be seen from the 
food sharing activities organized by Pica 
Magz and Pica Fest. Based on observation 
data, Pica’s food sharing social activities 
involved various actors outside of the sub-
cultural ecosystem including Honda Bali, 
SMA 1 Bangli (Denpasar based high school), 
and One Day Coffee (a coffee shop based 
in Denpasar). Other activities which invol-
ved other actors is Band T-Shirt Day Bali, a 
market event as the result of collaboration 
between Pica Magz and Irama Jaya Radio 
which is held in 2020, this activities is one of 
the support in advancing fashion industry 
in Balinese subculture community. In addi-
tion, support was also given to several Bali-
nese subcultural music performances, one 
example being the Pop Punk Through The 
Night music event.

As a media Pica Magz is quite active in 
their online activity to support the advance-
ment of fashion and music industry in Bali. 
In this case, Pica Magz took role in the field 
of dissemination and expression for fashi-
on industry actors and also not closing the 
possibility for other actors in other industry. 
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This can be seen from several of their online 
publications on Instagram accounts of Pica 
Magz and Pica Fest that promotes music 
releases from local Balinese musicians and 
musicians outside Bali. In addition, online 
publication content also contain promotio-
nal material of Balinese local fashion actors. 

According to the interview result with 
Gusten the representative of the band Jan-
gar, fashion industry supports the distri-
bution for musicians, they provide a space to 
sell even in several cases they also supports 
the production aspects such as recording 
sessions. This proves that the supports from 
Balinese fashion industry to the musician in 
field of production is quite impactful. The 
position of Pica Magz and Pica Fest as one of 
the actors in the Balinese fashion industry in 
this case is not in the form of direct support 
as is done by fashion business actors in Bali, 
but the support is more in the form of acti-
vation in the field of dissemination through 
musical performance activities.

The involvement of several actors in 
this social activity supports the sustainabi-
lity of social networks in the Balinese sub-
culture ecosystem. Pica Magz and Pica Fest 
are the actor who built the field of fashion 
industry in Balinese subculture community 
with their cultural capital. the actors in cer-
tain social field engaged to their respective 
field, in the following section we will discuss 
the social mapping from the social field of 
Pica Magz and Pica Fest. 

Social Mapping
In this mapping, the activity of Pica Magz 
and Pica Fest will be elucidated in accord 
to their online and offline activities. In this 
section the mapping will be conducted by 
describing engaged actors in every creative 
field as previously discussed including the 
field of expression, the field of production, 
the field of dissemination and the field of 
appreciation. We started from the field of 
expression where ideas are being developed 
and sparked, Pica Magz and Pica Fest came 
up with various ideas through collaboration. 
Based on the interview result of Pica Magz 
and Pica Fest representative, the idea of or-
ganizing music and fashion festival started 

from the planning of organizing Kickfest 
which is a music and fashion festival ori-
ginated in Bandung, however the plan was 
canceled after the association of fashion in-
dustry actors in subculture is formed. The-
refore with the formation of this association 
Pica Fest began to be implemented.  

The social condition of Bali is also an 
idea catalysator where Balinese musician 
began to build fashion business, in addition 
the massive social movement in Bali is also 
one of the catalysator for Pica Magz and Pica 
Fest. In the field of expression, collaborators 
gathered to produce an idea, in the case of 
Pica Magz and Pica Fest these collaborators 
includes SMA 1 Bangli (a Denpasar based 
high school), automotive industry actor 
such as Honda Bali, and local entrepreneurs 
and fashion industry entrepreneurs in sub-
culture community. The ideas that sparked 
between the two actors in this field were the 
initiation of activities carried out by Pica-
magz and Pica Fest such as market event, 
music performances and social event. The 
actors rendezvoused in the field of expres-
sion and continue to carry their ideas to the 
actors in the field of production.

In the field of production, the actors 
who are involved are the one that took comp-
lete role in the technical aspect of certain 
ideas. Although it is not explained in depth 
in the interview data or in the observation 
data, some of these technical aspect are tran-
sparent. Starting from the venue, namely 
the Ngurah Rai sports arena, which is one of 
the actor in the field of production, without 
this actor the process of the implementation 
of the event will not go smoothly. Based on 
the obsevaton data on Instagram account of 
Pica Magz and Pica Fest, Other actors who 
are also hosting venues include cafes, shops, 
and specific event venues devoted to hosting 
events such as Salty Hut. Other actor who 
involved in the technical aspect is the on-
line publication content creator. Based on 
the observation result, the majority of the 
activity publication supported or organized 
by Pica Magz and Pica Fest were published 
online. It can be concluded that many pub-
lication were conducted online in this case 
the actor in the online content production is 
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the internet and Instagram. Considerations 
in the role of these actors are formed from 
the social conditions that construct them 
in such a way, Instagram in this case is the 
most common place to publish online con-
tent, recorded in the statistical data of the 
Ministry of Tourism and Creative Economy 
(Kemenparekraf) in 2020, Instagram is one 
of the most downloaded mobile applica-
tions (Kemenparekraf, 2020). Pica Magz and 
Pica Fest had organized various activities in-
cluding music events, market event and so-
cial events. In this case, technical actors are 
involved, such as local manufacturers (sc-
reen printing factories, fabric factories), the 
event organizing committee who is techni-
cally involved in organizing every music, 
market and social event, although it can be 
considered as an internal party from Pica 
Magz and Pica Fest, without this technical 
actors the organization of every event will 
be obstructed. The other actor that is invol-
ved in their events is the seller/provider of 
groceries/food for social events. The actors 
that have been described are actors who will 
influence the course of the actors in the field 
of dissemination.

