
 

 

 JEE 12 (1) 2023 : 55-64 

 

Journal of Economic Education 

 

http://journal.unnes.ac.id/sju/index.php/jeec 

 

 

Local Wisdom-Based Ecotourism Development Strategy for Lolong 

Adventure Area, Pekalongan Regency 

 

Firman Affandi1, Sucihatiningsih DWP2, Arief Yulianto3 

 

Economic Education Department, Postgraduate, Semarang State University 

Article Info 

Article History  

Received : April 

2023 

Accepted : May 2023 

    Published : June 2023 

Keywords: 

Ecouturism Development, 

Lolong Adventure strategy, 

Pekalongan 
 

Abstract 

       The development of tourist destinations in Lolong adventure Pekalongan has 
several factors that support efforts development in building a tourism economy based 

on local wisdom, and the community can maintain local culture or wisdom. This 

development will have a positive impact on society such as improving the economy of 
communities. The regional potential is the ability of an area in the form of resources 

that can be used, exploited, and benefited for further development so that it is can 
increase and create regional capabilities. This research is descriptive qualitative research 

that emphasizes a field survey approach, interview, and observation, as data collection 
methods. Data analysis used data reduction, data triangulation, and data synthesis to 

reinforce the conclusions obtained. The result of this study is expected to contribute to 

the development of tourism, especially on local wisdom-based ecotourism on “Local 
Wisdom-Based Ecotourism Development Strategy for Lolong Adventure Area, 

Pekalongan Regency”. The research results show that the most prioritized criteria in the 
development strategy of local wisdom-based ecotourism are providing business capital 

assistance with a value of 0.648. The second priority is institutionalization with a weight 
value of 0.230, and the third criterion is human resources with a weight value of 0.122, 

based on the results of the Analytical Hierarchy Process (AHP) using the Expert Choice 

11 program. The obtained inconsistency ratio is 0.035, which means that the answers 
given by the key persons are consistent. Conclusion: The results of the Analytical 

Hierarchy Process (AHP) calculations can be used as a basis for developing local 
wisdom-based ecotourism in the Lolong Adventure tourism area. 
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INTRODUCTION 

Indonesia is a developing country that 

has very potential natural resources with a 

diversity of ethnicities, religions, customs, 

races, and cultures. This diversity is an 

advantage in advancing and developing the 

Indonesian government. Natural resources are 

the main asset that must be managed in such a 

way because of the wealth and beauty that 

Indonesia has, now it can become one of the 

sectors that can contribute income to the 

country.  

Law of the Republic of Indonesia 

Number 10 (2009) concerning Tourism 

Development, states that tourism 

development is realized through the 

implementation of tourism development plans 

by taking notice of the diversity and 

uniqueness of natural culture, as well as 

human needs for travel. Tourism activities are 

carried out voluntarily and without coercion to 

enjoy tourist objects and attractions. The 

development of the tourism industry can play 

a role as a source of state income. 

The development of tourism in an area 

can bring various benefits to the surrounding 

communities, both socially, economically and 

culturally. If the development is not managed 

and not prepared properly, it will bring up 

many problems that are detrimental and make 

it difficult for the community. It needs to be an 

effort to minimize the negative impacts that 

may arise so that the tourism development 

process runs well and is sustainable. Tourism 

development needs to be preceded by an in-

depth study, through research on all 

supporting resources ( Wardiyanta, 2006 )  

From an economic point of view, 

tourism activities can contribute to regional 

revenues from parking fees, taxes, tickets or 

bring in foreign exchange from foreign 

tourists. The existence of tourism will also 

grow economic businesses that connect and 

support their activities so as to increase 

people's income. 

The area of the district Pekalongan 

covers an area of 836.13 km2 with 285 

villages/kelurahan and consists of 19 districts. 

The growth of Central Java economic in 

general has increased that was initially 5.31%, 

and increased 5.41% in 2020. Pekalongan's 

economic growth has slowed down in 2020 

compared to previous years. Economic growth 

in 2020 was 5.355%. It was lower than the 

previous year was equal to economic growth 

of 5.76%. The economic structure  in 

Pekalongan Regency in 2016-2020 is 

dominated by the following business field, 

such as: Agriculture, Processing Industry; 

Fishery; Wholesale and Retail Trade, 

Forestry, Motorcycle & car repair; Education 

Services, and Construction. This is known 

based on the role in each business field in the 

formation of GRDP in Pekalongan Regency. 

There are many tourist attractions in 

Pekalongan Regency, one of them is the 

Lolong Adventure tourism development area 

in Karanganyar Regency. This natural tourist 

attraction has the various tourism potentials: 

culinary tourism, nature, culture, or history. 

