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Abstrak
 

_________________________________________________________________ 

This study aimed to measure the effectiveness of the "studyin.japanese" Instagram account as a 
learning medium for improving Japanese vocabulary skills. This research uses quantitative methods 
with a purely experimental research design. The sample of this study was 30 students of the PBJ UMY 
Study Program level 2 for the 2021/2022 academic year. Data is collected through questionnaires and 
tests. The test results showed that the average value of the experimental control group was smaller than 
the average value of the control groTherehere was no significant difference between the experimental 
and control groups' learning outcomes. Furthermore, the results of calculating the effectiveness of 
learning in the experimental group with the N-gain formula were obtained at 0.116, which means 
that using the Instagram media "studyin.japanese" is not practical in learning Japanese Vocabulary. 
While the N-Gain control class is 0.512 which means the use of PowerPoint media is effective in 
learning Japanese Vocabulary. So it can be concluded that using conventional media is still more 
effective than using Instagram media "studyin.japanese" in learning Japanese Vocabulary. However, 
based on the results of the questionnaire, students gave a positive response. All respondents strongly 
agreed that "studyin.japanese" media in learning Japanese Vocabulary can be an alternative medium 
for learning Japanese Vocabulary. Students feel motivated and easy to memorize Japanese 
Vocabulary. 
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INTRODUCTION 

Language skills are essential in 
communicating. Language components require 
skills in various aspects, namely reading, writing, 
listening, and speaking. One of the essential 
aspects of language is the mastery of vocabulary 
to support fluency in communicating in various 
written or spoken languages. The vocabulary 
mastery aspect is also essential for Japanese 
language learners. Japanese language learners 
must also master Japanese fluently and 
maximally with sufficient vocabulary. (Nasution, 
Fatimah, & Yulia 2018); Nasution et al. 2018; 
Putranto 2017a) 

Learners of languages, including Japanese, 
need to master letters, vocabulary, and grammar. 
Mastering vocabulary is urgent because it relates 
to a person's communication ability. It is 
expressed that learners who are rich in knowledge 
of their own vocabulary (Hatch & Brown, 1995). 
People who master both the vocabulary and its 
application can easily express their ideas and 
thoughts naturally because their communication 
skill in the targeted language is better. 
(Topkaraoğlu & Dilman, 2014).  

In the Standard Can Do JF Tree, one part 
that becomes basic is Communicative language 
comprehension, which consists of linguistic 
competencies. This ability is an ability that has 
long been a concern in Japanese language 
education. (The Japan Foundation, 2017). 
Linguistic skills, in which there are vocabulary 
skills, become the basis of being able to speak 
other languages. So, the ability to use vocabulary 
becomes very important.  

Learning vocabulary is a significant factor 
in learning a foreign language. It is one of the 
main elements in foreign language learning 
(Ambarwati & Mandasari, 2020). Vocabulary is 
an aspect of primary language that must be 
mastered before mastering language skills. There 
are several definitions of vocabulary, according to 
some experts. The definition of vocabulary is all 
words that a person knows or uses and are all 
words in a particular language. Vocabulary is a 
core component of language proficiency and 
provides many foundations for how well learners 

speak, hear, read, and write. From the 
explanations of some of these experts, 
Vocabulary is an essential component for us to 
master when we want to learn a language 
(Hornby et al., 2005; Jack et al. Renandya, 2002; 
Agustin & Ayu, 2021).  

In studying Japanese vocabulary, there are 
problems, especially for Japanese language 
students outside Japan. According to Dewey 
(1986), Japanese language students who study 
outside of Japan must improve their learning 
methods by communicating and writing. 
Likewise,  in learning  Japanese, mastery of 
vocabulary is very important. 