The field of dissemination is a field 
where every produced and realized ideas 
started to be distributed. In this case, the 
involved actors in the field of dissemination 
are those who are responsible in distributing 
the ideas. The actors who involved here can 
be in the form of an events organized and 
supported by Pica Magz and Pica Fest or 
publication media such as magazine publis-
hed by Pica. The events can be considered 
as a dissemination actor because through 
these events  ideas are being disseminated 
and distributed. In this case events such as 
Pop Punk Through The Night can be con-
sidered as an actor in the field of dissemi-
nation because this type of event distribute 
ideas from local musicians. In addition the 
market event such as Senggolin and Band 
T-Shirt Day Bali as a channel of distributi-
on of local fashion entrepreneurs (or non-
fashion entrepreneurs) can be considered as 
an actor in the field of dissemination. The 
biggest actor in the field of dissemination 
is the organization of the Pica Fest itself 

where fashion industry actors can sell their 
products and musician can play their music 
to the audience. Other actor in the field of 
dissemination in Pica Fest and Pica Magz 
also in the form printed magazine, although 
this wasn’t in the interview and observation 
result, however the printed magazine need 
to be mentioned as one of the actors in the 
field of dissemination. The dissemination 
not only conducted by offline activities but 
also by online activities, according to the 
observation data on Pica Magz and Pica 
Fest’s Instagram account, they had dissemi-
nated the released material from musicians 
through their online Instagram posts. Alt-
hough the majority of their online publica-
tion contents are pertaining Balinese musi-
cian, but according to the observation their 
contents doesn’t rule out the possibilities 
of promoting musicians outside Bali. After 
the actors in the field of dissemination work 
well, then the next stage is the appreciation 
stage from the audience in the field of ap-
preciation.

The field of appreciation is the field 
where the realized and well distributed ide-
as being consumed by the audience. Accor-
ding to the interview data to the represen-
tative of Pica Magz and Pica Fest, one of the 
goals of establishing Pica is to advance the 
local Balinese fashion and music industry, 
especially in subcultural communities. In 
this case, appreciator of Pica Magz and Pica 
Fest is the Balinese subculture community. 
The form of appreciation can be seen in the 
documentation of Pica Fest event and also 
other event which supported and organized 
by Pica. Although in this case it’s quite ar-
duous to validate the appreciator because 
the lack of data from the field of apprecia-
tion, however from the interview result of 
Gusten the representative of Jangar band, 
Pica Fest is a large scale festival in Bali and 
involving various actor in various ecosystem. 
Balinese fashion and music industry is alrea-
dy attached to subculture community, star-
ting from Balinese musicians building their 
business to the formation of association of 
fashion entrepreneurs in Bali. This proves 
that there is a tremendous appreciation es-
pecially in the Balinese subculture commu-
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nity. This contributes to the advancement of 
Bali in the fields of crafts and fashion and 
to Bali’s creative economy. The following is 
a schematic of the Pica Magz and Pica Fest 
social field mapping based on the theory of 
the field of creativity.

CONCLUSION
With collaborations between actors in their 
respective fields, the creative social field of 
Picamagz and Pica Fest tends to be stable. 
This can be seen from the activeness of each 
actor which is reflected through various ac-
tivities supported or organized by Picamagz 
and Pica Fest. The collaboration result with 
the actors in the field of expression, the field 
of production, the field of dissemination 
and the field of appreciation had created 
stable social network. This stable network 
proven with the presence of heterogeneo-
us actors involved in their respective field. 
These actors includes local fashion entrep-
reneurs, automotive industry actors such as 
Honda Bali, culinary entrepreneur and high 
schools. The heterogeneity of these actors 
proves that Pica’s collaboration with other 
actors is running steadily.

This study proves the existence of so-
cial networks in the Balinese subculture 
economy which is quite stable and well ap-
preciated. This study also proves the exis-
tence of stable economical activity in Bali 
outside the tourism sector. The subcultural 
activities organized by Picamagz and Pica 
fest do not promote negative consumpti-
on as concluded in the previous case study 
(Castillo-Villar et al., 2020). This study still 
has some shortcomings including the lack of 
interview data on the appreciator. It would 
be better if validation from one of the appre-
ciator is obtained. In addition, the method 
of distributing questionnaires to the Bali-
nese subcultural community will provide 
much more impactful validation. Another 
drawback is the lack of data validation from 
Pica Magz and Pica Fest collaborators, these 
data can lead to different conclusions in this 
study.

The Balinese subculture is certainly 
wider than one can imagine, we are certain 
that there is more than meets the eye. The 
results of this study are a small part of the 
deep iceberg. For further Balinese subcultu-
re related studies can be pertain subcultural 
spaces in Bali. During the data collection we 

Figure 6. Social field schemes from Pica Magz and Pica Fest
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found another phenomena that occurs in 
Bali, there is an implicit entrenchment bet-
ween the fans of Balinese music which using 
Balinese native language in the music and 
Balinese music which still use Indonesian 
language in the music. This phenomenon 
is still in scope of the subculture study es-
pecially in Bali. This study is expected to be 
a contribution in the study of Balinese sub-
culture.
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