Lengkung Bridge and Durian Festival are the 

icons of the tourist area.  

Lolong Adventure is one of the regions 

in the Pekalongan Regency area which has the 

potential for nature-based tourism which 

requires development. MSMEs and tourism 

development should be more directed towards 

regional development. Identification of 

tourism development potential must prioritize 

the development of existing potentials in each 

region by focusing on thoughts of providing 

support for the development of tourism 

potential in the surrounding area. The concept 

of synergy and integration between regions are 

key in efforts for developing MSMEs and 

tourism sustainably. 

The Lolong community and its 

surroundings, after the Lolong Adventure tour 

opened in 2000 up to now, there has been an 

increasingly dynamic economy. The 

community gets benefits from Lolong 

Adventure and create many jobs as tour 
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service providers or staff. (Disbudpar 

Kabupaten Pekalongan, 2019: 15). 

The number of Lolong Adventure 

visitors in 2019-2021 has increased. Based on 

the results of observations, the existence of the 

Lolong Adventure tourist attraction actually 

has many positive sides. The local community 

does not only rely on agricultural products but 

also the community can take the advantage of 

the Lolong Adventure tourist attraction as a 

place to open new businesses. The existence of 

this phenomenon increases the income of the 

Lolong Adventure community open 

businesses, both in the culinary field, 

homestay, souvenirs, alternative photo spots, 

and so on. 

In research conducted by Heny 

Marlina in 2015, the results stated that the 

existence of a tourist village encouraged 

changes in the community to become more 

prosperous, this was known based on the 

economic level of the community and the level 

of community participation. The Kandri 

government needs to partner with local actors, 

this is one of the efforts to develop a tourism 

village.  

Based on Budiarjo's research in 2017, 

the following results were obtained: The 

invention of ICT has changed the way of 

human life. The application of ICT in the 

tourism sector has a huge impact on tourists, 

tourism businesses, and the government. This 

benefits the government as it saves the cost of 

organizing the exhibition and requires only the 

use of a site that is less expensive and requires 

less money. 

The local potential of the Lolong 

Adventure tourism object needs to be further 

developed so that Lolong tourism can be made 

the main tourist destination in Pekalongan 

Regency and can increase the economy of the 

surrounding community. For this reason, a 

tourism economic development strategy is 

needed that is carefully prepared and 

accompanied by management from tourism 

managers and the community.  

 

RESEARCH METHODOLOGY 

This study uses a qualitative approach 

by adopting an interpretive paradigm. This 

paradigm requires researchers to understand 

the way of thinking of the actors studied 

(Denzin and Lincoln, 2011; Veal, 2006; 

Jennings, 2010). In this case, actors are people 

who are involved in the research object and are 

related, involving the community in the 

management of tourist villages, tourism 

village managers, and stakeholders. 

Considering that similar research on 

community participation in tourism 

management is still small, the existing research 

is still in the exploratory stage, so more in-

depth primary information is needed through 

direct discussion with local communities to 

obtain a more comprehensive understanding..  

This study aims to examine the 

development of ecotourism based on local 

wisdom by taking the case study of the Lolong 

Pekalongan adventure. Data collected from 

research objects with the grid described below 

were analyzed using the Analysis Hierarchy 

Process (AHP). 

The understanding is done using a 

qualitative approach, namely understanding 

by collecting data through in-depth interviews. 

The reason for choosing a qualitative 

approach is that this approach fits the 

interpretive paradigm (Cresswell, 2009). This 

method is specifically determined to help 

understand how interactions occur between 

group members (Veal, 2006). 

 The research that will be carried out 

for six months which located in Lolong 

Pekalongan adventure tour which is located in 

Karanganyar sub-district, Pekalongan district. 

Beside that, the target for the research to be 

carried out in Lolong Pekalongan adventure is 

regarding the regional potential-based tourism 

development strategy carried out by the UPTD 

and the Tourism Awareness Group 
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(POKDARWIS) or the people in Lolong 

Adventure Pekalongan.  

This study examines the strategy for 

developing ecotourism based on local wisdom 

in the Lolong Adventure area, with types 

including artificial tourism, natural tourism, 

historical tourism, and MSMEs actors. The 

focus of the research is on increasing the 

development of ecotourism based on local 

wisdom in the Lolong Adventure area, with 

the hope of being able to increase the 

development of ecotourism based on local 

wisdom in the Lolong Adventure area. This 

research was conducted at the Lolong 

Adventure tour which is located in Lolong 

Village, Karanganyar District, Pekalongan 

Regency, Central Java. In this research plan, 

the authors will use qualitative data, namely 

data in the form of expressions, descriptions, 

and descriptions obtained from interviews, 

observations, and other written or oral 

sources. Sources of data were obtained from 

primary and secondary data sources as well as 

data validity techniques using triangulation. 