 The role of the teacher in teaching 
vocabulary is inseparable from the recent 
technology. With the dynamic development of 
technology and the character of students who like 
sophisticated things, Instagram presents a fun 
alternative. It attracts students' interest in learning 
vocabulary because it is also supported by images 
that can trigger students to learn and get to know 
English better (Pratiwi & Ayu, 2020). Other 
studies that use computer applications in learning 
vocabulary using flashcard applications on the 
web have proven effective. (Tianan et al., 2022)   

 Several previous studies have examined 
the use of Instagram in language learning. A 
recent study on English vocabulary usage by 
Wibowo Ellysinta (2022) shows that social 
media, Instagram, effectively improves Student's 
English vocabulary skills. This study tries to use 
the Instagram application to learn Japanese 
Vocabulary. 

 Instagram launched in October 2010 and 
quickly gained popularity, with over 100 million 
active users in April 2012 and over 300 million in 
December 2014. A recent survey confirmed that 
Instagram is still teens' most popular social media 
network. Since it is an online photo-sharing 
service, video-sharing, and mobile social 
network, it allows users to share pictures and 
videos publicly and privately on the app (Mansor 
& Rahim, 1997).  

Social media Instagram is a message 
delivery tool (application) to communicate with a 
broader audience by sharing photos or videos, 
which includes other features such as DM (direct 
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message), comments, love, etc. Instagram (IG or 
Insta) is a photo and video-sharing application 
that allows users to take photos, take videos,  
apply digital filters, and share them with various 
social networking services, including Instagram.  

Currently, there are many Instagram 
accounts that not only share photos and videos 
but also share specific information about 
Japanese material. Seeing this fact, it can be 
concluded that students nowadays have 
abundant technology to help them learn 
vocabulary and foreign languages (Aminatun & 
Octaviani, 2019). The students also perceived 
social media as a tool that may improve their 
(Sari & Wahyudin, 2019) 

The role of social media in education has 
been investigated by (Abdulrahman Alfahadi, 
2017). He conducted a study at Tabuk University, 
which resulted in the incorporation of social 
media sites into English Foreign Learning syllabi. 
They provided a combination of sound, text, and 
videos so that students could practice their 
English by giving comments and learning from 
direct feedback from others. Since it is integrated 
into the syllabi, teachers are also expected to use 
social media. Based on the study (Ünsal, 2018), 
teachers use social media, such as YouTube, 
Instagram, and WhatsApp, as the media, lessons, 
and entertainment in their daily lives. 
Furthermore, social media is cogitated to be part 
of sustainable and lifetime learning through 
virtual learning communities for teachers to 
support their professional development (Alberth 
et al., 2018). 

The Instagram Social Media used in this 
study is "studyin.japanese" created by native 
speakers. The account "studyin.japanese" is one 
of the Instagram media presenting content 
containing Vocabulary of everyday expressions. 
The creator of the account "studyin.japanese" is 
Nori and Yena. The account was made in August 
2021 and has followers of around 363.000 people. 
The account consistently posts videos of Japanese 
colloquial vocabulary content. The account 
"studyin.japanese" contains casual everyday 
conversations that are commonly used to close 
friends. The content in "studyin.japanese" 

contains simple conversational sentences and 
explanations of use.  

We proposed two research questions as 
follows:  

1. What is the social media account Instagram 
"studyin.japanese" effective in improving 
ability in Vocabulary Japanese language at 
Japanese Language Education Program 
Students? 

2. What are students' impressions after learning 
Vocabulary using Instagram. 
"studyin.japanese"? 

METHOD 

The experimental research method used in 
this study is purely experimental pretest post-test 
group control(Sugiyono, 2015, p. 11) with a 
sample of students of the Japanese Language 
Education Study Program   UMY in the second 
year. This study used 30 people, comprising 15 
students in the control and 15 in the experimental 
classes. At the beginning of the meeting, a test 
was held as a pretest for both classes.  

Furthermore, the experiment class was 
given the treatment of learning Instagram media 
"studyin.japanese" and the control class was 
given the treatment of learning conventional 
media  PPT. The experimental and control 
classes were treated thrice on April 14, April 21, 
and April 29, 2023. In implementing Instagram 
in the experimental class, we implemented it by 
inviting students to view the Instagram feed, 
which displays the videos that will be studied 
today. Then, after watching the feed from 
Instagram, students note down the vocabulary 
that appears and search for articles independently 
first and then discuss them together. Treatment is 
carried out online using the MS Teams Platform. 
At the end of the meeting, a test was held in the 
form of a post-test for both classes. 
 