The Analytical Hierarchy Process 

(AHP) method is a comprehensive decision-

making model taking into account qualitative 

and quantitative matters. The AHP method 

can arrange a priority or goal from various 

options using several criteria. to determine the 

priority of elements in a decision problem is to 

make pairwise comparisons, in which each 

element is compared in pairs against a 

specified criterion. The form of pairwise 

comparisons is the matrix. Fill in the pairwise 

comparison matrix, using numbers that 

describe the level of the relative importance of 

an element to other elements (Aaaty in 

Prajanti, 2013). 

 

RESULT AND DISCUSSION 

There are many tourist attractions in 

Pekalongan district and one of them is the 

Lolong Adventure tourism development area. 

Based on RTRW Pekalongan District in 2011-

2031, the location of the Lolong Adventure is 

in Karanganyar District. This natural tourist 

area has various tourism potentials, such as: 

culinary tourism, nature, culture, or history. 

The Lengkung  bridge and the durian festival 

are icons of the tourist area. The potential of 

the MSMEs development around there or the 

development of the Lolong tourist area has not 

in strong sinergy. The potential for the 

development of tourist area and MSMEs 

development has not provided optimal 

benefits yet for the surrounding community 

and MSMEs. 

Lolong adventure is in Pekalongan 

District has the potential for nature-based 

tourism which requires development. MSMEs 

development and tourism should be more 

directed at regional development. The 

identification of tourism development 

potential must prioritize the development of 

existing potential in each region by focusing 

on the idea of providing support for the 

development of tourism potential in the 

surrounding area. The concept of synergism 

and integration between regions is key in 

efforts for developing MSMEs and tourism in 

a sustainably.  

The main potentials in Lolong are: 

agro tourism, natural tourism, historical 

tourism, especially durian, and culinary 

tourism. Durian from Lolong Village is known 

to have a distincly legit taste and it is ripe from 

the tree. Local wisdom that is formed by 

maintaining the quality of durians with the 

guarantee that durians originating from 

Lolong Village are durians that are ready to be 

consumed and ripen on trees. The community 

adheres to their ancestors traditions, in which 

the community does not pick durian before the 

stalk is naturally detached from the tree. This 

phenomenon shows that people have a strong 

commitment to their culture. Lolong 

Adventure Tourism has an attraction that 

comes from 3 types of tourism, namely natural 

tourism, artificial tourism, and historical 

tourism. 

Based on calculations from the 

hierarchy of the analysis process on all criteria 

for the development strategy of Local 
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Kelembagaan  

Sumber daya manusia  
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Wisdom-Based Ecotourism in the Lolong 

Adventure area, Pekalongan Regency with the 

expert choice 11 program, the following results 

are obtained: 

 

 

 

 

 

 

 

Picture 1.  Output AHP All Criteria for Local 

Wisdom-Based Ecotourism Development Strategy in 

the Lolong Adventure Area, Pekalongan Regency  

Based on the table above, it can be seen 

that the criteria for Ecotourism based on Local 

Wisdom that are most prioritized in the 

Lolong Adventure area of Pekalongan 

Regency are government policy criteria with a 

weight value of 0.648. Then the second 

priority is institutional criteria with a weight 

value of 0.035 > 0.1. These results can be used 

as a reference for developing Ecotourism 

based on Local Wisdom in the Lolong 

adventure area, Pekalongan Regency. 

Government policy is the most 

prioritized criteria in the strategy for 

developing Local Wisdom-Based Ecotourism 

in the Lolong Adventure area of Pekalongan 

Regency. Government policy is an important 

element in supporting the development of 

Ecotourism based on Local Wisdom in the 

Lolong Adventure area, Pekalongan Regency.  

Government policies can be in the form of 

programs that can overcome the problems 

faced by tourism actors or managers in order 

to realize the development of Ecotourism 

based on Local Wisdom in the Lolong 

adventure area of Pekalongan Regency. the 

most prioritized alternative in the Government 

Policy criterion is the provision of business 

capital needs with alternative financing 

models and with soft interest.  

There is a problem that they often face 

is the difficulty of obtaining capital loans so 

that their business is difficult to develop. 