RESULTS AND DISCUSSION 

The effectiveness of the social media account 
"Studyin.Japanese" in improving the Japanese 
language skills of UMY Intermediate level 
students 

 After carrying out the research cycle 
three times for the experimental class and three 
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times for the control class, the experimental class 
uses the learning media Instagram account 
"Studyin.Japanese" with the SCL (Student 
Centered Learning) method. In contrast, the 
researcher conveys the objectives and material to 
be studied in an initial activity. Then, students 
watch the social media feed "Studyin.Japanese" 
corresponding to the material studied that day. 
Students search for the meaning independently 
after discussing it together. Meanwhile, the 
control class uses the lecture method using 
PowerPoint (PPT) media. After calculating the 
pretest and posttest data, the following results are 
as follow: 

The results of the analysis of pretest values in 
the control class and experimental classes are 
different. The pretest value of the control class has 
a minimum value of 30, a maximum value of 90, 
an average value of 66.67, and a standard 
deviation of 20.587. The minimum and 
maximum values are in the range of 60. The 
pretest score of the experimental class has a 
minimum score of 30, a maximum score of 100, 
and an average score of 72.33. The minimum and 
maximum values are in the range of 70. The range 
of the two classes has a very far difference in 
value. The above data shows that the average 
pretest value of the experimental class is higher 
when compared to the control class. 

a. Control Class Posttest Value and Experiment 
Class 

The results of the analysis of post-test 
values in the control and experimental classes 
differed. The pretest score of the control class has 
a minimum score of 55, a maximum score of 100, 
and an average score of 81.33. The pretest value 
increases compared to the post-test value. At the 
same time, the pretest score of the experimental 
class has a minimum score of 30, a maximum 
score of 100, and an average score of 74. The 
value of the control class and the pretest 
experiment increased compared to the post-test 
value. However, the above data shows that the 
average post-test value of the control class is 
higher when compared to the experimental class. 
Normality Test 

The results of the normality analysis test 
showed that the normality test of the control class 

of 0.359 was more significant than the probability 
value of 0.05, and the experimental class showed 
that 0.218 was more significant than the 
probability value of 0.05. Both classes are 
typically distributed because the probability value 
is more than 0.05. 
Homogeneity Test 

Figure 1 Homogeneity Test 

 
 

The results of the homogeneity analysis 
test based on the mean showed that 0.409 was 
more significant than the probability value of 
0.05. Then, the homogeneity test of the two 
classes is homogeneously distributed. 
Test Paired Sample Test Control Class 

 

 

The table above shows that the average 
value of the pretest control class is higher than the 
post-test value.   The average score of the pretest 
was 66.67, and the post-test was 81.33, an 
increase in value of 14.66. Furthermore, the data 
is processed to see the signification of the average 
control class value as follows: 

 

The table above shows the sig values. (2-
tailed) 0.000 (<0.05) and Tcount 7.643, more 
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significant than Table 2.14, which shows H 0 
rejected and Hk accepted; hence, there is a 
significant difference between the pretest and 
post-test values of the control class. So, it can be 
concluded that the ability to master the Japanese 
Vocabulary of the control class has 
improved.vocabulary of the control class has 
improved. 
Paired Sample Test T-test Experimental Class 

 

The table above shows that the average 
value of the pretest experimental class is higher 
than the post-test value than the pretest.   The 
average score of the pretest was 72.33, and for the 
posttest, 74, there was an increase in value of 
1.67. Furthermore, the data is processed to see the 
signification of the average experimental class 
values as follows:

 

The table above shows the sig values. (2-
tailed) 0.096 (>0.05) and Tcount 1.784 is more 
minor than Table 2.14, indicating H 0 is accepted 
and Hk is rejected, so there is no significant 
difference between the pretest and post-test values 
of the experimental class. So, it can be concluded 
that the ability to master Japanese Vocabulary in 
the experimental class has not improved 
significantly. 