Responding to these problems, the 

Pekalongan Regency Government tried to 

provide alternative capital through soft interest 

loans.  This program synergizes with several 

local banks and financial institutions. 

However, it turns out that many artisans have 

difficulty enjoying this program because the 

process is rather complicated and 

requirements are not met. Even though the 

cost is low, the existence of this credit is not 

accessible to all craftsmen because some 

craftsmens cannot fulfill requirements such as 

administration and business feasibility. Thus, 

it becomes a separate obstacle that must be 

immediately found a solution, so that all 

craftsmen can obtain capital loans that are not 

burdensome to their business.  

The second priority alternative is to 

provide easy access to information and 

communication technology for tourism 

managers and MSMEs. Then the third is the 

provision of assistance with vital production 

equipment such as rotary 

machines/machines, drying machines, 

combustion machines/ovens, and mills. 

providing information, promotion and market 

guarantee facilities for tourism managers and 

MSME actors as well as providing training 

and facilitating business licensing and IPR 

procurement. Most of the business actors in 

Lolong still have difficulty obtaining IPR 

business permits. This right certainly has an 

impact on the difficulty of accessing credit and 

ease of marketing, especially on an export 

scale, considering that credit requirements also 

require administration in the form of a 

business license.  

The criteria that are the second priority 

in the Local Wisdom-Based Ecotourism strategy 

in the Lolong adventure area of Pekalongan 

Regency are institutional criteria. One that 

cannot be missed in the development of 
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Ecotourism based on Local Wisdom is 

institutions. Institutional elements will greatly 

influence the development of Ecotourism based 

on Local Wisdom. Within these institutional 

criteria there are four alternatives that will be 

analyzed using the Analytical Hierarchy 

Process (AHP).  

Improvement Enhancement of 

business partnerships between cooperatives of 

MSME actors and entrepreneurs/investors. 

This alternative is an alternative strategy that 

is urgently needed by tourism managers and 

MSMEs but has not been realized to date 

because the existing cooperatives do not yet 

have business partnerships with other 

entrepreneurs. In Lolong Tourism Village 

there is a cooperative for MSMEs, namely the 

Lolong Sejahtera Cooperative. Increasing the 

capacity and quality of special institutions to 

assist tourism managers and MSME actors as 

well as training for cooperative management 

and tourism management organizations and 

MSME actors. forming group organizations or 

associations to establish cooperation between 

tourism managers and MSME actors. 

This problem will certainly lead to 

unfair business competition which will harm 

the craftsmen themselves. Therefore, the local 

government plans to form an association of 

craftsmen to establish mutually beneficial 

cooperation. This effort is supported by the 

tourism industry clustering program in Lolong 

so that every craftsman can work together 

more easily.  

The criterion that becomes the last 

priority or the third priority is human 

resources. Human resources are an important 

aspect that cannot be ignored in the effort to 

develop Ecotourism based on Local Wisdom 

in the Lolong adventure area, Pekalongan 

Regency.  Human resources are directly 

related to the tourism business starting from 

the process of making MSMEs souvenirs to 

the process of marketing tourism products and 

MSME. The higher the quality of human 

resources managing tourism and MSME 

actors, the more developed the Ecotourism 

business based on Local Wisdom in Lolong 

will be. The obstacles faced in improving the 

quality of human resources are relatively low 

so that they have an impact on their skills and 

competencies.  Even though they are experts 

in making souvenirs and managing tourism, 

they are not able to think far ahead to keep up 

with the times yet, both from the aspect of 

production innovation and marketing 

innovation. 

In addition, many MSME actors come 

from other regions so that their skills in 

making souvenirs are more than the local 

population. However, currently the craftsmen 

from the area are returning to their regions 

considering that the wages they receive are felt 

to be insufficient. The output of craftsmen who 

have qualified skills is decreasing. Therefore, 

several human resource development 

programs are needed for MSMEs.  

The alternative that has the most 

priority on the human resource criteria is 

marketing promotion and training using 

information and communication technology 

with a weight value of 0.290. Promotion and 

marketing are important elements for a 

business, including tourist attractions and 

MSMEs . So far, tourism managers and 

MSMEs in Lolong market their products only 

in traditional markets, middlemen, and also 

based on orders from consumers. In addition, 

there are also those who go through 

exhibitions and also export, but even then only 

a few, considering the costs required to 

participate in exhibitions are relatively small 

and the export process is also not easy.  

Improving the managerial capabilities 

and management of the surrounding MSMEs. 

This alternative strategy emerged when 

researchers made initial observations with 

MSME actors and other stakeholders. This 

alternative is urgently needed because so far 

the business being run is still simple and has 

not implemented proper business 

management making it difficult to develop. 