Based on the paired sample t-test showed 
that the control class had a significant 
improvement, and the experimental class did not 
experience a significant increase. 

 
Independent Sample Test  

 

 

Based on the sig. 2 tailed value in the table, 
it shows 0.325 greater than 0.05, and Tcount 
1.003 is more minor than table 2.05. So, H 0 is 
accepted, and Hk is rejected so that there is no 
significant difference in the average value of the 
control and experimental classes. 

The overall independent sample test in the 
control class and experiments showed that the 
increase in the average value of the control class 
increased more significantly than the average 
value of the experimental class. So, it is 
concluded that the working hypothesis in this 
study is not proven.  

a. Effectiveness Results 
 The analysis test results of the 

effectiveness criteria show that the experimental 
class 0.1166 means using the Instagram media 
"studying.japanese" is not practical in learning 
Japanese Vocabulary. The N-Gain control class 
is 0.5126, which means using conventional media 
(PowerPoint media) effectively teaches Japanese 
Vocabulary. So it can be concluded that using 
conventional media is still more effective than 
using Instagram media "studyin.japanese" in 
learning Japanese Vocabulary.  

Ineffective factor: Done online. Online 
videos take up many quotas and a good network. 
Relate to problems in online learning. 
(Winangun, 2020). Based on the results of several 
studies, many suggest that Instagram media is 
only applied to supplements in Formal classes. 
(Erarslan Foreign Diller Training Bolumu & 
Language Training Department Dali Bask, 2019)  
Instagram should  also not be  guided by teachers, 
not in the  classroom, but as an additional 
medium of learning (Handayani & Universities 
Mahaputra Muhammad Yamin Solok, 
n.d.)Teachers use Instagram social media to 
encourage input extras outside the classroom. 
(Aloraini, 2018). 
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Students' impressions after studying 
Vocabulary using the Instagram media 
"studyin.Japanese" 

The questionnaire data shows that most 
strongly agree with the Instagram media 
"studying.japanese" has a display of shape, 
content, and use that is helpful and interesting in 
learning Japanese Vocabulary. All students are 
motivated and easy to memorize Japanese 
Vocabulary and strongly agree that the Instagram 
media "studyin.japanese" is a fun alternative to 
learning Japanese Vocabulary.   As seen in the 
following table. 

 

Based on the table above, the questionnaire 
results on the responses of students of the 
Japanese Language Education Study Program 
(experimental group) to the use of 
"studying.japanese" to learn vocabulary can be 
interpreted as follows.  

In item number 1, 81.33% was obtained 
including in the 80%- 100% interval with the 
category "Strongly Agree" so it can be said that 
respondents strongly agree The Instagram media 
"Studying.japanese" has a good feed and easy to 
look.  

In point 2, 85.33% was obtained including 
in the 80%- 100% interval with the category 
"Strongly Agree" so it can be said that 
respondents strongly agree The Instagram media 
"Studying.japanese" has a clear and attractive 
display.  

In point 3, 80% is obtained, including in 
the interval 80% - 100% with the category 
"Strongly Agree" so it can be said that 
respondents strongly agree The Instagram media 
"Studying.japanese" has easy-to-understand 
vocabulary learning content/ content. 

In point 4, 80% is obtained, including in 
the interval 80% - 100% with the category 
"Strongly Agree" so it can be said that 
respondents strongly agree The Instagram media 
"Studying.japanese" has content/content adding 
insight to Japanese vocabulary. 

In point 5, 82.67% belonged to the 80% - 
100% interval with the category "Strongly Agree" 
so it can be said that respondents were very 
interested in the content on the Instagram media 
"studying.japanese". 

In point 6, 84% were obtained including in 
the interval 80% - 100% with the category 
"Strongly Agree" so it can be said that 
respondents strongly agree that the Instagram 
media "Studying.japanese" is easy to use for 
learning Japanese vocabulary. 

In point 7, 80% is obtained, including in 
the interval 80% - 100% with the category 
"Strongly Agree" so it can be said that 
respondents strongly agree to The use of 
Instagram media "Studying.japanese" helps in 
learning Japanese vocabulary 

In point 8, 84% is obtained, including in 
the interval 80% - 100% with the category 
"Strongly Agree," so it can be said that 
respondents are very interested in using 
instagram "studying.japanese" for learning 
Japanese vocabulary. 

In point 9, 72% were obtained in the 
interval 60%- 79.9% with the category "Agree" so 
it can be said that respondents agreed to be 
motivated to learn Japanese vocabulary after 
using the instagram media "studying.japanese". 

In point 10, 77.33% were obtained 
including the interval of 60% - 79.9% with the 
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category "Agree" so it can be said that 
respondents agreed that it helped memorize 
Japanese vocabulary after using the Instagram 
media "studying.japanese".  

In point 11, 73.33% were obtained 
including the interval of 60% - 79.9% with the 
category "Agree" so it can be said that 
respondents agreed that respondents felt that 
there was an improvement in Japanese language 
skills after using Instagram media 
"studying.japanese". 

In point 12, 72% were obtained into the 
interval of 60% - 79.9% with the category "Agree" 
so it can be said that respondents agreed that 
respondents felt that there was an improvement 
in Japanese vocabulary skills after using 
Instagram media "studying.japanese". 

In point 13, 78.67% were obtained, 
including the interval of 60% - 79.9% with the 
category "Agree" so it can be said that 
respondents agree Instagram media 
"Studying.japanese" is a useful alternative to 
learning Japanese vocabulary. 

In point 14, 80% is obtained to be included 
in the interval of 80% - 100% with the category 
"Strongly Agree" so it can be said that 
respondents strongly agree Instagram media 
"Studying.japanese" is a fun alternative to learn 
Japanese vocabulary. 

 Based on the results of the interpretation 
of experimental class questionnaire data on 
student responses in using the Instagram media 
"Studying.japanese" on vocabulary learning 
obtained as follows. 

Media Instagram "Studying.japanese"  

 To measure the components of the 
Instagram Media questionnaire 
"Studying.japanese" obtained from the question 
indicators of the form of display presentation 
contained in the questionnaire item 1 and point 2 
the results from point 1 and point 2 are 81.33% 
and 85.33% so that it can be concluded that 
respondents strongly agree that the form of 
presentation of the Instagram display 
"studying.japanese" is comfortable to look at, 
neat, and clear.  

 The last indicator is the use of media as 
stated in items 6,7 and 8 regarding the use of 
media. Based on the results of the questionnaire, 
it can be concluded that respondents strongly 
agree that the use of the Instagram media 
"Studying.japanese" adds insight, helps in 
vocabulary lessons, and is interested in using 
Instagram to learn vocabulary. This is also the 
same as the results of research put forward by 
(Abdulaziz Al Fadda, 2020) the use of Instagram 
social media as an English learning medium 
which suggests that students prefer Instagram to 
be used to learn vocabulary. (Laksono et al., 
2019) 
Students' impressions of the learning media 
"studying.japanese" on Japanese vocabulary. 

 For the component Student's impression 
of the learning media, "studyin.japanese" on 
Japanese vocabulary is divided into five 
indicators: increasing motivation, memorizing 
vocabulary, improving mastery, alternative 
learning media Moji Goi and Learning fun. The 
increase in motivation can be seen from 
questionnaire point 9 with a result of 72% so it 
can be concluded that respondents agree with 
motivated vocabulary. Instagram media can 
motivate students according to what has been 
stated by (Mahzum et al., 2020), and can increase 
student motivation. 