The majority of the educational backgrounds 

of MSME actors are elementary and junior 
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high school graduates so that their ability to 

manage and manage is not maximum. 

Increasing the capacity of craftsmen in 

utilizing production tools based on renewable 

technology is an alternative in this aspect. 

Technological advances provide many 

benefits in the field of business and industry, 

especially tourism managers and MSMEs. 

The process of making UKM souvenirs has 

many stages that require many different 

production tools. The Pekalongan Regency 

Government has provided assistance in the 

form of modern souvenir production 

equipment using technology such as rotary 

machines, dryers, incinerator/oven machines, 

and mills.  

Continuous coaching and training for 

the community create existing local potential 

innovations. This alternative strategy was 

obtained based on the results of initial 

observations with Siawata stakeholders and 

business actors around the tourist attraction. 

These alternatives exist because the 

innovation of souvenirs and tourist objects is 

currently important in marketing considering 

the increasing number of competitors for 

souvenirs and tourism products both from 

abroad and abroad.  

The last alternative criterion for 

human resources is to motivate the 

community to increase their abilities and skills 

in producing local potential. Skilled and 

professional human resources will produce 

products that are in great demand and have an 

impact on their craft business (Hastuti, 2010). 

So far, the abilities and skills of the craftsmen 

in Lolong have been qualified. But most of 

them do not want to improve their skills 

because there is no encouragement and 

motivation. If in entrepreneurship someone 

does not have a strong entrepreneurial 

motivation base, does not take action in the 

form of innovation, then it is unlikely that a 

business will develop. (Yunal & Indriyani, 

2013). Management of the tourism industry 

requires a development strategy to manage the 

tourism industry so that the development of 

the tourism industry is maximized. The 

following strategy is applied in developing 

tourist attractions based on Cooper (1993) in 

Suwena (2010) stating that to meet services 

and needs in tourist areas, 4 (four) main 

components of tourism are needed to support 

or known as "4A", namely: accessbility, 

attraction, ancillary, & amenities. The 

implementation of the components contained 

in the Lolong Adventure tourist attraction are:  

a. Attractions are a very 

important component, which contains their 

own uniqueness that can attract tourists to visit 

these tourist attractions. Lolong Adventure 

has a variety of unique tours including rafting 

tours and tours picking durian straight from 

the tree. Besides that, every year there is a 

durian festival that is attended by various 

regions and there are cultural arts performance 

activities that make visitors interested.  

b. Amenities (facilities) are the 

facilities and infrastructure needed by tourists 

when they are at tourist attractions. Lolong 

Adventure tourism facilities and infrastructure 

are adequate, starting from ticket booths, 

parking lots, and clean toilet facilities. 

Moreover, infrastructure facilities at tourist 

attractions are also available, such as safety 

equipment for rafting activities and camping 

or other activities. 

c. Accessibility is the most 

important thing in tourism activities. All 

transportation or transformation services are 

important access for tourism. In the area of the 

Lolong Adventur tourist attraction, road 

access to the tourist attraction is good, but 

there is no safety on the side of the road which 

is directly adjacent to the ravine. In the 

surrounding area, public transportation is also 

available to get to tourist areas and access from 

the parking lot to tourist attractions is decent. 

d. Ancillary (Additional 

Services) must be provided by the local 

government in a tourist destination both for 

tourists and tourism actors. Additional 

services available at the Lolong Adventure 

tourist attraction are free health check services 
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held by POKDARWIS in collaboration with 

the public health center, other additional 

services such as internet access or free WI-FI 

for visitors. 

 

CONCLUSION 

Pekalongan Regency has various 

tourist areas, one of which is the tourism 

development area. The potential for MSME 

development around tourism objects or the 

development of the Lolong tourist area 

currently does not have a strong synergy. The 

potential for the development of tourist areas 

and the development of MSMEs has not 

provided optimal benefits for the surrounding 

community and MSMEs. 

Lolong Adventure is included in an 

area in the Pekalongan district, Karanganyar 

regency, the nature-based tourism potential in 

it has not been fully developed and needs 

development. Lolong Tourism has the 

following tours: historical tourism, agro-

tourism, nature tourism, and culinary tourism.  

The most prioritized criteria in Local 

Wisdom-Based Ecotourism in the Lolong 

adventure area of Pekalongan Regency are 

government policy criteria, then the second 

priority is institutional criteria. These results 

can be used as a reference for developing 

Ecotourism based on Local Wisdom in the Lolong 

adventure area, Pekalongan Regency. 
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