Then, from question 10, it can be 
concluded that respondents agreed to be helped 
in memorizing vocabulary with a percentage of 
77.3%. And in the improvement of Japanese and 
Japanese vocabulary contained in questions 11 
and 12 with respondents' answers of 73.3% and 
72%. Respondents also agreed that a percentage 
of 78.6% of Instagram media is useful alternative 
media and a percentage of 80% strongly agree 
that Instagram alternative media is very fun. As 
previously stated, Instagram is very suitable as an 
alternative medium  in language 
learning(Wahyudin & Sari, 2018.) 

CONCLUSION 

 Based on the results of data analysis on 
the effectiveness of the Instagram media 
"studyin.japanese" in learning Japanese vocabulary 
in  PBJ UMY second years  students for the 2022 
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Academic Year, the following conclusions were 
obtained:  

Using the media "studyin.japanese" in 
learning Japanese vocabulary in PBJ UMY Level 
II students for the 2022 Academic Year is 
ineffective. All respondents strongly agreed that 
the use of "studyin.japanese" media in learning 
Japanese vocabulary could be used as an 
alternative medium for learning Japanese 
vocabulary and students feel motivated and easy 
to memorize Japanese vocabulary. 

REFERENCE 

Abdulaziz Al Fadda, H. (2020). Determining How 
Social Media Affects Learning English: An 
Investigation of Mobile Applications 
Instagram and Snap Chat in TESOL 
Classroom. SSRN Electronic Journal. 
https://doi.org/10.2139/SSRN.3581296 

Abdulrahman Alfahadi, A. M. (2017). International 
Journal of English and Education The Role of 
Social Media Sites in the Enhancement of 
English Language Learning at the University 
of Tabuk. www.ijee.org 

Agustin, R. W., & Ayu, M. (2021). The Impact of 
Using Instagram for Increasing Vocabulary 
and Listening Skill. In Journal of English 
Language Teaching and Learning (JELTL) 
(Vol. 2, Issue 1). 
http://jim.teknokrat.ac.id/index.php/english
-language-teaching/index 

Alberth, Mursalim, Siam, Suardika, I. K., & Ino, L. 
(2018). Social media as a conduit for teacher 
professional development in the digital era: 
Myths, promises or realities? Teflin Journal, 
29(2), 293–306. 
https://doi.org/10.15639/teflinjournal.v29i2
/293-306 

Aloraini, N. (2018). Investigating Instagram as an 
EFL Learning Tool. Arab World English 
Journal, 4(4), 174–184. 
https://doi.org/10.24093/awej/call4.13 

Aminatun, D., & Oktaviani, L. (2019). The 3rd 
IICLLTLC 2019 The 3rd Indonesian 
International Conference on Linguistics, 
Language Teaching, Literature and Culture 
USING "MEMRISE" TO BOOST ENGLISH 
FOR BUSINESS VOCABULARY 
MASTERY: STUDENTS' VIEWPOINT. 
www.Memrise.com 

Erarslan Yabanci Diller Egitimi Bolumu, A., & Dili 
Egitimi Anabilim Dali Bask, I. (2019). 

Instagram as an Education Platform for EFL 
Learners. In TOJET: The Turkish Online 
Journal of Educational Technology (Vol. 18, 
Issue 3). 

Handayani, F., & Universitas Mahaputra 
Muhammad Yamin Solok, Mp. (n.d.). 
Igniting a Brighter Future of EFL Teaching 
and Learning in Multilingual Societies 
INSTAGRAM AS A TEACHING TOOL? 
REALLY? 

Hatch, E. Marcussen., & Brown, C. (1995). 
Vocabulary, semantics, and language 
education. 468. 

Hornby, A. Sydney., Ashby, Michael., & Wehmeier, 
Sally. (2005). Oxford advanced learner's 
dictionary of current English. 119. 
https://books.google.com/books/about/Oxf
ord_Advanced_Learner_s_Dictionary.html?id
=PszkmAEACAAJ 

Jack C. Richards, & Willy A. Renandya. (2002). 
Methodology in Language Teaching: An 
Anthology of Current Practice. Methodology 
in Language Teaching. 
https://doi.org/10.1017/CBO978051166719
0 

Laksono, E. I., Damayanti, E., Santoso, I., Siliwangi, 
I., & Com, E. (2019). STUDENTS' 
PERCEPTION TOWARDS THE 
APPLICATION OF SOCIAL MEDIA 
INSTAGRAM AS AN INSTRUCTIONAL 
MEDIA. PROJECT (Professional Journal of 
English Education), 2(4), 421–428. 
https://doi.org/10.22460/PROJECT.V2I4.P
421-428 

Mahzum, E., Farhan, A., & Ramadhani, E. (2020). 
The Use of Social Media Instagram as 
Instructional Media for Physics Toward 
Student's Learning Motivation. Asian Journal 
of Science Education, 2(1), 48–55. 
https://doi.org/10.24815/ajse.v2i1.14997 

Mansor, N., & Rahim, N. A. (1997). THE EFFECT 
OF USING CALLA MODEL 
INSTRUCTIONS BASED ON 
METACOGNITIVE WRITING MODULE 
ON 12TH GRADE STUDENTS' WRITING 
ACHIEVEMENT View project Let's Talk and 
Let's Go Global View project. Man In India, 
20, 107–114. 
https://www.researchgate.net/publication/3
21016352 

Nasution, T. O. S., Fatimah, S., & Yulia, N. (2018). 
Hubungan Kebiasaan Menonton Anime 
dengan Penguasaan Kosakata (Goi) Siswa 



 

Rosi Rosiah, Raden Roro Layung Permata Sari/ CHIE: Jurnal Pendidikan Bahasa Jepang Vol.11 (2) (2023) 

 100 

Kelas XII IPS SMA Negeri 12 Padang Tahun 
Ajaran 2017/2018. Omiyage, 1(1). 

Putranto, Y. B. (2017). Keefektifan Media 
Pembelajaran Flashcard Stiker Line dalam 
Meningkatkan Kemampuan Kosakata Bahasa 
Jepang. Universitas Muhamadiyah 
Yogyakarta. 

Sari, F. M., & Wahyudin, A. Y. (2019). 
Undergraduate Students' Perceptions Toward 
Blended Learning through Instagram in 
English for Business Class, International 
Journal of Language Education, 2019. 
International Journal of Language Education. 
https://eric.ed.gov/?id=EJ1244402 

Sugiyono. (2015). Metode Penelitian Pendidikan, 
Pendekatan Kualitatit,Kuantitatif, dan r&d 
(2nd ed.). Alfabeta. 

Tianan Dewi, L., Sumirah Setiawati, A., 
Supriatnaningsih, R., & Moorad Oesman, A. 
(2022). Keefektifan Flashcards pada Web 
Pembelajaran Memory untuk Meningkatkan 
Kemampuan Kosakata Bahasa Jepang. 10(1).  

Topkaraoğlu, M., & Dilman, H. (2014). Effects of 
Studying Vocabulary Enhancement Activities 
on Students' Vocabulary Production Levels. 
Procedia - Social and Behavioral Sciences, 
152, 931–936. 
https://doi.org/10.1016/J.SBSPRO.2014.09.
345 

Ünsal, H. (2018). The use of social media by 
prospective teachers and their practice aims of 
web technologies in Turkey. Universal Journal 
of Educational Research, 6(10), 2258–2265. 
https://doi.org/10.13189/ujer.2018.061024 

Wahyudin, A. Y., & Sari, F. M. (2018). The effect of 
Instagram on the students’ writing ability at 
undergraduate level. In The 1st International 
Conference on English Language Teaching and 
Learning (1st ICON-ELTL) (Vol. 110). 

Winangun, I. M. A. (2020). Perspektif Mahasiswa 
terhadap Pengelolaan Pembelajaran Online 
dimasa Pandemi Covid-19. WIDYALAYA: 
Jurnal Ilmu Pendidikan, 1(1), 19–27. 
http://jurnal.ekadanta.org/index.php/Widya
laya/article/view/69 

  
 

 


